Oo6pa3zan 2

OAKVYIITET: YHUBEP3UTET ¥ BEOI'PAZLY - EKOHOMCKHU ®AKYJITET
Bpoj 3axTeBa:

Hatywm:

CEHATY YHUBEP3UTETA Y BEOT'PAAY
IHOCPEACTBOM BERA HAYUYHUX OBJACTHU_IIPABHO-EKOHOMCKHX HAYKA

HPE/UIOI 3A U3B0P Y 3BAILE PEJIOBHOI" TPO®ECOPA

(unan 75. 3akoHa 0 BHCOKOM 00pa30BambYy)

I-TTOJAIIA O KAHAMJATY HNPEJJOXKEHOM 3A U3BOP Y 3BAIBE PEJOBHOI'
ITPO®ECOPA

1. I/IMG, Cpeame UMC U MPE3NMME KaHauaara:

Aaexcanaap (Mupossy6) Bopheuh

2. Ya Hay4Ha, OJJHOCHO YMETHHYKA 00JacT 3a
KOjy ce HAaCTaBHHK Oupa:

ITocaoBHa eKOHOMI/lja U MEHAIIMEHT

3. Pagnu ogHOC ca IIYHUM HUJIM HCITYHUM PAJHUM
BPEMCHOM:

Ca myHMM paJlHUM BpeMeHOM

4. Jlo oBor m300pa KaHIUAAT je OMO Y 3Bamby:

Banpeanor npodgecopa

y KOje je pBH ImyT u3a0bpaH:

07.04.2017. roauue

3a y)Ky Hay4Hy 00JacT /HaCTaBHU MPEIMET:

[MocioBHA eKOHOMEja 1 MEHAIMEHT —
[Honamame nmorpomaya u MeHangMeHT
npenyseha y Typusmy u XoTeJHjepcTBY

II - OCHOBHHU IOJALIM O TOKY INIOCTYIIKA U3B0PA Y 3BAIBE

1. Matym uicteka n300pHOT NIEpHo/ia 3a KOju je
KaHIUaT n3a0paH y 3Bame:

07.04.2022. ronuHe

2. Jlatym u MecTO 00jaBJbHBamba KOHKypca:

Oraacne HoBuHe HanmuonasHe ciyxoe 3a
3anonubaBame ,,IlocaoBu* 6p. 958 ox
03.11.2021. roauHe U Ha Bed-cajTy
dakyJarera M YHUBep3uTera y beorpaay

3. 3Bame 3a KOje je paclucal KOHKypC:

Penosuu npogecop




I - NOJAION O KOMUCHUJIHA 3A IPUIIPEMY PE®EPATA

N O PE®EPATY
1. Ha3uB opraHa 1 1aTyM UMEHOBamba HN360opno Behe Yuusep3utera y beorpany -
Kowmmucuje: Exonomckor ¢gakyJarera, 27.10.2021. roqune
2. Cacras Komucuje 3a mpunpemy pedepara:
Hwme u npesume 3Bame VYxka HayuHa o0sact Opranusaiyja y ko0joj je
3aI0cieH
1) np Camra BespkoBuh pen. mpo¢. | IlocioBHa ekOHOMH]ja Yuusepsurer y beorpany —
U MEHAJMEHT ExoHOMCKH akynTer
2) np bojan 3eueBuh pen. mpod. | ExkoHOMCKA MOMUTHKA YHusep3uret y beorpany —
¥ Pa3Boj ExoHOMCKH (akyiTeT
3) np I'opan IletkoBrh pex. mpod [TocioBHa ekoHOMH]A YHusep3uret y beorpany —
U MEHAIJMEHT ExoHOMCKH dakynTer
4) np Mupjana I'muropujeuh pex. mpod [TocioBHa ekoHOMH]A YHusepsuret y beorpany —
U MEHAJMEHT ExoHOMCKH dakynTer
5) np Cy3ana bBykuh pen. mpod. | IlocnoBHO ympaBIbame ExoHomcku ¢akymirer
YHusep3urera y Humry
3. Bpoj npujaBJbeHNX KaHIUIATa Ha KOHKYPC: 1
4. Jla mu je OMIIO M3IBOjEHUX MUILJBEHHa HE
4YJIaHOBA KOMHUCH]€:
5. Jary™m craBipama pedepaTa Ha yBU 13.12.2021. roqune
JaBHOCTH:
6. Haumn (MecTo) 00jaBIpHBama pedepara: Ha BeD cajTy PakysTera
7. Ilpurosopu: /

