YHUBEP3WUTET Y BEOTPAAY
GAKYNTET OPFTAHU3ALUUOHUX HAYKA
Jose Unuha 154, beorpag

M3BOPHOM BERY ®AKYNTETA OPTAHUSALUOHUX HAYKA AEKAHY GAKYNTETA
OPTAHU3ALUUOHUX HAYKA

Oanykom U3sbopHor seha 05-02 6p. 4/113 oa 07.12.2017. n3abpaHu cmo 3a ynaHose Komwucuje 3a
nucarbe M3gewTaja 0 NpWjaB/bEHMM KaHAMAATMMA MO PACAMCAHOM KOHKypcy 3a u3bop jeaHor
HaCTaBHMKa Yy 3Batbe pegoBHOr npodecopa 3a YKy HayyHy obnact MapkemuHe, oOHocu ¢ jasHowhy u
mynmumedujanHe KOMyHUKayuje y cnepehem cacrasy:

1.a4p Mwunavua Koctuh-CraHkosuh, penoBHM npodecop Pakynteta oOpraHU3aLMOHMX HAyKa
YHusep3uteTa y beorpagy, npeacegHuk

2. Ap Pagmuna JaHuuuh, pegosHu npodecop Pakynteta OpraHM3aUMOHMX HayKa YHMBep3uTeTa y
beorpaay, 4ynaH

3. Ap BuHka duannosuh, pesosHu npodecop daKynteTa OpraHM3aUMOHUX HAayKa YHMBep3uTeTa y
beorpaay, 4naH y neH3uju

4. pp BecHa Munuhesuh, pegosHu npodecop PakyaTeTa opraHM3aLMOHMX HayKa YHuBep3uTeTa y
beorpaay, 4naH y neH3uju

5. ap NopaH MeTkosuh, pegosHU npodecop EKoHomcKor pakynteTa YHUBep3nuTeTa y beorpaay, 4naH.

Ha ocHOBYy yBMAa Yy [OOCTaB/beHM KOHKYpCHM MaTtepujan, U3bopHom Behy u [ekaHy PakynrteTa
OpraHM3auMoHMX HayKka YHuBep3uTeTa y beorpaay aoctasbamo cnegehu:

M3BELLTAIJ

KoHKypc 3a u36op jegHOr HacTaBHMKa y 3Bakbe pefoBHOr npodecopa 3a YKy HayyHy obnact
MapkemuH2, o0Hocu ¢ jasHowhy u mynmumedujanHe KomyHukayuje, objaB/beH je y OrnacHuUm
HOBMHama HauwmoHanHe cnykbe 3a 3anowsbaBame ,[Mocnosn” 6poj 755 og 13.12.2017. roguHe, ca
poKom Tpajatba Ao 15 paHa. Ha ocHoBy gonuca Koju je Cnyxba 3a npaBHe M onwTe nocsose
npocneanna Komucuju y npeasvheHoOmM poOKy MpujaB/beHa je jeAHa KaHAWAOATKUHbA, Ap BecHa
JamraHosuh, BaHpeaHu npodecop DaKynTeTa opraHn3aLMOHNX HayKa YHUBep3uTeTa y beorpaay.

KAHOUWOATKUHA — AP BECHA AAMBAHOBUR

BUOIPAD®UIA

OcHoBM 61orpadcku NoJaUMN 0 KAHAUAATKUILU:

Op BecHa JamraHosuh je poheHa 24.8.1979. roguHe y beorpaay, rae je 3aBplinMna OCHOBHY LUKOAY U

Mpey 6eorpaacky rumuasujy. Ctyamje Ha @PakynTeTy OpraHM3aUMOHMX HayKa ynucana je LUKOJ/CKe
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1998/99 roamHe. Aunnomupana je 2002. roamHe, ca OCTBapEHOM CPeilbOM OLLIEHOM Y TOKY CTyAupatba
9,33 (meser 33/100). Aunnomcku pag Ha Temy ,MapketuHr naaH ®OH-a“ opbpaHuna je Kopg,
npodecopke gp BuHke dununosuh oktobpa 2002. roanHe n aobuna oueHy gecet. ObpasoBame je
HacTtasmna 2002. roanHe Ha NOCNeauUNAOMCKUM CTyaujama PakynteTa opraHM3auMOHNX HayKa Ha cMepy
33 MeHaymeHmM Ha KOjeM je NONOXMNA AeBeT ucnuTta ¢ cpegrom oueHom 10,00. OpgbpaHuna je
MarucTpapcky Tesy noA Hasueom “HoBe TeHAeHUMje NOBe3MBarba NPOAAJHUX U MAPKETUMHLLKMUX
cTpaTervja y uu/by cTBapaka /10janHOCTM Kynaua“koa npodecopke ap BuHke ®dunmnosmh 15.12.2005.
rogmHe Ha ®OH-y.

JOKTOpCKY AucepTauumjy nof HasvBom ,AKTMBHOCTM MpOJaje, MAapPKeTUHra M ogHoca c jaBHowhy vy
OYHKLUMjM Kpeuparba ogaTHe BpegHOCTM 3a Kynue“ oabpaHuna je Ha POH-y 12.11.2007. roguHe.
[OBOPW EHINECKU U UTANMJAHCKM je3MK, a CIYXKM Ce PYCKMM je3NKOM.

Y asrycty 2003. roanHe 6opasuna je y Hemaukoj rae je 3aspwuna kypc: Training Cultural Management v
roe je paguna Kao acUCTEHT reHepasiHOT AMPEKTOPa MHTEePHaLMOHANHOr My3uykor dectmusana Festival
Junger Kunstler y Bayreuth-y. ¥ nepuoay oa centembpa ao aeuembpa 2003. rognHe oanasm Ha HayyHo
ycaBplaBare y Utanumjy kKao fobutHmk ctuneHgunje UtanmjaHckor MmMHMCTapCcTBa CNOJ/bHUX MNOCNOBaA 3a
Kypc: “OpraHunsaumja n npuMeHa MHGOPMATUUKUX CUCTEMA Y MHCTUTYLIMjAMA, APMKABHUM U NPUBATHUM
npeaysehuma 3emasba y passojy” Ha YHuBep3uteT La Sapienza y Pumy, Koju je ycnelwHo 3aspwuna (20
ECNB).

3aBplwmMna je Nporpam CTPyYHOr ycaBpluaBaka Nog Ha3MBoM ,YHanpehere aKageMCKMX BewTuHa
acucteHaTta Ha YHuBepsuTtety y beorpaay” (ACA nporpam) Koju je opraHusosao PoHA 3a oTBOpEHO
OPYWTBO Yy capagku ca beorpaackom oTBopeHom WKonom. Tokom 2004. rogmHe noxahana je KpaTku
nporpam ycaspliaBatba Ha MaH4yecTep NOCNOBHOj LWKOAM, Nof Hasmeom Serbia and Montenegro
Resettlement Programe, Kao pe3ynTtat yyewha Ha npojekTy npekBanvdukaumnje obmumpa y UMBUAHA
3aHMMamba, nporpam MPUCMA, Koju je PuHaHcMpaH og cTpaHe MuHUCTapcTBa ogbpaHe YjeanteHor
KpasbescTBa, Bennka bputaHmnja n CesepHa MpcKa. Kao npegasay n agumuHUcTpatop npakce og 2004.
roAMHe aHra)KoBaHa je Ha nporpamy npekBaavduKaumnje BMLIKA BOJHOr Kagpa 33 UMBWUIHA 3aHMMaHbA
MPUCMA, Ha 6asnyHOM Kypcy M Ha mogynuma ,MeHapmeHT npogaje”, ,YnpaB/batbe ycnyrama U
kBanautet” n,,OcHmBame 1 Bohere manor 6usHUCa”.

KanauaaTtkuma je 2007. roanHe 3aBpnna Kypcese Case Method Teaching - Bringing the real world into
your classroom Ha Boston University, y bpuceny, An Introduction to Case Writing va CEU Business School
y BygumnewTn, n Case Study Writing y MoHaky y MoHTe Kapny y opraHusaumju ECCH sa Crienfield
University w3 EHnecke. Og 2004. po 2008. roanHe KaHAMAATKUHbA je 3aBpLUMAA CTPYYHO ycaBpluaBakbe
n3 obnactn crtyauje caydaja M3 MapKeTUHr y npakcn n gobuna aunnomy: Professional Postgraduate
Diploma in Marketing op Chartered Institute of Marketing w3 Benuke BputaHuje. Moctana je
cepTudUKOBaHU Npegasay 3a MapkemuHe y npakcu - obaacm cmyduje cayvaja Ha 2A10601HOM HUBOY.



Op BecHa [amrbaHoBuh je ayTop npakTukyma MapkemuHz y npakcu — npumeHa "™ memode cmyduje
Cay4aja Ha EeHrIecCKOM WM cprickom jesuky. Takohe, ayTop je cTyguja cnydaja Koje cy objaB/beHe y
peHoOMMpPaHMM CBETCKMM Basama 3a ctyguje cnyyaja: ECCH i Emerald Emerging Markets Case Studies.
Tpw cTyauje caydaja ca cBeTCKor Takmuyera y beorpaay BBICC ob6jaB/beHe cy y mel)yHapoaHO|] Kin3K 3a
ctyguje cnyyaja TBS World Conference E-Case Book Ha TajnaHay, 10.okTobpa 2017.roguHe. Aytop je
MOHorpaduje M KoayTtop nornassba y yubeHuky. Kao aytop M Koaytop objaBuna npeko 80 Hay4yHO-
WUCTPAXKMBAYKMX, CTPYYHMX W OPYyrux pagosa. PagoBW KaHAWAOATKMHE Cy UMTMPaHM npema SCOPUS
cepsucy 14 nyta (11 xeTepo umTata) n npeko Google Scholara 93 nyta (44 xeTepo umTara).

