YHUBEP3UTET VY BEOI'PALY
CAOBPA'RAJHU OAKVYIITET
bpoj:

Harywm:

Ha ocnoBy umana 58., a y Be3u ca uimaHom 102. Craryra CaoOpahajuor Craryra
Cao0Opahajuor ¢akynrera y beorpaxy, HacraBHo-nayuno Behe @akynrera Ha
EJIEKTPOHCKO] cemuuiy 3akazanoj 11.02.2021. rogune, noHeno je cinenehy

OONVKY

VYceBaja ce M3Bemraj Komucuje y cacrapy: ap Munopaa Kunubapaa, penoBau npodecop
CaobOpahajuor ¢akynrera YuuBep3uteta y beorpamy, mentop; np Munan Anuapejuh,
BaHpenHu npodecop Caobpahajuor dakynrera YuuBep3utera y beorpamy u map
Cpemniana Hukonmuuwh, Baupennu mpodecop Dakynrera TEXHUUYKHX HayKa
VYuuepsurera y Hoom Cany, o mperiiefy u olieHH ypaheHe TOKTOpcKe aucepTaiiuje
kanauaata HeGojme Bacwha, mact. unx. caobp. moa HasuBom: ,,MOJIEJIMPAILE U
JNEOUHUCAKBE JUMEH3UJA JIOTUCTUYKE YCIVYIE VY EJEKTPOHCKOJ
TPI'OBUHU* u ynyhyje ce Ha carnmacHoct Behy HayuHnX 00J1aCTH TEXHUUYKHX HayKa.

W3Bemraj ce ynyhyje Behy Hayunux o0nacTy TEXHMUKMX HayKa KOJ€ j€ OJIITYKOM
0p0j:61206-5150/2-18 o1 26.11.2018. roaune, 1ano carjJacHOCT Ha TEMY.

VY nupeKTHO] BE3U ca JIOKTOPCKOM JAUCEPTALN]OM:
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