IV - JTATYM YTBPBUBAA IIPEJAJIOT'A O/l CTPAHE U3BOPHOI' BERA
DOAKYJTETA: 29.12.2021. roaune

[ToTBphyjem ma je mocTymnak yrBphuBama npesiiora 3a n3bop kanaujaata HBophesuh ap

AJiekcaHapa y 3Bamke peaoBHOr mpodecopa BoheH y cBe
3akona, Craryra VYnuBepsurera, Craryra ¢dakynrera u

My Yy CKJaxy ca oapendama
IIpaBunHuKa O HA4YMHY |

MNOCTYIIKY CTHLIAlkhba 3Balkba U 3aCHHUBAKLC PAJHOI OJHOCA HACTaBHHKA YHI/IBep?:I/ITeTa y

Bbeorpany.

I[HOTIIMC AEKAHA
OAKVIITETA

[Ipod. ap XKaxnmuua CrojaHoBuh

[Ipunosu:
1. Omnyka m3bopror Beha daxynrera o yrBphuBamy
mpeJyIora 3a u300p y 3Bame;
2. Pedepar Komucuje o nprjaBbeHIM KaHIUIATIMA 38
300D y 3Bame;
3. Caxerak peepara Komrcuje o mprjaBseHIM KaHIUIaTHMA 38
n300p y 3Bame;
4. Jloka3 0 HEMOoCTOjamby MPAaBOCHAXKHE MPECy/Ie O OKOJTHOCTHMA U3 Uil
72. ct. 4. 3aKkoHa;
5. IloTBpaa Ja mpeAoxKeHOM KaHAWAaTy HHje U3pedeHa Mepa jaBHe
ocyne 3a nospeny Konekca;
6. 13jaBa 0 U3BOPHOCTH;
7. Jlpyru npuito3u pejieBaHTHH 3a OJUTy4UBambe

Hanomena: cBY OpHIo3M. OCHUM IO Op. 4 U 5. ocTaBibajy ce U

€JIEKTPOHCKO] hOopMU.




PEMYBJIMKA CPBENJA
YHUBEP3WUTET Y BEOI'PALY
EKOHOMCKWU GAKYIITET
Bpoj:

Hatym:

BEOIPA

Ha ocHoBy 4naHa 75. 3akoHa o BMCOKOM obpasoBamny (“Cn. rnacHuk PC”, 6p. 88/2017,
73/2018, 27/2018 - ap. 3akoH, 67/2019, 6/2020 - gp. 3akoHu, 11/2021 - ayTEHTUYHO
Tymadewe, 67/2021 n 67/2021 - gp. 3akoH), un. 17, 18 n 19. MNpaBunHMKa O HaYNHY K
MOCTYNKYy CTULara 3Baka W 3acHMBaHa pagHOr OAHOCA HAcTaBHUKa YHuBep3uTeTa y
Beorpagy (,MnacHuk YHusepsuteta y beorpaagy” 6p. 200/17 n 210/2019) n unaHa 61.

Cratyta VYHuBepauteta y beorpagy — EkoHomckor pakynteta, WM3bopHo Behe
dakynTeTa, Ha cegHMuM ogpxaHoj 29.12.2021. roguHe, ooHeno je
oaANnyYKYyYy

1. YTtBphyje ce npegnor 3a n3dop HPOPHEBUR pap AJIEKCAHOPA, BaHpegHor
npodecopa y 3Batbe PEOJOBHOI' NMPOPECOPA 3a yxXy HayydyHy obGnact
NocnoBHa eKOHOMMja U MEHaLMEHT.

2. Tlpepgnor 3a n3bop y 3Bawe n3 Tadke 1. oBe Oanyke gocrtaBrba ce YHMBEP3UTETY
pagv goHoLleHwa ofnyke o nu3dopy.

O6Gpasnoxemwe

Oanykom UN3bopHor Beha ®akynteTta, 6poj 3171/2 oa 27.10.2021. roanHe pacnucaH je
KOHKYpC 3a u3bop y 3Bake jegHOr pedoBHOr npocdpecopa, 3a YKy HayyHy obnact
[MocnoBHa ekoHOMMWja U MeHaLMeHT, koju je objaBrbeH gaHa 03.11.2021. roguHe vy
ornacHum HoBuMHama HauuoHanHe cnyxbe 3a 3anowsbaBawe “lNocnosun” 6p. 958 u Ha
cajTy YHuBep3uteta n EkoHomckor gakynrera.