KaHauaaTkumba je ogp:kana M HEKoAMKo rocTyjyhux npegasBawa, U To: Ha Middle East Technical
University, AHKkapa y Typckoj, 2. maja 2006. roanHe, ogprkana npeaaBarbe Ha Temy Market life cycle
analysis Ha mehyHapoaHoj KoHbepeHumju, Estiem Vision Of Cycle Final Conference 3a cTypeHTe w3
eBponckux semasba (Typcka, ®PuHcKa, PpaHuycka, Hemauka u Cpbuja). Ha PakynteTty 3a ynpasy,
JbybsbaHa y ChoBeHuju, oa 8. ao 10. mapTta 2006. roamHe, ogpKana npeaasama Ha Temy: Writing a case
study, Teaching a case study kao peo TpeHuHra Case study methodology 3a cTypeHTe U acucTeHTe
dakynteta. MNopepg Tora, Ha PakynTeTy 3a ynpasy, /bybsbaHa y ChoBeHuju, oa 24. o 26. mapta 2006.
roguvHe, ogpxkana npefasarbe Ha Temy OpeaHu3dayuja cneyujanHux 0ozahaja, Kao neo TpeHWHra
,O04HocK ¢ jaBHowhy y jaBHOj ynpaBu” 3a cTyaeHTe M acucTeHTe dakynteta. buna je un roctyjyhu
npepgasay Ha ®aKkynTteTy 3a ynpasy, /bybsbaHa y CnoeHnju, 23. oktobpa 2007. roanHe, rae je oap»Kana
npeaaBatbe Ha Temy Learning with case study, 3a ctyaeHte ®akynteta. Y mapty 2011. roanHe 6una je
roctyjyhu npeaasay Ha YHuBep3uTteT y Butesy, TpaBHMKY, BocHU 1 XepuerosuHu npeaasmwe: Applying
the case study method in class and competition. ¥ Ayctpuju je 6una roctyjyhu npepasady Ha Upper
Austria University of Applied Sciences, Steyr, Ayctpwja, rae je ogp»kana npegasarba ,,Overview of Serbian
Marketing” n “CRM in sales department” n 6una koopanHaTop 3a TakMmuueme: International Case Study
Competition concerning the Sponsorship Insights Group, "Danube Week", Upper Austria University of
Applied Sciences, Steyr, Austria, 2009. roauHe. Y MakegoHuju je oap»kana roctyjyhe npepasame: Case
study method in Marketing, Faculty for Administration and Management Information System, butona y
2008. roguHe. buna je roctyjyhn npegasay y J/IMTBaHMjU Ha HayyHOM ycaBpluaBatby Ha Boaehoj
nocnoBHoj wKkoaun ISM, University of Manangement and Economics, Ha npeametuma “MehyHapoaHu
MapKeTUHr” Ha akKaZeMCKMM cTyamjama n “Teopuje N meTode MapKeTUHI KOMyHMKauumje” Ha mactep
ctyamjama (2011 — pebpyap 2012. roamHe, okTobap 2012. roauHe, oktobap 2014.roauHe).

Opkana je roctyjyha npegaBare n TpeHUHr Ha Temy: Case Competitions Ha Bl Norweigan School y Ocny
y Hopeewkoj oa 27 ao 29.centembpa 2014.roamHe. Oapkana je roctyjyhy obyKy Ha Temy: lpunpema
Case Study mumosa 3a makmuyer-a Ha lNaHeBpPONCKOM yHMBep3uTeTy AnempoH 11- 12.1.2016.roguHe y
Barba Jlyum 3a ctyaeHTe u npodecope. Y oktobpy 2016.roanHe oap:Kana je roctyjyha npegasarba Kao
[obuTHUK CEEPUS Ill nporpama MoBMAHOCTM 3a HacTaBHMKe Ha EKoHomckor dakyntety y lNpuneny Ha
Temy: Methodology in Preparation of Case Study in Market Research, Presentation of Case Study in
Management 3a ctyaeHTe n npodecope. Y jyHy 2017.roguHe oap:kana je Sharing Session: Benefits of
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participating in case competitions Ha Hong Kong University y XoHr KoHry 3a meHTOpe 24 cBeTCKa
yHuBep3uTeTa. Y centembpy 2017.roanHe ogprkana je roctyjyhe npegasarbe n 0b6yKy Ha Temy: Learning
with cases and preparing for business case competitions Ha American University of Beirut y lnbaHy oz
21. po 24. centembpa 2017.roamHe. Ha cBeTCKOj KOoHdepeHuuju o cTyamju cnydaja: World Case
Conference, Bangkok, Thailand, Thammasat Business School 6una je Boaehu roBOPHWK Ha Temy:
Innovative, Practical, Connected through Case Study y BaHrkoKky 10.0kTo6pa 2017.roanHe.

KaHamaaTkumba je 6una npeaasad M yYeCHWK NaHena Ha CTPYYHUM KoHdepeHLUmjama:

e [IpepaBay Ha Temy: “Ynora nuaepctsa U TMMCKe eHepruje y ocTBapuBaky cHoBa”, [pywTBO
Cpbuje 3a ogHoce c jaBHowhy, MehyHapogHa cTpykoBHa KoHbepeHuuja — Mpuanka, 13.11.2015.
roa.

® [Ipepasad Ha Temy: ,Ynora nose3snBara M NpunaroheHe KOMyHUKaumje y OCTBapuBakby Kesba“,
OpywTteo Cpbuje 3a oaHoce ¢ jaBHowhy, MehyHapogHa cTpyKOBHA KoHbepeHunja — Mpunuka:
YMeTHOCT KOMyHUKauumje, 6.12.2017. rog,

®  VYyecHMK naHena: “Mnagn n obpasoBamwe y Cpbuju” Ha KoHdepeHumju CSR Srbija 2017 —
M3a30BM KOpnopaTuBHe ApyLITBEHE OAFOBOPHOCTU - 26. 5. 2017. roga,

® YyecHMK naHena: Back to the Future: how entrepreneurs and skilled workers from Serbia and the
Region can participate in developing future global issues (ICT, Innovation, Smart Technology,
Digitalization) and how the Diaspora(s) can help them, 30.10.2017. roa.

®  VYyecHuWK naHena: A Powerhouse for Entrepreneurs Starting, Development and Growing Business
in Serbia Wishful Thinking or Already Reality?, Serbian Economic Summit 2016,
http://economicsummit.rs/, 18.10.2016. rog.

®  VYyeHuK okpyrnor ctona: HR in Creative Industries in Serbia, Computer Grafic&Art Conference,
1.12.2017. roa.

MNpernepn nopataka o 06pas3oBakby, PafiHOM UCKYCTBY U NPETXOAHO CTeYEHUM 3BakbUMa

O6paszoBate

e lInnnoma, 2002. roanHe, POH, YHusepsuteT y beorpaay; cmep: MeHaymeHm; Tema UNA0OMCKOT paaa
,MapKeTtuHr nnaH ®OH-a“, meHTop: npod. Ap BuHKa Punmnosuh

e Maructpatypa, 2005. roguHe, ®OH, YHuBep3uTeT y beorpagy; cmep: MeHaymeHm, TemMa Maructapcke
Tese: “HoBe TeHaeHuUMje noBe3MBarba MPOAAJHUX U MAPKETUMHLUKMX CTpaTernja y uUusby CTBaparba
JIojanHOCTM Kynaya“, meHTop: npod. aAp BnHKka dunmnosuh

e [loktopat, 2007. rognHe, ®OH, YHusep3suteT y beorpaay; ,AKTUBHOCTM MNpoJaje, MAPKETMHra u
ofHoca c jaBHowhy y dyHKUMjU Kpenpaka foAaTHE BpegHOCTU 3a Kynue“, meHTop: npod. ap BuHKa
®dunmnosuh



MpeTxoaHO cTe4yeHa 3Bakba

2013 —-2018.roa. BaHpeaHu npodecop, PaKynTeT OpraHU3aLMOHUX HayKa, YHUBEP3UTET Yy
beorpagy, HaydyHa obnact MapkemuHe, 00HocU ¢ jasHowhy u
mynmumeoujanHe KOMyHUKayuje

2008 —2013. roa. JoueHT, PakynTeT opraHn3aunMoHNX HayKa, YHuBep3uTeT y beorpagy, Hay4Ha
obnact MapkemuHe, oOHocuU ¢ jagHowhy u mynmumeoujasHe KOMyHUKayuje

2006 —2008. roa. AcucteHT, PakynTeT OpraHM3auUMOHMX HAyKa, YHuBep3uteTr y beorpaay,
Hay4yHa obnact MapkemuHe, O00HOCU C jasHowhy u mynmumedujanHe
KOMyHUKayuje

2003 —2005. roa. AcucTeHT-npunpasHuK, PakynTeT OpPraHM3auMOHUX HAyKa, YHUBEP3UTET Yy

beorpagy, HaydyHa obnact MapkemuHe, 00HOcU ¢ jasHowhy u
mynmumeoujanHe KOMyHUKayuje

PaaHO UCKYCTBO U HacTaBHe aKTUBHOCTHU

Op 12. okTtobpa 2002. roguHe ap BecHa [OdammaHoBuh paguna je Kao capagHuK Ha Pakyntety
OpraHu3aUMoOHUX HayKa. YYecTBOBaJIa je y OpraHM3auunju cneunjanuctmukmx cemmHapa y MHctutyty 3a
meHaumeHT ®OH-a. Ha ®dakyntety opraHusauMOHUX HayKa, YHuBep3uTeTa y beorpasy msabpaHa je
3Bakbe acCUCTeHTa-npunpasBHMKa 26. geuembpa 2003. rogmHe 3a obnact MapkemuHz, 00HOCU C
jasHowhy u mynmumeodujanHe KoMyHUKayuje, 3a npegmete ,,OpraHnsaumja mapKkeTnHra“ un ,,CtpaTeLlkm
MapPKeTUHT”.

HakoH ogbpaHe marnctapcke Tese nsabpaHa je y 3Bakbe acucteHTa 25. 5.2006. roguHe 3a 3a YKy HayyHy
obnact MapKkemuHz MeHayMeHm, O0OHOCU C jasHowhy u MyamumeoujanHe KOMYyHUKayuje 3a
npegmete ,MapkeTuHr”, ,,CTpaTewwKkn mapkeTnHr” n ,0gHocu ¢ jaBHowhy” Ha ocHoBY oanyKe U3bopHor
Beha ®akynTterta. 25.5.2006. roanHe. KaHgouaaTKMba je M3BOAMIa Bexbe U Ha pedoBHUM CTyanjama
M Ha u3bopHMM npeameTuma ,Ynpassbatbe npogajom”, ,,MehyHapoaHN MapKeTUHr” u ,MapKeTuHr
ycayra“. Op wkoncke 2006/2007. roa. v3Boau Bexbe Ha  MOCAEAMMIOMCKMM — mactep W
CNeuMjaIMCTUYKMM  CTPYKOBHUM  CTyamjama U3 npeameTa: ,MapKeTuHr meHapmeHT”, ,,0gHocu ¢
jaBHowhy — cTpaTervje u TaKTuKe”, ,PenaumoHn mapkeTuHr”, ,bpeHa meHaumeHT”, ,YnpaBmame
K/bYYHUM Kynuuma“ u ,Ynpassbatbe npogajom”.

Y nepuoay og 2008.a00 2013.roauHe paguna je y 3Batby AOLEHTA Y YXK0Oj Hay4yHo] obnactn MapkemuHe
MeHaymeHm, 00HOCU € jagHowhy u mynmumeoujaaHe KOMyHUKayuje.

Op 2009.rogmMHe 00 gaHac, KaHAMAATKUHbA APXM M HACTaBy Ha E€HINEeCKOM je3UKy Ha AUMJIOMCKUM
aKageMCKMM CcTyaujama Ha npeametuma: ,MapketuHr”, ,,OgHocu ¢ jasHowhy” u ,CTpaTewwku
MapKeTUHT".



