YHusepsuret y beorpany
Behy Hayuynux o0nactu IpyImTBEHO-XyMAHUCTUUKUX HayKa

N3JABA

[TomroRanu,

OBum myteM Bac oGaBemTaBamo jga cMo meHTOp, nipod. Ap Bama KoBuh, Ha nmokorpckoj Te3u
noa HaciaoBoMm ,,YJIOTA CBOJCTABA U ITAMREWBA MMEHUTEJBA HA ®OPMUPAKBE TTOJMOBA:
BUXEJBUOPAJIHU, HEYPAJIHU U TIPUCTYII KOTHUTUBHOI' MOJEJIOBABA“ (THE ROLE OF
LABEL FEATURES AND LABEL REMEMBERING IN CONCEPT FORMATION: BEHAVIOURAL,
NEURAL AND COGNITIVE MODELLING APPROACH), ka0 U OOKTOpcku Kaunaunaar, bojan Jlamuh,
carjiacHU Jia HacJIOB Te3e Oy/ie Ha CHITIECKOM M Ha CPIICKOM jE3HKY.

V¥ Beorpany, 10.03.2020.
C momroBameM,

[Tpod. np Bamwa Kosuh, mentop

bojan Jlanuh, noxTopansg