HaseneHom oanykom UM3bopHor Beha nmeHoBaHa je Komucuja 3a npunpemy pedepaTta
y cacTasy:

npod. ap Cawa Berskosuh, npeacegasajyhu

npod. ap bojaH 3eyeBuh

npod. ap MNopaH NeTkoBuh

npod. ap MupjaHa [Mmuropujesuh

npod. ap CysaHa bykuh, EkoHOMCKM hakynTeT YHuBep3uteta y Huwy

A A

Ha KoHKypc ce npwujaBuo jedaH kaHgupat: ap Anekcangap bophesuh, BaHpenHu
npodecop..

Komucuja je npeanoxuna N3bopHom Behy EkoHomckor chakynTeTa ga yTBpam npeanor
3a u3bop ap AnekcaHgpa bophesuha, BaHpegHor npodecopa y 3Bawe pPeaoBHOT
npocpbecopa 3a yxy Hay4Hy obnact NocnoBHa ekoHOMMja U MEHALIMEHT.

Pedepat Komucunje craBrbeH je Ha yBua jaBHocTun 15 paHa noyes op 13.12.2021.
roguMHe Ha UHTepHeT cTpaHuumn dakynTeTa.

Ha ocHoBy npeanora Komucuje, 36opHo Behe je 4oOHENo oanyKy Kao y nspeum.

HocTtaBuTtu: MPEOCEOHWK BERHA
- MmeHoBaHOM OEKAH
- YHuBep3uTety y beorpagy
- Cnyx6u 3a onwTe 1 npaBHe NOCNoBe Mpod. ap XKaknnHa CtojaHoBMN

- Apxneu



YHUBEP3UTET Y BEOI'PAJTY
EKOHOMCKU ®AKVIITET

N3BOPHOM BEhY

Opmnykom Hayuno-HacraBHOr Beha Exonomckor gakynrera y beorpamy Op. 3171/2 om 27.10.2021.
roauHe UMeHoBaHM cMo y Kommcwjy 3a mpumpeMy u3BemTaja 1Mo KOHKYpPCY 3a HU300p y 3Bame U
3aCHHBAE PAJHOT OJHOCA 32 jeJIHOT pPeJOBHOI mpodecopa 3a yxy HayuHy obnact IlocioBHa exo-

HOMHja U MEHaIMEHT. Ha 0CHOBY KOHKYypCHOT MaTepHjaia HOAHOCUMO cieaehu

NU3BEIITAJ

Ha xonkypc objaBiben y nyOnukanuju HammonamHe ciryx0e 3a 3anonsaBame ,,[locaoBu, 6poj 958
on 03.11.2021. ronuHe u Ha BeO cajTy YHuBepsutera y beorpamy m Exonomckor Qakynrera, y

OCTaBJHEHOM POKY 0] 15 maHa npujaBuo ce jeaH KaHAuAaT:

1. np Aunekcangap BopheBuh, Banpeanu npodecop ExoHomckor pakyntera YHusepsuteta y beo-

rpany

[logHera mpujaBa KaHAMJATa CaApKU: YBEpEHE O JP)KaB/BAHCTBY, OHorpadmujy, Cmcak pagoBa
00jaBJbeHUX HAKOH W300pa y 3Bame BaHpeHOT npodecopa, crrcak 00jaB/beHUX pajioBa mpe u3bdopa y
3Bale BaHPEAHOI mpodecopa, KOMUjy AMIUIOME O CTEYEHOM HAyYHOM CTENeHY JOKTOpa Hayka, Te
ocTajie MOTBPAE U JI0Ka3e O UCIYHEHOCTH 00aBe3HNX U M300PHUX KPHUTEPHjyMa (CIHCAK XETepPOInTa-
Ta, yKJbyuyjyhu nBa Haj3HauajHuja paga AnekcaHnpa bophesuha o0jaBireHa HakOH H300pa y 3Bambe
BaHpeaHOTr npodecopa, moTBpie o mpuxBaheHUM pazoBUMa 3a 00jaBJbUBAIE, M3jaBa O M3BOPHOCTH,

JIMHKOBH Ka 00jaB/beHUM palloBUMa U APYT'HM MaTepyjanuMa JOCTYITHUM OHJIAjH).