Opg 1. 6.2013.ron. pagu Kao BaHpegHu npodecop Ha POH-y y yxoj HayuyHoj obnactm MapkemuHz
mMeHaymeHm, 00HOCU C jasHowhy u MyamumedujanHe KomyHukayuje. Ha OCHOBHMM aKaZeMCKUM
CTygMjama je aHrarkoeaHa Ha wu3Bohery HacTaBe Ha npegmetuma: ,MapkeTunHr”, ,CTpaTewku
mapketuHr”, ,0OpgHocu c jaBHowhy”, ,YnpaBmawe npogajom”, ,MehyHapoaHW MapKeTUHTr" W
,fpoy4yaBarbe cTyamje cayyaja y nocnosakby”. Ha mactep akafemcKMM CTyAMjama je aHraxkoBaHa Ha
n3pohery HactaBe Ha npeameTuma: ,bpeHA MeHauMeHT”, ,YnpasB/batbe K/bYYHUM Kynumma“,
»MapKeTMHr y jaBHO] ynpaBu“, , MapKeTUHr meTpuka M nepdopmaHce npogaje”, ,MpumereHa
MapKeTUHI UCTparkuBaka®“, ,,MapKeTUHI MeHALIMEHT — XONUCTUYKKM NpucTyn”. Ha cneumjanmcTtnykmm
aKaJAEMCKUM CTyAMjama je aHraXkoBaHa Ha M3Bohery HacTase Ha NpegMmeTuma: ,MapKeTUHT MeTpuKa“ m
»KaHann mapketTmHra”. Ha LOKTOPCKMM CTygmMjama je aHraxkoBaHa Ha u3Boherby HacTaBe Ha NpeameTy:
,MapKeTUHI 1 ogHOCK C jaBHOWNhY - CTpaTeL KN npuctyn”.

Ha mactep ctyamjama CONCUR TEMPUS npojekta 6poj 145009-TEMPUS-2008-RS-JPHES pp:kana je
HacTaBy Ha npeamety ,MHAYCTPUjCKM mMapKeTuMHr”. Ha mactep nporpamy (Executive MBA - EMBA)
Ynpasemare nocnosaem Koju ce U3BOAM Yy capagrby ca MOKPOropcKOM LWKOIOM MeHaLMeHTa
aHra)koBaH je Ha u3Boherby HacTaBe Ha npeameTuUMa: ,CTpaTelKM MapKETUHT U KOMYHMKauuje“ u
,,BU3HMC nHoBaumje”. Ha 3ajegHnYKnum mactep ctyamnjama International Business and Management Koje
ce u3BoAe y capaamu ca Middlesex University, Business School je pykoBogunauy, n Kpeatop npeameTa
Kao 1 m3Bohau HactaBe Ha npeamety ,lInternational Marketing Management and Public Relations”.
BecHa je ynaH komucuje 3a ysohere mehyHapoaHe akpeauTtaumje ns Hemauke Ha POH-y.

OueHa u eBanyaumja pesyntata negarowKor paga

Y OKBUPY aHOHMMHMX €Banyalnja NefarowKor paja HacTaBHMKa U capagHuKa Koje cnposoay Pakynter
OpraHM3auMoOHMUX HayKa, ap BecHa [damrbaHosuh je pefloBHO ougerbMBaHA Ca BUCOKMM OLLEHamMa Ha
CTYAMjCKMM rpynama Ha Kojuma m3soam Hactasy og 4,7 go 5,00/5,00. Npema AOCTyNHMM nogauuma y
NPeTXo4HOM M360PHOM Nepuoay YKYMNHa NpoceYHa oLeHa No WKOACKMM rogMHama je:

2012/13 — 4,74,

2013/14 - 4,72;

2014/15-4,70;

2015/16 — 4,89;

2016/17 - 4,.77.

Ha npegmety International Marketing Management and PR IBM nporpamy koju ®OH paan y capagtu
ca MiddleSex University n3 Beaunke bputaHuje: 2015/16 — 5,00. Ha npeameTty CmpamelKke mapKkemuHe
KOMyHUKayuje Ha nporpamy Ynpasssare rnocsosarbem: 2016/2017 — 4,89.
CBu pe3ynTaTv aHKeTa Ccy A4OCTyNHU Ha PakynTeTy opraHn3aLMoOHUX HayKa.



MeHTOpCTBa M YNAHCTBA Y KOMUCHjaMa 33 3aBpLUHEe AUMNJIOMCKe, MacTep, CneuujaincTMuke pagose u
DOKTOpPCKe guceprauuje

Op BecHa JamraHosuh je og nocnearer n3bopa y 3sakbe je 6una MeHTop cTyaeHTMMa Ha 34 3aBpLUHa
pafa Ha OCHOBHMM aKaZeMCKMM cTyaujama v 4ynaH y npeko 100 Komwucuja 3a oabpaHy 3aBpLUHUX
pafoBa. Ha mactep akagemckum cTyamjama og nsbopa y 3Barbe BaHpeaHor npodecopa je 6o meHTOp
42 opbparbeHa macTep paga M ynaaH y npeko 100 Komucuja 3a ogbpaHy 3aBpLIHUX macTep pagosa. O,
2008. roguHe A0 AaHac yKynaH 6poj MeHTopcTBa 3a AMMMJIOMCKe cTyauje je 59 pagosa, u meHTop 112
macTep pagosa.

Op BecHa [amraHoBuh je 6una meHTOp Ha 3 chneuMjaiMCcTMUKA paga W 4YnaH Komucuje 7
cneumnjanucTMYknx pagosa. BecHa JamrbaHosuh je 6una meHTop 2 marMcTapcka paga U 4iaH KoMmucuja
10 marncrapckmx Tesa.

BecHa JamraHosuh buaa je 4naH KOMUCKje YETUPU SOKTOPCKUX AMcepTaLmja Koje cy oabparbeHe:

1. mp JeneHa KpcroBuh opbpasbeHa 19.11.2015.roa., Tema: ,McTpaxmBarbe yTuuaja CTPaATErmjcKMx
KOMYHMKaLMja Ha NO3NLMOHMpPatbe KopropaTusHor 6peHaa”

2. mp AaHunjena CredpaHoB - oabparbeHa 27. 9.2016.roa., Tema: ,,YHanpehere NOoCNOBHE KOMYHUKaUUje
y 6aHKapcTBY ONTMMM3ALMjOM paga KOHTAKT LeHTapa“

3. bpaHka Houuh — oab6pameHa 7.10.2015. roa,., Tema:,,Pa3Boj moaena bpeHanpara Haumje”

4. mp ¥esmko JoBuh opnbparbeHa 16. 6.2017.roa., Tema: ,,Pa3Boj mogena mehysaBUCHOCTM NPOMOTUBHMUX
aKTMBHOCTW 1 No3uumje bpeHaa NPUBAHTUX 34PABCTBEHUX YcTaHOBA Y Cpbuju“ —unaHcTBo.

Mopep Tora, KaHaMAATKUIbA je 6una unaH Komucuje 3a nperneg v oabpaHy NpUCTynHoOr paga v oueHe
Hay4yHe 3aCHOBaHOCTW Teme AOKTOPCKe aucepTaLmje Tpy KaHAMAaTa:

1. AejaHa MwunoweB — nperneg u oabpaHa NPUCTYNHOr paja M OLEHa HayyHe 3aCHOBAHOCTU
Teme:,,Pa3Boj KOHLLENTya/IHOT OKBUPA yNpaB/batba MapKETUHIOM Yy KpeaTUBHOj MHAYCTPUju“

2. Oparowy6 CumoHosuh - npernes v ogbpaHa NPUCTYMHOr paja M OLEHA HayyHe 3aCHOBAHOCTU
Teme:,YHanpehere AMpeKTHe NpoJaje NPUMeHOM MoAena U MeTo4a OnepaumoHnUX UCTPaXKMBarba”

3. Hatawa hyphesuh - npernes u opbpaHa MPUCTYNHOr paja M OLEHA HayyHe 3aCHOBAHOCTU
Teme:,, IHTePHET MHTENTeHTHUX ypehaja y MapKeTUHry n masonpogaju”

Y Behy cTyamjckmux nporpama macrep akagemckux ctyamja ap BecHa JamraHobuh je 6una npeacraBHUK
KaTeape 3a wkoscke rognHe 2012/13 n2013/14, kao v 3a2014/15 n 2015/16. wKoncke roguHe. Y Behy
[OKTOPCKMX aKafeMCKuUX CcTyauja je Buna 3ameHMK npeactaBHWKa KaTegpe 3a LIKO/CKe roguHe
2014/151,2015/16 1 3a 2016/17 i 2017/18 wKoncKe roamHe.

HajBaKHKWjn pe3ynTaT¥ Kao MEeHTOpa Ha CBETCKMM TaKMUYehMMa Y pellaBakby CTyauje cayyaja:
e 2017.roa. Solvers Cup, International Case Competition, Budapest, Tpehe mecto
e 2016.rog. FEP Porto International Case Competition, Porto, Tpehe mecTo,
ca npoo¢. gp MeaHom MujaToBuh, meHTop TUMa
e 2016.roa. McGill Management International Case Competition, Montreal, npso mecto
e 2016.roa. Bl International Case Competition, Oslo, npBo mecTo,
ca npod. ap Cnasmuom Lnusapuh Koctnh, meHTop TMma




2016.ropa.
2015.ropa.
2015.ropa.
2014.ropn.
2014.ron.
2013.ropa.
2011.ropn.
2012.ron.
2011.ropn.
2011.rop.
2011.ropa.

KPMG International Case Competition, Dubai, apyro mecTo

University of Navarra International Case Competition, Pamplona, npso mecto
NUS International Case Competition, Singapore, 4eTBPTO MecTo

Australian International Case Competition, Brisbane, Tpehe mecto

Creative Shock, Social Business Case Competition, Vilnius, npBo mecTo

McGill Management International Case Competition, npyro mecto

Global Hult Case Challenge, London, npeo mecTo, ca gou,. ap bpaHkom Hosumh Kopah
McGill Management International Case Competition, apyro mecTo

McGill Management International Case Competition, apyro mecto

Global Hult Case Challenge, New York, Tpehe mecto

Global Hult Case Challenge, London, npso mecto

HajBa)XHMju pe3ynTatm Kao MEHTOPA HAa PErMOHAJIHUM M HAaUMOHAJAHUM TaKMUYEHUMA Y peluaBakby

cTyaumje cnyyaja:

2017.ropa.
2017.ropa.
2017.ropa.
2016.roa.
2016.roa.
2016.ropa.
2015.ron.
2015.ropa.
2015.ropa.
2014.ropn.
2014.ropn.
2014.ron.
2014.ropn.
2013.ropa.
2013.ropa.
2013.ropa.

