YHUBEP3UTET Y BEOI'PAJ/1Y

DOUITO30DPCKU AKVIITET

JIC/TIC 05/4-02 6p. 2135/1-XVII/7
26.12.2019. roanue

Ha ocnoBy unana 220. cras 1. anuneja 17. Craryra ®akynrera, HacraBHo-Hay4HO
Behe dunozodcekor pakynrera y beorpaxy Ha cBojoj IX penoBHO] ceaHuiy, oapkaHoj
naHa 26.12.2019. ronune, noHeno je cuenehy

ONJNVYKY

[IpuxBara ce WM3Bemta] komucuje o aokropckoj aucepraunju: bPEH/IUPAILE
BEOTPAIA KAO ITPOAKTHUBHA PA3BOJHA CTPATETMJA Y COEPU KYJIVTPE:
VIIOPEJJHA AHAJIM3A ®ECTA W BEMYCA xangunata Munene ToxoBuh wu
o00paBa ycMeHa oja0paHa.

YHuBep3uTeT je nao carjacHocT Ha npeaor teme 14.04.2016. roaune.
Kangunat Munena TokoBuh je oGjaBuna paa: The Brand Potential of ,,Soft™ Factors of
the Territorial Capital: A Study of Eight Medium Sized Cities in Serbia. Sociology and
Space, Vol 207, No 1, 2017, 135 — 159.

JlocTaBuTH: IMTPEACEJIHHWK BEhA
1x YHusepsurery y beorpany
1x Komucuju
1x CtpyuHOM capaHUKY 3a
JTOKTOPCKE AucepTaluje [Tpod. np Muomup lecnotoBuh
Ix Illedy Onceka 3a npaBHE MOCIOBE
I1x ApxuBu