Komucyja je aHanusupaia AOCTaBJbeHY IOKYMEHTAIMjy MO CBHM 3aXTE€BaHUM KPUTECPHjyMHMA, IO-
HIaBIIM O/ OroBapajyhux 3aKOHCKUX MPOMKCa U akata YHHUBep3UTeTa y beorpamy Koju ce mpuMemy-
Jy Ha cBe KOHKypce 3a U300p y 3Bame€ M 3aCHUBAIE€ PaJHOT OJHOCA HACTaBHMKA, a TO Cy IIpe CBera:
3aKoH 0 BUCOKOM 00pa3oBamy; IIpaBUIHUK 0 HAUMHY U NIOCTYINKY CTHLAba 3Balkha U 3aCHUBabA pajl-
HOT' OJIHOCAa HacTaBHMKa YHmBepauteta y beorpaay (,,Inmacuuk YuuBep3utera y beorpamy” Op.
200/2017 u 210/2019); MuHEMaNHU yCIOBHU 3a U300 Y 3Bak¢ HACTABHUKA HAa YHHUBEP3UTETY, KOjU je
noHeo HanmonaHu caBeT 3a BUCOKO 00pa3oBame; [IpaBUITHIK 0 MUHUMAIIHUM YCIIOBHMA 32 CTULAE
3Bama HACTABHHKA Ha YHuBep3uTery y beorpany (,,[macHuk YHuBepsurera y beorpany™ 6p. 192/16,

195/16, 199/17, 203/18 u 223/21); Craryt YuuBep3utera y beorpany; Cratyt EkoHOMCKOT (hakymTe-



Ta YHuBep3uTeTa y beorpany; kao u Apyru OmuTH akTu YHuBep3ureTa y beorpany u Exonomckor

(axynrera KojuMa ce ypehyjy ycoBH, HAauMH ¥ MOCTYIIAK CTUIIamkha 3Barha HACTaBHHKA.

I.  OCHOBHM MOJAIIM O KAHIAMJATY

Ip Anekcannap Hophesuh pohen je 31. aprycta 1979. rogune y Aynpuju. 3aBpiimo je TUMHA3H]y Y
Anekcuniy. Ha EkoHomckoMm akyntery y Beorpany numnomupao je 2003. roauHe. ¥ TOKy cTyawja,
toxoMm 2002. n 2003. roguHe KOpPHUCTHO j€ mpecTxkHy ctuneHaujy opranuszamuje OEBC, Hamemeny
CTYAEHTHMa 3aBpLIHUX TOJMHA U CTYJEHTUMa IOCIEAMIUIOMCKHX cTyauja. Ha uctom daxynrery

24.11.2005. onOpaHUBIIM MarucTapcku paj CTEKao je TUTYJy MarucTpa eKOHOMCKHX HayKa.

HcToBpeMeHO je 3aBpIIHO IOCIEAUIUIOMCKE CTYAHj€ Ha CTPAaHOM jE3UKy M CTEKao je 3Bame MacTepa
HEC nocnosue mkone u3 Ilapuza (Executive master d’Economie et Management HEC Paris), xao
IpUNaJHUK IpBEe TeHepalyje Koja je 3aBpIlluia OBe CTyAMje OpraHu30BaHe y capaamu ExoHoMcKoOr
(axynrera y beorpany u HEC Paris. Ha Exonomckom ¢akynrery YHuBepsutera y beorpany onbpa-
HHO je 24.10.2011. roguHe AOKTOPCKY AMCEPTalM]y TI0J HA3UBOM ,,Kpenpame BpeIHOCTH H MPYKambe
TYPUCTUUYKHX yCIIyra®, CTEKaBIIM Ha Taj HAUUH 3Babe JOKTOpa HayKa [IOCIOBHOTI yIpaBibamba. Y TOKY
u3paje AOKTOpcke auceprauuje mnoxahao je netwy mxony I[Ipuncron ynusepsutera y CA/l-y, Hame-

BEHY CTyJIEHTUMA JJOKTOPCKHX CTylWja, Y Tpajamy oa 3 mecena TokoM 2008. roaune.

On 2004. roguHe aHrakoBaH je Ha ExoHoMckoM dakynteTy YHuBep3uteTa y beorpaay kao aeMoH-
CTpaTop, a 3aTUM je ¥ IPUMJbEH y PaHU OHOC, y cienehum 3Bamuma: (1) Acucrent (2006 — 2012);
(2) douent (2012 — 2017); u (3) Banpennu npodecop (on mapra 2017. roaune). Y ToKy npodecHo-
HallHe Kapujepe, nopes paza Ha ExkoHOMckoM (akynTery, paguo je Kao KOHCYJITaHT, YYEeCTBOBAO y
yIpaBJbauyKUM CTPYKTypama H JApKao eIyKalldje 3alloCIeHuMa Ha MEHAIEPCKUM MO3UIIMjaMa y BUILE

peHomupanux npexayseha u uacrurynuja 'y Cpouju.