NpPBO MECTO Ha HaLMOHaNHOM TakMmuuewy — Cashless Challenge

NpPBO MECTO Ha HaLMOHaNHOM TaKMUYery U3 ofHoca c jaBHowhy Mpuauka
NPBO MECTO Ha HAaLMOHANHOM TaKMUYeky Ha cajmy Mpeay3eTHUWTBA
NPBO MECTO Ha HaLMOHaNHOM TaKMUYery M3 ofHoca ¢ jaBHowhy Mpuauka
NPBO MECTO Ha HAUMOHANHOM TaKMudery KPMG

apyro mecto Ha Changellenge Russia Cup 2016, MockBa, Pycuja

NPBO MECTO Ha HALUMOHANHOM TaKMUdery KPMG

npso u gpyro mecto y Cpbuju, Ernst & Young, HoBembap

NpPBO MECTO Ha pPerMoHaHOM Takmuyery, Portoroz, Slovenija, Mart 2015
OcBOjeHoO je NpBO M APYro MecTo Yy pernoHny, Ernst & Young, peuembap
NpPBO MECTO Ha HaLMOHaNHOM TakMmuuerwy, KMPG, geuembap

NPBO MECTO Ha PErMOHaNHOM TaKMUYek Yy, AKaAEMCKU permoH, 3natmbop
NPBO MECTO Ha PerMoHaNHOM Takmuyeky, NMopTopox, CnoseHwnja, mapT
NPBO M APYro MecTo Ha HaUMOHA/IHOM TaKMUYeHY U3 0fHOCa C jaBHOWhy
OPYyro MecTo Ha perMoHasHOM Takmudery, NopTopoK, ChoBeHuja

npBo mecTo Ha MeHauepunjagm, MNpyuka

Yuyewhe y HAyYHO-UCTPAXKUBAYKUM U CTPYYHUM NMPOjEKTUMA, CEeMUHapuma u obykama

Op BecHa amraHoBuh je yyecTBoBana y penusauymju seher 6poja npojekata. TPeHYTHO je aHra*KoBaHa
Ha CTPATEeWKOM HAY4YHO-UCTAXKMBAYKOM MPOjeKTy MMUHUCTPaApCTBa HayKe WM TEXHOJIOWKOr passoja
Penybnuke Cpbuje: UHpopacmpykmypa 3a eneKmpoHCKU noopicaHo yvere y Cpbuju, oa 2011.roamHe
[0 AaHac. pykoBogunau: npod.ap BnagaH deseuunh

KaHanaaTkumba je yuectsoBana y Hekoanko gomahux n mehyHapogHux npojekara:
e 2013.roa.- paHac, Mogen opraHnsoBaka CBETCKON TaKMUYera Y CTyamjm caydaja BBICC 2013

Belgrade Business International Case Competition 2013“, 2012.roa. - AaHac, pyKoBoauaal,

npojeKkTa



*  VYyewhe Ha npojekTty EY: HR.3.2.01-0154: Development of a model for supporting graduates’
early careers, Katarina Pazur Anici¢, Zagreb, 30.jyH 2015. — 30.centembap 2016.roa.

e 2016.roa. Yuewhe Ha npojeKty: University and Economy Partnership for Supporting Active
Learning transfer with cases - The case of Saudi Arabia and Serbia, Salman Bin Abdulaziz
University, Cayanjcka Apabuja, koopauHaTop 3a Cpbujy

e 2012-2013.roa., YnaH pa3BojHor TMIMa mehyHapoaHOr NpojeKkTa Kpenpata NpodecuoHaiHUX
CTaHAapAa 3a npodecujy MapkemuHz MeHaumeHma, Certified Marketing Management
Professional (CMMP®) Designation Handbook, http://www.theiimp.org/PDF/CMMP-
Designation-Roadmap.pdf, DESIGNATION ROADMAP (2013-2014), KaHapaa

e 2007-2009.roa., ,YHanpehere NHTEepHE KOMYHMKaUMje 1 peau3ajHupatbe KopnopaTUBHOT
NHTpaHeTa TEJIEKOM CPBUIA A.[.“, Ynora: KOHCYATaHT Ha npojekTy, Hapyumnau: TEJIEKOM
CPBEVMIA A. 1., PykoBoannay, npojekrta: npod. aAp BuHka dununosuh

e 2008.roa., ,,Conversion Courses for Unemployed University Graduates in Serbia (CONCUR)*“,
TEMPUS npojekaT 6poj 145009-TEMPUS-2008-RS-JPHES, YHuBep3sutet y HoBom Cagy, Hosu Cag,
Cpbuja n TEMPUS Foundation, Cpbuja

e 2004.roa., ,Mpojekat obyke opuumpa 3a UMBUAHA 3aHMMaHba - PRISMA®, MuHuctapcTeo
oabpaHe Penybnumke Cpbuje, beorpaa, Cpbuja u UpHa Nopa, MuHuctapctso ogbpaHe
YjeanreHor KpasbeBcTBa, Bennka bputaHunja n CesepHa Upcka

e 2002.roa., "OeduHucarbe ctpaternje pasBoja (KOHLENTa) U peno3nuMoHnpatse NpomM3BoaHOr
nporpama Ha TPXUWTY BasgyxonnosHor 3aBoga "OPAQ" bujesbmHa", BasgyxonnoBHM 3aBOA,
“OPAQ“, buje/sunHa, bocHa 1 XepuerosmHa

e 2001.roa., ,MnacmaH ycnyra cnopTcke geopaHe Ha 3natubopy”; 2001, Ynora: KoopanHaTop
TMMA, M3BPLUEHO je UCTPAXKMBAHbE TPXKMLWTA M dopMmupaHa je 6a3a nogaTaka O NOTEHLMjAHUM
KopucHuuuma, Pykosoamnay, npojekta: Npod. ap ChobogaH hamunosuh

e 2002.roa., ,,bep3a kagposa®; Ynora: CapagHuk Ha npojekty Hapyumnau: ®akynter
OpraHu3aunoHuX Hayka, beorpag, PykoBogunay npojekTa: MNpod. ap BuHka duamnnosmh

e 2003.roa., ,busHuc nnan”; Ynora: CapagHuK Ha NpojeKkTy-koopAnHaTop ,Hapyunnaw: KynTypHM
ueHTap Hosu Beorpaa-MynTtunapt kKny6 , Pykosogumnay npojekTa: MNpod. gp BuHka dunnnosuh

e 2002.roa., ,MeTogonorunja uspage busHuc nnaHa“, Ynora: CapagHuK Ha npojekty. Hapyumnau;
CaobpahajHu pakrynTeT, beorpas

e 2003.roa., ,deduHucare cTpaTernje 1 NOANTUKE LLEHA NOWTAHCKUX ycayra”; Ynora: CapagHuk
Ha npojekTty. Hapyumnau: JI1 NTT “Cpbuja“ MOLUTA, Pykosoannauy, npojekta: NMpod. ap BuHka
®dunmnosuh

e 2008-2010.roa., ,MpumeHa mehyHapoaHux ctaHaapaa NCO 9001 — ocHoBa 3a obe3beherbe
kBanuteta POH-a ,(3ameHunK PykoBogmoua Tuma), Moacucrtem npoaaje, Parkynter
OpraHn3aLMoHnX HaykKa, beorpag,

KaHgupgaTknmwa ap BecHa [JammaHoBuh 6una je yk/byydeHa y umspaam ogpeheHor 6poja HayyHo-
WCTPAXKMBaAYKMX MNpojekata U obyka us obnactm MapkemuHza, MeHaumenma npodaje n OO0Hoca ¢
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jasHowhy (HapoaHe ckynwTtuHe Cpbuje, OEBC, Nlenta xonauur, 3apas/be AKtaBuc, Porche Leasing,
Mercedes Benz, Bigz Publishing, TaneHunka, Tenekom Cpbuja, dPnat Aytomobunum Cpbuja, Xotenujepcka
rpyna CnoseHcka lMNnaxa, Mepkatop, MpuspeaHa komopa Cpbuje, MeTtanay u baHka UHTe3a).

YnaHcTBa Yy ypehuBauyKMm opraHM3auMoHMm oa60puma, HaydyHUM M CTPYYHUM acoumjaumjama

[p BecHa JamraHoBuh je KooypeaHWK UK YnaH ypehureauknx oabopa yaconuca:

e KoypeaHuk yaconuca The International Journal of Marketing Principles and Practices (IJMPP),
KaHapa, o 2013.roa. Ao AaHac

® YnaH ypehuBaukor opbopa uyaconuca International Journal of Management and Marketing,
MakucrtaH, oa 2014.roa,. Ao AaHAc

® YnaH ypehuBaukor opgbopa u4aconuca International Journal Fenestra, LleHTap 3a noKanHe
MHuuujatnee, butona, MakegoHuja, og 2016.rognHe [0 AaHac

®  YnaH TMMa 3a Kheury mehyHapoaHux cTaHgapaa 3a mapketuHr: Certified Marketing Management
Professional (CMMP®) Designation Roadmap Internationally Accepted Marketing Standards™
(IAMST), 2015.rop.

®  YpepaHuK 360pHMKa pasosa SYMORG2010 - Opeanusayuone Hayke u MeHAUMEHM 3HATbA

Op BecHa JammaHoBuh je 6Una peueseHT y yaconucnuma:

® Organizacija, CnoseHuja

® Journal of Marketing Education, CjeantbeHe Amepuuke pKase

® International Journal of Organizational Analysis, Benuka bputaHuja
® Interactive Learning Environment, Bennka bputaHuja

*  MapkemuHe yaconuc 3a meopujy u npakcy, Cpbuja

Buna je n peueseHT 3a Kwury: Principles of Marketing Concepts, Teories and Applications, Dr M. Tariq
Inteza, Cayanjcka Apabuja, 2017.rognHn.

Bbuna je MpepceaHnK opraHmMsaumoHur ogbopa mehyHapoaHor cumnosmjyma SymOrg 2010 u ynaH
nporpamckor oabopa cumnosnjyma SymOrg 2014, SymOrg 2016 u SymOrg 2018. buna je u4naH
nporpamcKkor ogbopa Ha mehyHapoaHoj KoHpepeHumju: 25th CROMAR Congress : Marketing as a Pillar
of Success-Competitiveness, Co-creation and Collaboration, Dubrovnik, 8-10. jyH 2017.roa. y XpBaTcKoj.