AKTHUBHO C€ CITy>kKH (TOBOPH, YNTA U THIIIE) SHITIECKUM jE€3UKOM.

II. HACTABHO IIEJAT'OLIKH PAJ

Hp Anexcannap Dophesuh je on 2006. ronuHe, kajga je IpBU MyT W3adpaH y 3Bamke aCUCTEHTA, 3aIlo-
cieH, 0e3 mpekuna, Ha ExoHoMckoMm ¢akyntery y beorpany. HactaBy je M3BOAMO/M3BOAM y OKBUPY
BUIIIE NIPEMETA PEIOBHUX U MACTep CTyAMja KOju IpHunanajy Kameopu 3a nociogny ekonomujy u me-
Haymenm. Y 3Bamby BaHPEAHOT IMpodecopa Ha OCHOBHHUM CTy/AWjaMa HACTaBY M3BOJAM Ha IIPEeIMETHMA
Tonawaree nompowaya, Menaumenm npedysefia y xomenujepcmsy u mypusmy u Menaymenm epeo-
Hocmu nompowaya. Ha MacTep akaJIeMCKUM CTyJdjaMa HACTaBy U3BOIY Ha mpenmeTuma HMcmpasicu-

sarve nompouiaya y mapkemuney u Ilocnogne cmpamezuje u unogayuje y mypusmy u Xomeaujepcmey.



VY meTHaecTOroquIIkbeM eproay H3Bohema HacTaBe Ol CTpaHEe CTyAEHATa OLCHUBAH j€ 110 IPaBHIY
BHCOKHUM olleHama (y ImocMaTpaHoM nepuony yBek cy owmne n3nan 4,00 na ckamu on 1 1o 5). YV 3Bamy
BaHpeEIHOT Tipodecopa olleHe cy My Y aHOHHMHO] aHKeTH Owiie y uHTepBaiy o 4,11 no 4,51. Jlobuje-
HE OLICHE OJ] CTPaHe CTy/AeHaTa Cy jeJlHa OJ] OTBpJa KBaJluTeTa 00aB/batha HACTABHUX aKTUBHOCTH Ha
Oakynrety. On 2021. roguHe aHTaXXOBaH je Kao HACTABHUK U Ha ipeaMeTy Principles of Marketing Ha
cMepy/miporpamy Business and Management, Koju ce u3Boau y capaimu London School of Economics

(LSE) u Exonomckor ¢akynrera YHuBepsutera y beorpany.

VYdecTBOBao je Kao WwiaH y 27 KOMHCHja 3a OLlEHy W oI0paHy MacTep pagoBa Ha EkoHOMCKOM ¢axyi-
TeTy YHuBep3urera y beorpamy. Kao MeHTop Omo je aHraxoBaH y mu3paau 7 Mactep pagoBa. Macrep
paloBU Cy MPEBacCXOJHO M3 O0JACTH TypH3Ma M MApPKETHHTa ca Y)KUM yCMEpeHhEeM IpeMa aHaIu3d

MOHAIIakha MOTPOIIAYa U yIPaBJbaka lUXOBOM BpeaHOIINY.

Ha ExoHomckoM dakyntery y beorpamy MeHTOp je jeIHOT JOKTOPCKOT paja W WiaH jeHe KOMHUCH]jE
3a olleHy NoAoOHOCTH TeMe 1 Kannuaata. Ha Exonomckom ¢akyntery y Kparyjeuy 0uo je y komu-

CHjU 3a OLIEHY U 0I0paHy jeTHOT JOKTOPCKOT Pajia.

VY okBupy Karenpe 3a mocnoBHy eKOHOMHjY U MEHAIMEHT Y4eCTBOBAO j¢ Y KOMUCHjaMa 3a U300p jel-
HOT JjolieHTa (y Ieproay Kaja je Ouo y 3Bamby BaHPEIHOT Mpodecopa) U jeIHOT acUCTeHTa (Y IepHoay
Kaj1a je OMO aHTa)XOBaH y 3Bamby JOLEHTA) Ha npeomemuma Menaymenm npeoyszeha y xomenujepcmey
u mypuzmy u Mapremune y mypusmy. Ha @axynrery 3a Typusam u XoTenujepcTBo y Bpmaukoj bamu
YYECTBOBAO je y IBe KOMUCH]€, ¥ TO 32 300 jeAHOT JOLEHTa U 3a u300p jeqHOT BaHpeAHOT Tpodeco-

pa. Y o6e xomucuje Anekcangap HBopheBuh je yuecTBoBao y neproay 3Bama BaHPEAHOT Mpodecopa.

III. JOIPUHOC AKAJIEMCKOJ 1 IIUPOJ APYIITBEHOJ 3AJETHUIIA

[lopen m3Bohewa HacTaBe, MEHTOPCTBA, aHTAKMaHAa y KOMHCHjaMa 3a OLIEHY M OJI0paHy MacTep u
JOKTOPCKUX panoBa, np Anexcangap Bophesuh Omo je aHraxkoBaH M Ha APYTrUM (aKyJITETCKUM BaH-
HAaCTaBHMM aKTHBHOCTHMA, Tie MokeMo n3BojutH cieaehe: (1) cekperap Kameodpe 3a nocnosmy exo-
Homujy u menaumenm (ox 2009. no 2012. rogune); (2) unan Hacmasgne xomucuje (ox 2009. mo 2012.
roaune); (3) npencenuuk Knyoa acucmenama (ox 2009. no 2012. ronune); (4) wian Jucyuniuncke
xomucuje (og 2012. no 2015. ronune); u (5) unan Komucuje 3a macmep axademcke cmyouje (on 2015.

TOJIUHE JI0 J]aHac).

On 2016. rogune je wiaH penaknuje yaconuca Mapxemune, KOjU je KaTeroprucad kao Boaehu gacommc
HanuoHanHor 3Havyaja (M51 - UCCH 0354-3471). Penensupao je Behu Opoj HayuyHHX pajoBa 3a Ha-
yuHe uacomnuce: Exonomuka npedyzeha (M24), Teme (M24), Mapxemune (M51), Exonomcku xopu-
sonmu (M51), Exonomcke meme (M51), Mapxem (ExoHomcku ¢akynter y 3arpedy, M24). Penensu-

pao je pamoBe u 3a Behu Opoj HallMOHATHHUX ¥ Mel)yHapOIHUX HaydYHUX KOH(EpEeHIH]a.



buo je mpemcemHMK opraHW3alMoOHOr onbopa IBe HaydHe KoH(pepeHuwje (Mzazosu u npobremu
caspemenoz mapxemunea 2017 n Hzazoseu caspemenoe mapkemunea 2019) y opranmsanuju Cpnckoe
yopysicerva 3a mapkemune (CeMA), xoje cy oapxkane Ha 3natubopy 2017. u 2019. rogune. Ha koH-
dhepennuju Hzazoeu caspemenoe mapkemunea 2019 6uo je mopepaTop IJICHAPHOT mpeaaBama. Ha
Hay4yHO] KoH(epeHuuju Hszazosu u nepcnexkmuse mapxemunea 2021 koja je oapxaHa y HOBEMOpPY

2021. roguHe OO je YiaH MporpaMcKOr 0100pa U MOJIEPATOP jEAHE CecHje.

Hp Anexcannap Dophesuh je ox 2011. roquHe aHTa)KOBaH Kao MCTPAKMBAY HA HAYYHOMCTPAKUBAY-
KOM TIpojekTy MuHHCTapcTBa MmpocBete U Hayke PemyOmuke Cpouje 6p. 179062 mox HasuBoMm Yioea
caspemeHux Memooa MeHayMeHma u mapkemunea y ynanpehersy KouKypenmuocmu npeoyseha y
Cpbuju y npoyecy mwene unmezpayuje y Eeponcxy Vuujy. Taxole je yuecTBOBa0 Kao MCTPaKMBa4 Ha
npojekry dynaBckor Tpancakuuonor IIporpama mox HasuBoMm Excellence in Research, Social and

Technological Innovation Project Management y nepuoay Tokom 2017. u 2018. roguse.

VY oksupy HULIE®-a na Exonomckom dakynrery y beorpamy 6no je aHraxxoBan y uzpanu Beher 6po-
ja Hay4HOHCTpa)XMBayKUX Mpojekara Koju cy pahenu 3a morpede Bnage PenmyOmuke CpOuje u mpu-
BpenHuX cyojexara y Cpouju. Y oapehenom Opojy mpojekara OHo je cexperap Wi pyKOBOIMIAL TIPO-
jeKTHOT THMa. IberoB cTpy4HH ITONMPUHOC Ha MPOjeKTHMA OICHCH je Ol CTpaHe PyKOBOAMIIAIIA ITPOje-
KaTa ¥ OCTAJIMX WIaHOBa Kao BpJIO 3HayajaH. [loceOHO je Ouio 3HauajHO Weropo ydemthe y uspaau

Beher Opoja MacTep riaHoBa (YKyITHO 7), Kao ¥ ONEepaTHBHUX IUIaHOBA pa3Boja TypusMa y Cpouju.