Op BecHa JamraHoBUN je UnaH je CTPYKOBHMX acounjaumja Cprickoe yopyrera 3a mapkemuHe SeMA
o/, OCHMBakba, YnaH xupwuja, Effie Srbija 2017, Koju je oanyumBao o Harpagama 3a Hajbo/be MapKeTUHT
Kamname y Cpbuju, ucnpen Internacionalne Asocijacije za Oglasavanje Srbija. Buna je unan Cpricke
acoyujayuje meHayepa op, 2013. go 2016.roguHe. Ap BecHa dammaHoBuh je unaH mehyHapoaHor
ynpaBHor ogbopa 3a mapkeTuHr npodecujy, International Advisory Council for the Marketing Profession
(IACMP) y KaHagm, Kao v uynaH U KoypegHuk mehyHapoaHor ynpaBHoOr ogbopa 3a MapKeTuHr, The
International Higher Education Teaching and Learning Association op, 2015.roguHe y CjeauteHUM
Amepuuknum [pkaBama. KaHgmaaTkumba je npeactaBHuk Cpbuje za International Institute of Marketing
Professionals Ha rnobanHom HUBOY U NpeacTaBHUK Cpbuje Euromed Instituta Ha Kunpy.
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Pykosoaehe nosuumje:

e 2012.rop.-gaHac, PyKkosoamnau LeHTpa 3a nocnosHe cTyguje caydaja Ha dakynrtety

OpPraHU3aLLMOHNX HaYKa

e 2013.roa. — paHac, OcHMBa4Y W AOMpPEKTOpPKa CBETCKOr Takmuuewa: Belgrade Business
International Case Competition (BBICC) Koje je paHrMpaHO y Haj6bos/bux 12 CBETCKUX TaKMUYEHA
Ha LLeoM CBETY,

e 2010-2011.roa., Wed KaTtegpe 3a MapKeTUHT MeHaLIMEHT M ogHoce ¢ jaBHowhy Ha POH-y

e 2009 -2012.roa., ynaH CaBeta POH-a

Harpage
Op BecHn OammaHoBuh goaesbeHe cy cneaehe Harpage v npusHama:

2000/01.roa. — MNpornalleHa je 3a CTyAeHTa reHepauuje.

2001/02ro. — MNpornalleHa je 3a CTyAeHTa reHepaumje 1 Kao Hajbos/bu annaommpanm ctyaeHt ®OH-a,
pobuna je gunnomy y PektopaTy YHMBep3uTeTa y beorpagy.

2002. roa. — JobutHuua je ctuneHanje Ambacage KpasbesmHe Hopsewke Mporpam "15 muanoHa 3a 500
Haj6o/bux".

2006. rog,. — Harpaga 3a jegHor og, Tpy Hajbosba acucteHTa Ha nporpamy NMPUCMA - neTa reHepauumja
20009. roa. — Harpaga 3a Hajbosber HactasHUKa ®OH-a o cTpaHe ctyaeHaTa (4.93/5.00).

2011. roa.— Harpaga 3a Hajbosbu HayyHU pag Ha Eypomesn KoHdepeHumjmu 2011.

2012.roa.— MeHTop je ctygeHata ®POH-a Koju cy gobutHmum CBeTocaBcKke Harpage Kao nobeamum Ha
CBETCKOM TakMuuery Hult Global Case Challenge 2011.

2012. roa. — Ha 33. KoHKypcy 3adyubuHe AHOpejesuh pap joj je n3abpaH 3a objaB/buBarbe Yy
6ubnnoteum MocebHa uzdara Kao HajbosbM y KaTeropmjn JpyluTBEHE HayKe.

2013. roa. — lpornaweHa je 3a jegHor oa 5 Hajbosbux npodecopa POH-a y 3umckom cemecTpy
2012/2013 2013. roa.— MeHTtop je cryaeHata ®OH-a Koju cy AobutHuum CeBeTocaBCcKe Harpage Kao
nobeamum Ha cBeTCKOM Takmuuery McGill Management International Case Competition 2012.
2014.roa. — Harpaga 3a Anaepctso M npomounjy nnaepctsa mehy mnagmma, Cpncka acouujaumja
MeHaviepa

2015.roa.— Harpaga 3a HajycnelwHujy *xeHy OnwuTtHe Boxaosau, Npagcka onwTtmHa Boxkaosal,
2016.roa. — MpusHamwe , KanetaH Muwa AHactacnjeeuh”: Tpod.ap BecHa JammwaHoBuh, BaHpeaHM
npodecop Ha POH-y U beHU CTyAeHTU- 3a ycrnex U NPOMOLLMjy CPNCKe NaMeTH

2017.roa. — MeHTop je ctyaeHaTa POH-a Koju cy AobuTHMLM CBeTocaBCcKe Harpage Kao nobeamum Ha
CBETCKOM TakMuuerby McGill Management International Case Competition 2016

2017.roa. — Ob6jaB/beHa 6uorpaduja y 100 HajycnewHujux soyam y Cpbujn, Oxford book eHumnknonegmja
y beorpagy

2017.roa. — NlNoguwa Harpaga 3a HeMsmepaH AONPUHOC pPa3Boja 4Y/i1aHOBA opraHusaunje Case Study
Club v BUWeErOoaULWHE MEHTOPCTBO
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CNUCAK HAYYHUX, CTPYYHUX U OPYTUX PAAOBA KAHOUOATA
1. 3aepwHu padosu:
1.1. [oKTOpCKa guceprauuja:

Dammanosuh, B., ,,AKTUBHOCTU Npojaje, MapKeTUHra U ofHoca C jaBHowhy y GYyHKUMjU Kpenparba
[OoJaTHE BpeaHOCTM 3a Kynue“, PaKynteT opraHM3aumMoHuX Hayka YHuBepsuteta y beorpagy, 12.
peuembap 2007. [oKTopcka aucepTtaumja npunaga yx¥oj HaydyHoj obnactu ,,MapKeTuHr, ogHocu ¢
jaBHOWhyY M MynTUMeamnjanHe KOMYHUKALMje“ 3a Kojy ce KaHanAAT 1 6upa y 3Barbe.

1.2. Marucrapcka tesa:

DammwaHosuh, B., “HoBe TeHAeHUMje noBe3MBara NPOAAJHUX U MAPKETUMHLLUKUX cTpaTeruja y uumby
CTBapakba N0janHOCTM Kynaua“, dakynTeT opraHM3auMoHMX HayKa YHuBep3suTeTa y beorpaay, 15.
neuembap 2005.

2.MoHozpagpcka cmyduja/noznaassve y Krbusu M12 uau pad y memamckom 360pHUKy mehyHapodHo2
3Hayaja (M14)

Padosu objassweHu nocae uszbopa y 38are saHpedHO2 npoghecopa

2.1. AamrwaHosuh ,B., Munocassesuh, M. (2017), Fiat Automobile Serbia’s Brand Challenge: “Proudly
Made In Serbia”, TBS World Conference E-Case Book, Thammasat University, Bangkok, Thailand, (M14)

2.2. fammwaHosuh, B., Munocasmwesuh, M. (2017), Danubius Pasta Meeting the strategic business
challenge for a brighter future, TBS World Conference E-Case Book, Thammasat University, Bangkok,
Thailand, (M14)

2.3. AammwaHoBuh, B., Hewkosuh, E., Munocasmwsesuh, M., MockossbeBuh, A., KHexkesuh, K., Jestosuh,
H.(2017), Serbia the next tourist and business destination, Danubius Pasta Meeting the strategic
business challenge for a brighter future, TBS World Conference E-Case Book, Thammasat University,
Bangkok, Thailand, (M14)

Padosu npe usbopa y 3eare eaHpedHo?2 npogecopa:

2.4.Unusapwuh, C., Opakyauh, M., Aesjak, C., Pununosuh, B., apkuh Jokcumosuh, H., NamraHosuh,
B., Apakyauh, P., Hukoaujesuh, A., (2009),Public Administration Relations with Media: The Case of
Serbia,nornas/mwe y moHorpaduju: "Contemporary lIssues in Public Policy and Administrative
Organization in South East Europe", (Eds) M. BunTtap, M. MNeBuuH, YHuBep3uTeT y JbybibaHu,
dakynTeT 3a ynpasy, cTp. 313-334, ISBN: 978-961-262-017-2 (M14)
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2.5. Qammwanosuh, B., (2010), Higher Education in Serbia Improving the Involvement with Business
Community, Higher Education in South Eastern Europe, University-Economy Partnerships for
Enhancing Knowledge Transfer, World University Service, Austria, str. 185-197. (M14)

2.6.Koctnh Crankosuh, M., OammwaHosuh B., (2012), The Social Media Interaction: Case Study In
Students Perspective, EU ENLARGEMENT PERSPECTIVE - Inside and outside concepts, ctp. 235-243,
ISBN: 978-9958-641- 02-2 (M14)

3. Padoeu objasseeHu y HayyHUm Yaconucuma mehyHapodHoz 3Hayaja (M20)

Padoesu nocne uzbopa y eaHpedHoz npoghecopa:

3.1. AammaHoBuh, B, JaHnunh, P, JosaHoswuh, B, Factors affecting patient satisfaction in the health
care sector in Serbia, (2017), CpnckM apxvMB 3a LENOKYNHO NeKapcTBo, pad npuxsaheH 3a
objas/buearbe 31.10.2017, https://doi.org/10.2298/SARH170718195D, umnaxt ¢akrop: 0.253
(M23)

3.2. AamwaHosuh, B., Mujatosuh, W. (2017), Students perception of benefits from being engaged in
International Case Competitions, Management: Journal of Sustainable Business and
Management Solutions in Emerging Economies, 22(2), 61-72. (M24)

Padosu npe uszbopa y saHpedHo2 npodecopa:

Pad y epxyHckom mehyHapodHom yaconucy (M21)

3.3. AammwaHosuh, B., JegHak, C., MujaTtosuh, W., (2015), Factors Affecting the Effectiveness and
Use of Moodle: Students' Perception, Interactive Learning Environments, 23(4), 496-514 (M21)
IF=1,163

Pad y mehyHapodHom yaconucy (M23)

3.4.oununosuh, B., Umusapuh, C., WUTtas/baHuH, B., JammwaHosuh, B., Pagojuumh, 3., HKapkuh
Jokcumosuh, H., Tornh, A., (2010), Influence of healthcare institution managers’ proactive
approach to communication activities on patient satisfaction, BojHocaHuTeTcKkuM nperneg, 67 (4),
cTp. 267- 271, ISSN 0042 8450, doi:10.2298/VSP1004267 (M23) IF=0,179

3.5. QammwaHosuh, B., dununosuh, B., Umusapuh Koctuh, C., Hosuuh, B., JaHnuuh, P. (2011),
Managers’ Orientation of Health Care Organization — Comparasion Study of Serbia,Macedonia
and Slovenia,HealthMed, 5(6) , Suppl. 1, cTp. 2206-2213, IF(2010): 0.331, SCle nncTa, ISSN 1840-
2291 (M23) IF=0,435

3.6. QammaHosuh, B., Hosunh, b., dPununosuh, B., Hewkosuh, E., (2011), Factors Affecting Serbian

Wine Consumer Purchasing, Metalurgia International, 18(5), 176-184. Impact Factor: 0.084
(M23) IF=0,084
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3.7. QammwaHoBuh,B., Matosuh, B., Uuusapuh Koctuh, C., OkaHosuh, M., (2012), Ynoza

dpywmeeHe mpexe Linkedin y usepadru nu4yHoe umuya nojeduHya, MeHalmMeHT — Teopuja y
npakca, 6poj 65. (M24)

4.. Padoeu objasmeHu Ha ckynosuma mehyHapodHoz 3Ha4vaja M30

4. Caonwmetbe ca mehyHapoOHO2 CKyna wmamnaHo y yeauHu (M33)

4.1.

4.2

4.3.

4.4.

4.5.

Padosu objassmeHu nocne uzbopa y 3ean-e saHpedHoz npoghecopa:

Dammanosuh, B., Onaunh J, (2015), Perceived Students’ Benefits Of Case Study Learning In
Marketing: Comparative Analysis Of Croatia And Serbia. In: 24th CROMAR Congress, Proceeding
Marketing. Theory and Practice- Building Bridges And Fostering, Collaboration, Split, ISBN: 978-
953-281-067-7, 2015, pp. 252-268. (M33)

.CredaHos, [, AamwaHosuh B, (2016), The instrument of integrated corporate communications.

First Scientific Conference ECIN 2016: International Economics and Management Conference,
Economics Institute, ISBN: 978-86-7329-100-08B, 181-185. (M33)

Proud,P., AammwaHosuh, B, Milosavljevic, M. (2017), Developing positive brand image of talents:
Mentor perspective from international case competition, ATINER Marketing Case Conference
2017, Greece, ATINER's Conference Paper, Series MKT2017-2326, 2-16. (M33)

Mujatosuh, U, Aamwanosuh B. (2016), Innovative Strategies For New Competence Development
— Bringing The Real World In Higher Education, Paper presented at the Symposium proceedings -
XV International symposium Symorg 2016: Reshaping the Future Through Sustainable Business
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961-266-049-9 (M33)

15



4.20. Hosuuh, b., lamwaHosuh, B., (2010), Organizing Marketing Case Study Competition:
Benefits For Teachers, Students And Companies, 29th International Conference: People and
Organization, PortoroZ, Slovenia, 2010. ISBN: 978-961-232-238-0, (M33)
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4.29. Hosuuh, B., Hewkoswuh, E., ®unnnosuh,B., AamrwaHosuh, B., (2012), Traditional Versus
Innovative Case Study Teaching Method - Student Perspective, International Technology,
Education and Development Conference 2012,Magapwa, Spain, cTp.3497-3504. (M33)
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4(1) (npuxBaheHo 3a objas/wmBarbe) (M51)
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6.15. Hosuuh, b., AammwaHosuh, B., Dununosuh, B., (2012), Mo3uyuoHupare 6peHOa noHyoe
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residents and diaspora, EuroMed Journal of Business, 7(3), 256-268, ISSN 1450 2194, doi:
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CTaBOBM MeHallepa KomnaHuja y Cpbuju“, Uudo M, 2011, Vol.37, ISBN: 1451-4397, str.4-8. (M52)
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K/bYyYHUM Kynuyuma y npodajHom odesverby, YUPMA, X WHTepHauMoOHanHM CUMMO3Ujym U3
NpojeKT MaHalmeHT-a, 360pHUK pagoBa ,[IPOjeKTHO ynpas/bakbe OpraHusauMjama HoOBWU
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8.1. Hosuuh, B., flamwaHoBuh, B., (2010) ECCH case collection, Case Study: ,,Gazprom Neft:
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case collection 2010, CASE: Reference no. 510-130-1.
8.4. DamwaHosuh, B., (2010) Sponsorship insights group (sig) success story with social media the
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NPUKA3 OJABPAHUX PAAOBA

Y oBOoM geny I3BelwTaja NnpeacTaB/beHN cy ogabpaHy HayyHM pPagoBu KaHanaaTa ap BecHe JamibaHosuh
objas/beHn nocne nsbopa y 3Bakbe BaHpegHor npodecopa (2013-2017.roa,.).

KaHaupaTkukba je 1 y nepuody nocne m3bopa y 3Barbe BaHpeaHor npodecopa HacTasuaa Aa ce 6asu
UCTpa)KMBakbMMa aHaM3e Kpenpara AoAaTHe BpeaHOCTM 3a Kynue, npahere pesyataTa nocioBaka u
CTpaTernjom 3agpKaBHa KanjeHata y npogajHOM MU MapKEeTUHT Ofe/betby.

KaHanpoaTtkuma je y moHorpadmjm 5.1. CrpaTteruja ynpas/batba O4HOCMMA C Kynuuma y npoaaju u
MapKeTUHIy NnpeacTaBuaa pesyatate UCTPa*KMBakba NOBE3AHOCTU NPOAAJHOr U MAPKETUHT ofe/berba Y
UM/by Kpeupara Ao[aTHe BpeaHocTU 3a Kynue y Cpbuju u nHoctpaHctey. OBO je jeaHa op, obnactu
MHTepecoBatba KaHAMAaTa Kojom ce baBuna M y CBOjOj AOKTOPCKOj AncepTaunju. MNpeacrassbeH je Net
Score Promoter - anaT 3a Mepere 3a40B0/bCTBA KANjeHaTa Koju MoxKe nomohu y Kpeupatrby cTpaterunje
3agprkaBarba Kynaua. lNpeacTas/beH je MU OKBMP 33 Pa3Boj WOMNep MapKEeTUHT cTpaTernje 3a npoussone
13 obnactm pobe WMpoKe NOTPOLWHE KAo M y pagy 7.2. Ynpas/batbe NPOjeKTOM Lonep MapKepuHra.
KaHanpatkuiba ce y pagy 7.4. NMpumeHa crpaTervje wonep MapKeTUHra y manaonpogaju 3a TpajHa
noTpowHa pobpa objawraBa WKMPUM KOHUENT AeduHUCakba LWoOMNep MapKeTUHT cTpaTernje vy
ManionpoAaju Ha npumepy TpajHMX NOTPOLWHMX aobapa ca KopauMma NpUMeHe MapKeTUHT cTpaTernje y
npakcu. C apyre cTpaHe, KaHAWAATKMHbA je y paay 6.3. AHanu3a K/byyHMX MNOKasaTesba ycnexa y
NpojajHOM ofesberby Y KoMmnaHujama y Cpbuju uctpaxusana n MHTEPHY OpUjeHTauMjy opraHm3aumja
[a carnepa Koju cy K/bydyHu pakTopu ycnexa 3anocneHmx 6UTHM y npofajHOM ofesbery KOMNaHuja y
Cpbuju. PeannsoBaHO je KBAHTUTATUBHO UCTParknBare o4 633 3anoc/eHnX y pasanynTMm KomnaHujama
Y OKBUPY NpoAajHor oaesberba Ha TPXRUWTY Cpbuje U aHannsmnpaHo je nopeheHe ca CAMYHUM CTyaujama
Y MHOCTpaHCTBY. McnuTaHnum cy Buam 3anocneHn Ha CBMM HMBOMMA Yy MPOAaju: ANPEKTOPU Npoaaje,
CynepBM30pU Npojaje, MeHallepu 3a K/byyHe Kynue, Npoaasun u Apyru. Pe3yntatM MUCTpaxKuBarba
NpUKasyjy KBaHTUTAaTMBHE MNOKasaTe/be y MNpPOAAju Koje 3amnoCneHW CMaTpajy Aa Cy HAjBaKHWUjM 3a
nocnosHe pesynTtate. Hajsuwe ce mnctuuy: obum npogaje KOAMYMHCKM M MO BpeaHOCTH, 6poj HOBUX
Kynaua w 6poj Hannate Kynuuma. bpoj n3ryb/beHMx Kynaua ce Banopusyje Kao Hajmarbe BaXKHWUM Y
Cpbujun, WTo je pasnnKa y ogHoOCy Ha CTyauje U3 MHOCTPAHCTBA.

C 063npom Ha cBe Behu 3HaYaj ynpas/batba YCAYXKHUM OpraHM3aumMjama y caBpeMeHOM NOocC/ioBakby U
yBarKaBatba OpUjEHTALMje HA KOPUCHWKA ycayra, KaHAUAATKUbA je Ae0 CBOjUX Hamopa ycMepuaa Ha
Hay4YyHa MCTpakMBakba aHanusmpajyhu npomeHe y MapKeTUHr opujeHTauumju y 3gpasctay. Y paay 3.1.
Factors affecting patient satisfaction in the health care sector in Serbia npvKasaHu Cy HajBaXKHUjK
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baKTOpM KOjU yTUYY Ha 3a,0BO/LCTBO NauujeHaTa y Cpbuju y 34paBCTBEHMM YCTaHOBaMa. McTpakmBarbe
je obyxsatuno ueny Cpbujy ca 406 ucnutaHmka. WaeHTMdMKOBaHe cy YeTUpM BaxKHa $aKTopa Koju
HajBMLIe yTMYYy Ha 33a[0BO/bCTBO MaLMjeHaTa Yy 34paBcTBEHOM ceKTopy y Cpbuju: npouec npujema
nauujeHarta, fiekap, ocobs/be U TeXHONOWKN anatn. 3a aHanu3y nogartaka KopuwheHa je SmartPLS 3
aHanusa. Mogen onucyje ga Bapwjabna bpura nekapa og 66.2 6asvpaHa je Ha Ha TPU KOHCTPYKTaA:
npouec npujeMa, TEXHOOWKM anaTM M Hery ocobsba. Y pagy Cy AOKA3aHe YETUPU WUCTPaXKMBAUKe
XMnoTese, AOK je xunoTe3a ga he TEXHOWKN anaTn MMATM NO3UTMBAH edeKaT Ha Bpury o ocobsby, HMje
notspheHa.

Mopes Tora, KaHAoMAATKMEbA Takohe MCTpaXkyje NpUMeHy MeTode CTyamje caydaja y MapKeTUHry y
HaCTaBM y BUCOKOM obpasoBary M Ha Aomahum M MehyHapogHuUm Takmuyerbuma. Objasuna je 3
CcTyAmje cnyyaja y mehyHapoaHOj eNeKTPOHCKOj KHbU3K 3a CTyauje cnydaja Ha TajnaHay, AeceT pagoBa Ha
MmehyHapogHUM U fomahum KoHbepeHLMjama 1 YaconMcuma Kao pesyatate BPojHMX UCTPaXKMBakba Of,
CTpaHe cTyaeHaTa, npodecopa U NpeacTaBHUKA KommnaHKuja us Cpbuje n MHOCTPaHCTBA.