Buo je aHra)xoBaH Kao KOHCYJITAHT 3a IIOCJIOBHY CTPATETHjy U MApKETHUHT y BHIIEC PEHOMHPAHUX Tpe-
nyseha y CpOuju, roe nmoceOHO Tpeba M3ABOjUTH ABa mpeayseha u3 obracTu Typu3Ma W XOTeNujep-
cTBa, Xoten Hyatt Regency Belgrade v Typuctuuxy arenumjy Kow Tuxu Tpaeen, beorpan. YuectBoBao
je kao mpexasay y Buire ox 20 enykanuja crienyjanicta 1 MeHaepa y 1oMahuM U HHOCTPpaHUM TIpe-
ny3ehnMa, Kao W y JOKaJHUM TYpHCTHYKHM opraHuzanujama y Cpouju. Koayrop je ynbOenuka 3a
cpenmy mkony, OcHosu mypusma, y W3amy 3aBoja 3a u3gaBambe ynoeHnka PemyoOnmke CpoOwuje,
2013. roguae. Y4ecTBOBao je Kao MpeaaBay y OKBHPY KOH(EpeHLje 3a HAaCTaBHUKE CPEIIHHX CTPY-

HUX IIKOJIa 32 EKOHOMCKE TpyIe MpeaMera, y opranusanuju EkoHomckor dakynrtera y beorpany.

UnaH je y BHIIE 3HaYajHUX yApyXkewa u dpopyma: Hayunoe opywmea exonomucma (HIE); Cpncxoe
yopyacerna 3a mapkemune (CeMA) (6uo je u renepanuu cekperap y nepuoay 2015. no 2019. ronune),
Yopyocera ounnomaya @panyyckoe ucoxkoobpasosnoe cucmema (AJLED) u Ucmpasicusaurxoe go-

pyma Esponckoe nokpema y Cpouju.



IV. HAYYHOUCTPAKUBAYKMU PAJ]

Hp Anexcannap HopheBuh je y nepuoay HakoH u300opa y 3Barbe BaHpeAHOT npodecopa o0jaBuo Behu
Opoj HayuHuX pagoBa, YKynHo 20, Koju ce padyHajy y M300pHE yCJIOBE NpeMa MPaBUIHUKY Y HUBEp-
sutera y beorpany (tabena 1). O0jaBirena MoHOTpadHja HAIIMOHATIHOT 3Ha4Yaja ce OJHOCH Ha 00IacT
yIIpaBJbamke MOTPOMIaynMa Koja MPHIIaa IMOCIOBHO] EKOHOMIJH M Kao TaKBa MPEICTaBIba MPBY 3Ha-
YajHUjy KIbUT'Y U3 OBE 00JIaCTH Ha HAIIMM IpocTopuma. Takole, Bulle pajoBa MpukazaHux y Tadenu 1
je 00jaBJ/beHO y HAYYHUM YacOIlMCHUMa KOjH Cy W3 00JIaCTH MOCIOBHE eKOHOMHUje. [[Ba paia kareropu-
caHa kao M22 u M23 (pagoBu non peaumM OpojeBuma 2 u 3), 00jaB/beHH Cy Y pEHOMUPAHUM CBET-
CKMM 4acomnucuMma U3 noapydja: Meuaymenm. PanoBu caonuteHn Ha JoMahuM M MHOCTpaHUM KOH-
(epeHMjaMa cy MPeBacXoJHO U3 00JaCTH MapKeTHHra Wi Typusma. CBU pafioBH, HE caMoO IITO CY
00jaBJbeHN y YacomurcuMa W Ha KoH(pepeHnrjaMa Koju cy u3 obnactu Koje mpunanajy Kameodpu sa
HOCNIOBHY eKOHOMUJY U MeHayumenm, Beh U CaJpKUHCKH OAroBapajy odnacTuMma Koje Ip AJeKcaHmap
‘Bopheruh mpenaje Ha OCHOBHUM U MacTep akaJeMCKHM cTyaujamMa Ha EkoHomMckoM (akyntery y be-

orpamy.

ITopen naBenenux panoBa y tabemu 1, np Anexcanmap Hophesuh je o6jaBro, mpe n3bopa y 3Bame

BaHpeaHor npogecopa, Behu 6poj pagoBa unju crucak je nat y [puiory 1.