Cee Tpu cTyamje cay4aja Koje cy objaB/berbe Ha TajnaHay: 3a HOBM moaen aytomobuna ®uat 500 5,
JaHybuyc nacty kKao n Cpbujy nosesaHn cy 3ajefHNYKOM 061acTU UCTpaKMBakba: BpeH s MeHaLMEHT.
MpuKasaHu cy 3HavajHW daKTopu MpPM nNaacMaHy Hosor 6peHaa ayTtomobuna Ha TpxuwTte Cpbuje u
HOBMX MapKETUHT UCTPAXKMBAYKNX MeToAa Ha ocHOBY Censydiam npucTyna Koju yBaxKaBajy NCMX00LWKe
M COLMONOLIKE AMMEH3Mje 3a bosby cermeHTaLmje TPXKMWTA noTpowaya. 3a JaHybuyc nacty npMKasaHo
je Ha Koju HauuH je NnoTpebHO NO3MLUMOHMPATN BpeHa Ha AomMmaheM U MHOCTPAHOM TPXKMLLUTY Kao 1 Be3a
3a noseharem KaTeropuje npogaje bpeHga y manonpogajHum objektuma. Tpeha crtyguja cayyaja
roeopu o OpeHaupamwy pgecuTaHaumje - Cpbuju Kao 6peHay rae ce obyxBaTajy ABa npasua
ncTparkmearba: Cpbuja Kao NOCNOBHa AecTUHALM]jA Y BUAY NPUBAAYEHa MHOCTPAHUX MHBECTULM]A, Kao U
Cpbuja Kao TYpUCTMYKa AeCTUHALM]A Y BUAY NpUBAAYEeHa MHOCTPaHUX noceTuaala.

Y paay 3.2. Students perception of benefits from being engaged in International Case Competitions
NPWKa3aHo je KBa/JIMTaTUBHO UCTPaXKMBare ca 36 ctyaeHaTa ca POH-a Koju cy y4ecTBoBa I Ha CBETCKMM
TaKMUYEHUMa Y peLlaBaky CTyauje Cydaja U reHepuCcaHu Cy KOPUCTU Koje CTYAEeHTU MMajy Ha OCHOBY
HUXOBE Nepuenuunje TEXHUKOM KPUTUYKUX MHUMAEeHATA. UaeHTUPUKOABAHO je WecCT rnaBHUX NpeaHocCTm
33 CTygeHTe: nobosbliarbe BELWTWMHA, CTULAbe HOBMX MPAKTUYHMX 3HAkba, OCTBAPUBaHbe KOHTAKaTa,
camopeanusaunja, MoryhHOCT 3a 3anoLws/baBakbe y yaora MeHTopa. U3spLueHo je u nopehere y ogHocy
Ha Konere M3 pas3BMjeHMX 3emasba U UAEHTUDMKOBAHE Cy TpM MPELHOCTM KoJiera U3 MHOCTPaHCTBA:
nocegoBarbe 60/bMX OH SIMHE M3BOPa 3a yyere y bubanmotekama Koje cy 60/be onpemsbeHe ca
€N1eKTOPHCKMM 6a3ama nojaTtaka, yyere Lenor A0AMNIOMCKOr Mporpama Ha EHIIeCKOM je3uKy U
mehyHapogHa CTyAeHTCKa pa3meHa Ha jegaH cemectap. OBo cy cmepHuue 3a BehuHy BMCOKO
06pa3oBHMX MHCTUTYLUMja U3 JyromcTouHe EBpone.

Pad 6.4. Perceived benefits and issues of student learning in business case competition — Comparison
study of Serbia, Australia and Thailand, koju je npeactas/beH Ha mefhyHapoaHOj KOHbepPeHLUMjU Y ATUHU
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2016.roanHun objassbeH je y ypHany Athens Journal of Education npeacTtaB/ba UCTPaXKMBaYy CTyanjy y
KO0joj je yuecTBoBasio 197 cTygeHaTa WMpoOM cBeTa ca Bogehux CBETCKMX YHUBEP3UTETA KOjU Ce TaKMuye
y cTmamju cnydaja u3 11 3emasba a nocebaH aKLeHaT 610 je Ha yTBpHMBatby NPeaHOCTU U HeLoCTaTaKa
3a CTyZeHTe Koju MeTog, CTyamje cayyaja MMa 3a NpMnpemy M HacTyn Ha CBETCKMM TaKMUYEHUMA Fae ce
pelasajy NOCA0BHM Npobaemn KoMnaHwuja. MaeHTUdKoBaHe cy NPeaHOCTU: IMYHO U NpodecnoHanHo
nobosbluarbe, NpeseHTaLMOHe BeWTUHEe, pag, nog NPUTUCKOM W BelWTUMHE pellaBaka npobnema.
Hepoctaum Koju cy naeHTMPUKOBaHM OLHOCE Ce Ha: BELWTUMHY YyMpas/bakbd BPEMEHOM, HELOBOJHHO
NMo3HaBatbe JIOKA/IHUX TPMKMULUTA Kao M MOCTaB/bakbe MpuopuTeTa Ha OCHOBY MHbopmaumja. MNocebHa
BaYXHOCT OBOr paga je wTto nopeau Cpbujy Kao npeactaBHUKa EBpone, ca TajnaHgom npencraBHUKOM
A3snje n Ayctpanunjom Kao npeacrtaBHMKom OKeaHuje.

Mopen pafoBa KOjU UCTPaXKyjy MULL/berbe CTyAeHaTa, peann3oBaHa Cy UCTPaXkMBakba M 3a HacTaBHO
ocobsbe Kao MeHTopa CcTyaeHaTa.

Uumb papa 6.8. Improving Learning Through Case Study Competitions: Challenges For Teachers And
Students je pa npuKarke KBanMTaTMBHY KOMMAPATMBHY aHaAW3y MULL/bEHbA CTyAEHaTa, capagHuKa U
HACTaBHMKa O NPUMEHW CTyAMje CNyYaja Kao HAaCTaBHOM METOAa Ha TaKMUYEeHUMa Y pellaBamy CTyauje
cnyyaja y XpBaTckoj M Cpbuju. 3a cTygeHTe cy uAeHTMOMKOBaHM npobaemu KBaHTUdUKauuje
noKasaTesba ycrnexa 3a NpPogajHy U MapKeTUHT CTpaTernjy Kao n ynpas/batbe BpemeHom. 3a npodecope
Kao MEeHTOpe KOju npunpemajy CTyAeHTe 3a TakMuyera yTBpheHo je ga ysuhajy npobnem BewTuHa
nperoBapatba Kof CTyAeHaTa Kao U Boherwa AucKycuje aa ce gohe oo naeHtudukaumje npobaema m
apryMeHTOBaHUX pellerba Koja he ce NPUMEHUTHM y NPaKcu.

Y pagy 4.3. Developing positive brand image of talents: Mentor perspective from international case
competition onncaHo je KBAaHTUTMBHO UCTPaXKMBakbe Koje je peanm3oBaHo mehy 55 meHTopa Bogehux
NOC/N0BHMX WKOANa M3 19 Ap)kaBa U3 LEenor cBeTa a Koju Npunpemajy CTyAeHTe 3@ HacTyn Ha CBETCKUM
TaKMUYEHMMaA. 3aK/by4YEHO je Aa pag MEHTOPM KOjU pafe ca TaNeHTOBAHMM CTYAEHTUMA MMajy
pa3BujeHe KOHLENTya/He BeWTMHE — BEWTMHE pelwaBakba nNpobrema M [oOHOWeEHA OANYKA,
npeseHTaLMOHe BeEWTUHE M BELWTMHE TUMCKOr paga. McTparkmBarbe je 0byxBaTW/io U3BOpe cTyauje
CNy4Yaja Koje MEHTOPM KOpWCTe 3a MPUMPEeMy CTyAeHaTa 3a CBETCKA TaKMM4Yerba. 3aK/byvyeHo je aa
98.15% meHTOpa KOPUCTU CTyAMje Cay4vaja M3 CeKyHAApPHMX M3BOpa nogaTaka. HajnonynapHwuja 6asa
nopgartaka je Harvard Business Publishing (25,93%), Ivey Publishing (22,22%), ook 12,35% meHTOpa Mma
6a3e nopgaTaKka ca cTyguMjama cayyaja Ha dakynTeTMma Ha Kojuma page. Paod 6.2. How to Write Cases
and Teaching Notes in Marketing Education? npepctas/ba npernegHu pajg rae aytopu Ha OCHOBY
BMLUEroAMLIHbEr UCKYCTBA MPeACTaB/bajy OKBUP 3a NUCakbe CTyauja Cay4vaja 3a 061acT MapKeTUHr
MeHalLIMeHTa Kao n benelwke — naaH pafa 3a NpefaBayvye Koje ce KOPUCTE KAO MHTEPAKTUBHU METon
yyerba Ha Bogehnm nocnoBHMX LWWKOAAMa.

Mopepn HaBeAEHUX YHECHUKA CTyAEeHATa U MEHTOpA Y pajy ca CTYAWjOM C/y4aja y OpraHM3aumnju CBETCKUX
TaKMUYEHa YYEecTBYjy WM KOMMaHuje Kao napTHepu porahaja. Pag 7.1. YKmyuyueare nocaosHux
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napmHepa y opeaHu3sayujy 0oz2ahaja — npumep cmydeHMCKo2 ceemcKo2 makmuyerba BBICC nma 3a
UM/b Oa NpPeacTaByM HAYMH aHrakoBakba CTPATEWKMX MapTHepa, MapTHepa KaTteropuje npovs3BoAa,
meamja Kao M CcTpaTerujy MapKeTUHI KOMYyHMKauMje Ka tbmma. Pag je 3Hauaj jep je npeactaB/beH U
npMmep opraHmMsaumje ceeTckor Takmmyera BBICC 2016 Kao 1 cTpaTternje obesbehmsarba GUHAHCUjCKUX
cpefcTaBa NPeKo AOHaLMja U CMOH30pPCTaBa Kao aKTMBHOCTM MapKeTUHra n oaHoca ¢ jasHowhy. Pag, 6.6.
Organizing Business Case Competition - Guidelines For Business Schools koju je ny6ankoBaH vy
WHANJCKOM Yaconucy npeactaB/ba Kopake 3a ¢aKkynTeT Aa ce opraHuayje gorahaj CBETCKO NPBEHCTBO Y
pewaBaky CTygMje cayyaja Ha OCHOBY MCTpaxKMBakba CTYAEHTCKe nonynauuvje ns pervoHa. Pag 6.1.
Student Case Competition as a Talent Recruitment Tool — Employee Branding for Companies yKasyje
03 Cy KOMMaHWje ChnpemMHe fa CTPy4YHO M OMHAHCUjCKM MNOoApPKaBajy OpraHuWsauumjy CTYAEHTCKUX
TaKMUYEeHa Yy pellaBakby CTyAuje caydaja jep Cy OHWM MOrofaH HauyvH 3a perpytaumjy TasieHTOBaHMWX
cTyAeHaTa. KomnaHuje y KOMyHMKaUKju ca CTyAeHTUMa ycneBajy Aa ce no3mMunmoHunpajy Kao bpeHa 6poj
jeAaH nocnogasau, Ha TPXKULTY.

OueHa pe3y/iTaTa HAy4YHO-UCTPAXKMBAKOT M NeAarowKor paga

Ha ocHoBy npernena ob6jaB/beHNX pagoBa Ha KOHdepeHuMjama, Y 4aconmcMma M Krkburama, MoXKe ce
3aK/bYYNTU [a je KaHAuAaTKukba Ap BecHa [amrbaHoBuh oCTBaTMAA 3HAYajHE HAYYHO-UCTPAXKMBAYKE
pesyntate y obnactu MapkemuHea, 00HOCA C jasHowhy U MyaMuMeOUjanHUX KOMyHUKauuja
dokycupajyhn ce Ha penaumoHM MapKeTUHr M OpujeHTauMjy Ha Kpeuparbe AoAaTHE BpeaHoCTU Yy
MapKeTUHIY 1 NpoAaju, bpeHa MeHaLMEHTY Kao U MapKeTUHT OpUjeHTaumju y 34paBCcTBy.

Kao nocebHa obnact rae ce KaHAMAATKUHbA POKycUpana Uctmde ce 06iacT aHanM3e U NPUMEHe MeToae
CTygmje cny4vaja y HaCTaBHOM MPOLECY M HA CTYAEHTCKMM TaKMUYEeHUMa U3 Yria CTyAeHaTa U MeHTopa
n3 Cpbuje ann wn ca rnobanHor HWBoa. [lopes TEOPWUjCKMX NpPUKasa M pesyataTa MCTParkKMBakba
npeacTaB/beHN Cy [AasbM MNpPaBUM MHTEpHALMOHaAM3aumje BUCOKOr o0bpa3oBarba, 60/ba NpUMeEHA
npumepa M3 Npakce y HACTaBHOM NPOLECY U MHTErpaLMja akaZeMCKUX 3Hakba U noTpebe TPXKULIWITA pasa
3a cTygeHTe. [p BecHa JammaHosuh je 6una Buwe nyta meHTOp NobegHUYKMX TUMOBA KOjU CYy OCBOjUAN
NPBO MECTO Ha CBETCKMM TaKMUYeHa y pellaBamy cTyguje cnydaja (MamnnoHa 2015.roguHe, BuaHnjyc
2015.roanHe, MoHTpean 2016.roanHe, Ocno 2016.roanHe), €eBPONCKOM, PErMOHaIHOM U HaLMOHa/IHOM
HMBOY. buna je meHTOop cTyaeHata ®OH-a Koju cy 3a pesyataTte npomounje BUCOKOr obpasoBara Yy
MHOCTpaHCcTBY Aobuan CeetocaBcky Harpagy 2012., 2013. u 2016.roguHe. MNopen Tora, OCHMBAY je U
OMPEKTOPKa cBeTCKor Takmuyewa Belgrade Business International Case Competition og, 2013.rogmHe
Koje ce oap)KaBa CBaKe roaunHe y beorpasy u Koje je npema nuctama OKnaHg YHMBEp3UTeTa paHrMpaHo
y 12 Hajbos/bux Takmmuyera Ha cBeTy. Tpu cTyamje caydaja ca BBICC 2013., 2014. u 2017.roa.: duar
Aytomobunn Cpbuja, OaHybuyc nacta m Cpbuja Kao bpeHa — cnegeha nNocnoBHa M TYPUCTUYKA
AecTMHaumja ogabpaHe cy ga ce nybauKkyjy y mehyHapogHoj Kiweusun TBS World Conference E-Case Book
na Thammasat YHusep3umemy y BaHTKOKY M NO TOj KtbM3M CTYAEHTU M3 Lenor ceeTa he yunuTtn npumepe
ca Tp*uwTa Cpbuje.
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HakoH nsbopa y 3Barbe BaHpegHor npodecopa, Ap BecHa AdamraHosuh nybamkosana je pag y yaconucy
ca SCle nncTe, HaumoHanHy MoHorpadujy, ocam pafosa y Bogehum yaconucMma opf, HauuoHanHoOr
3HayYaja, neT pafoBa Ha MehyHapOAHMM Hay4yHMM CKynoBMMa, YEeTUPU pPaga Ha CKYNnoBMMA of
HaUMOHANHOI 3Hayaja, Kao W Tpu CTyauje caydaja objaB/beHe Kao nornas/ba y MoHorpadujm
MehyHapogHor 3Havaja. KaHaAnaaTKUba je KooypeaHWK M YnaH ypehusaukmx opbopa mehyHapoaHux
Yyaconuca, Kao M peueseHT y mehyHapogHuMm 4vaconmcuma us CnoseHuje, CjegutbeHUX AMEPUUKMX
Jpxasa u Benunke bputanuje.

Op BecHa damraHoBuh oapkana je 6pojHa roctyjyha npegaBarba no nosmsy y J/iutBaHuju, CnoseHujn,
Typckoj, Ayctpuju, Hopsewwkoj, /iInbany, XoHr Konry, TajnaHay, BocHn n XepuerosuHu n MakegoHwuju.
HeHa buorpaduja Hanasm ce y Kibmsm YcnewHu swbyam Cpbuje Kojy je objaBno Oxford Book y Beorpapay.
Takohe Ha ocHOBY 6pojHMX Harpada Koje Aobuna 3a passoj angepcrsa mehy mnaguma og Cpricke
acouMjaumje MmeHalepa y4ecTBoBasa je Kao NaHeaMcTa Uan roBOPHUK Ha BPOjHMX CTPYYHUM CKYnoBUMA
1 KoHdepeHuMjama 13 06a1acTn ogHoca c jaBHoWwhy, MapKeTUHT MHOBALMja, KOPNOPATUBHE APYLUTBEHE
OArOBOPHOCTU M Npeay3eTHUYKOM MapKeTuHry. [p BecHa JammwaHosuh 6una je meHTOp CcTyAeHaTa Ha
34 3aBplWHa pafia Ha OCHOBHWMM aKageMCKMM CTyamjama M ynaH y npeko 100 Komucmja 3a ogbpaHy
3aBpLWHMX pagoBa. Ha mactep akagemckum ctyanjama og 2013.roanHe je 6una meHtop 42 obparbeHa
mactep paga. buna je n meHTOop Ha 2 Marucrtapcka paga, 3 crneumjaiucTMyka paga U 6una 4naH
Komucuje 3a opbpaHy 4eTnpm AOKTOPCKe AncepTaumje.

Ha ocHoBy HaBegeHOr, KaHaANAaTKUIba Ap BecHa JamrbaHoBuh y MOTNYHOCTM MCNyHaBa cBe 3aKOHOM
nponucaHe ycaose 3a U360p y 3Barbe peLoBHOT Npodecopa.

3AK/bYYHO MULWLJBEHE U NPEANOT KOMUCUIE

Ha ocHOBy npernega npuioxeHe AOKymMeHTauuje, Komucuja je yTBpauna ga ce Ha KOHKypC Yy
npeasvMheHom POKy NpujaBuna jegHa KaHAMAATKMHba, Ap BecHa [dammaHosuh BaHpeaHu npodecop
dakynTeTa opraHM3aUMoHKX HayKka YHMBep3uTeTa y beorpaay.

Ha ocHoBy maTepujana Koju je NPUAOMKEH W aHanu3e HayydHWUX (pe3ynTatm ucTpaxkusarba obyxsaTtajy
Cpbujy 1 rnobanHmn HMBO), CTPyUHMX (pyKoBoamnal, Ton 12 ceeTcKor Takmuuyera BBICC- noBesuBamse ca
Bogehum dakynteTMma M3 uUenor ceeta M nNpPomouMja BUCOKOr obpasoBatba KpPO3 capagky Ca
KOMnaHWjama u Bnagom Penybanke Cpbuje) u nefarowKux KBanuTeTa (BUCOKe OLEHe Yy HAacTaBHOM
NnpoLecy Ha CBUM HUBOMMA CTyAMja), Kao M OCTBAPEHUX pe3ysiTaTa y Y»Koj HayuyHoj obnactn MapkemuHe,
00Hocu ¢ jasHowhy u mynamumeoujanHe KomyHukayuje, Komucuja je 3ak/byuymna ga KaHAMAaTKUHbA Ap
BecHa [ammaHoBuh wucnyrbaBa cBe 3aKOHOM MponucaHe ycnoBe 3a M360p Yy 3Batbe pefoBHON
npodecopa 3a y*Ky Hay4uHy o6nact MapkemuHe, 00HOcU ¢ jasHowhy u myamumeodujanHe KOMyHUKayuje.

Mmajyhm y Buay cee HaBeaeHo, Komucuja cmatpa ga KaHamaat ap BecHa JdammaHosuh noceayje
BMCOKE Hay4yHe, CTPy4YHe M NeJarolike KBauTeTe M Aa UCNyHaBa CBe 3aKOHCKe n CTaTyTom npeasuheHe
ycnose 3a n3bop y 3Barbe pefoBHOr Npodecopa 3a YKy HaydHy 061acT 3a Kojy ce bupa. Ctora, Komucuja
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npegnaxe ga ce BaHpeaHu npodecop ap BecHa JamraHoBuh un3abepe 3a HacTaBHMKA Yy 3Batbe

pefoBHOr npodecopa ca NyHUM pagHUM BpPeMeHOM, Ha HeozpeheHo Bpeme, 3a YKy HayyHy obnact

MapkemuHe, 00HOCU C jasHowhy U MyamumeoujanHe KomyHuKayuje.

Y beorpaay, 24.01.2018. rognHe

Y/1AHOBU KOMMUCUIE

ap Munnua Koctuh-Crankosuh, pegoBHU npodecop
dakynTeTa OpraHM3aUMoOHMX HayKa
YHuBep3suTeTa y beorpagy, npeaceaHuk

ap Pagmuna JaHnuuh, peaosHu npodecop
dakynTeTa opraHM3auMOHMX HayKa
YHusep3uterta y beorpaay, 4naH

ap BuHka ®unmnosuh, pegosHu npodecop
dakynTeTa opraHM3auMOHMX HayKa
YHusep3uteta y beorpagy y neH3nju, ynaH

ap BecHa Munuhesuh, pegosHu npodecop
dakynTeTa opraHM3auMOHMX HayKa
YHusep3uteta y beorpagy y neH3nju, ynaH

ap FopaH NeTtkosuh, peaosHn npodecop
EkoHOMCKor dakynTeTa
YHusep3uteta y beorpaay, 4ynaH
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