Tabena 1. Padosu Op Anexcanopa Bophesuha naxon uzbopa y 36ame sanpednoz npogecopa

P.b. Hasus pana Kareropuja

Bophesuh A., Mapunkosuh B. (2019). Ynpasmame notpomaunma: [Ipucryn
Oasupan Ha BpeaHoctd, Hayuna monorpaduja, LI/l ExkoHoMCKE (akynTeT y
Beorpangy ISBN: 978-86-403-1587-6 (Vkynawn 6poj cmpanuya 462 00 ueza je
A. Bophesuh aymop 342 cmpanuye)

M 42

Kalini¢ Z., Marinkovi¢ V., Djordjevi¢ A. & Liebana-Cabanillas, F. (2020).
What drives customer satisfaction and word of mouth in mobile commerce M 22
services? A UTAUT2-based analytical approach, Journal of Enterprise

Information Management, 33(1), 71-94. DOI: 10.1108/JEIM-05-2019-0136

Marinkovi¢ V., Pordevi¢ A. & Kalini¢, Z. (2020). The moderating effects of

gender on customer satisfaction and continuance intention in mobile M 23
commerce: a UTAUT-based perspective. Technology Analysis and Strategic

Management, 32(3), 306-318, DOI: 10.1080/09537325.2019.1655537

4 | Bordevi¢ A., Marinkovi¢ V. (2017). The identification of satisfaction drivers of M 24
vacation traveling tourists, Ekonomika preduzeca, 65(5-6), 403-412.
DOI:10.5937/EKOPRE1706403D




P.b.

Ha3sus paga

Karteropuja

Zekavica A., Pordevi¢ A., Vukmirovi¢ A., Vukmirovi¢ J., & Brankovi¢ M.
(2018). The Potential of The Big Data Implementation, in Serbia, in the context
of Marketing Research. Management: Journal Of Sustainable Business And
Management  Solutions In  Emerging Economies, 23(2), 39-48.
DOI:10.7595/management.fon.2018.0017

M 24

Sulei¢ I., Pordevié¢ A. & Zetevié¢ B. (2019). Transport services in the creation
of package tours by tour operators, Ekonomika preduzeca, 67 (7-8) 493-505.
DOI:10.5937/EKOPRE1908493S

M 24

Pordevi¢ A., Kalini¢ Z., & Marinkovi¢ V. (2020). Effects of the social envi-
ronment on consumers' intention to use mobile commerce, Ekonomika
preduzeca, 68(3-4), 259-268.DOI: 10.5937/EKOPRE2004259D

M 24

Kovacevi¢ 1., Zecevi¢ B. & DPordevi¢ A. (2020). Bidding as a sales technique
in destination management - Example of Serbia as an emerging congress desti-
nation (Ilpoyec xanouodosara Kkao mexHuka npooaje y O0eCcmuHaAyujckom
menayumenmy — npumep Cpbuje xao KoHepeche decmunayuje y pazeojy), Teme,
XLIV (3), 901 - 912 DOI:10.22190/TEME181020061K

M 24

Pordevi¢ A., Topalovi¢ S. & Marinkovi¢ V. (2021). Effects of the perceived
value dimensions on customer loyalty: Evidence from hotel and tourism indus-
tries, Ekonomika preduzeca, 69 (1-2), 55-64. DOI:
10.5937/EKOPRE2102055D

M 24

10

Hristov Stanci¢ B., Pordevi¢ A., Zecevi¢ B. & Kovacevi¢ 1. (2021). Tourism -
led economic growth hypothesis - An empirical investigation for Serbia, Teme,
(ITorBpna ypennuka o npuxaheHOM pafy)

M 24

11

XpuctoB Cranunh b., Bopheruh A., 3euesuh b., (2017). Ananuza npomena y
Xomenckum Kauanuma npooaje - Cmyouja cuyuaja 2paockoe u HIAHUHCKOZ
xomena y Cpouju, Mapketunr, 48(4), 215-222.

M sl

12

Bophesuh A., 3euesuh b., Bopheruh A., (2020). Koyunu paxmopu y uzbopy
Xomena 00 cmpare nociosHux nymuuxa, Mapkerunr, 51(1), 12-23.

M sl

13

baouh J., Bophesuh A. (2017). Cucmem menaumenma bezbeonowhy xpane y
yeocmumesnckum opeanuzayujama, Tematcku 300pHHK pamoBa ExoHomcka
HOJNIUTHKA U pa3Boj, Exonomcku dakynrer y beorpany - Llentap 3a m3naBauxy
JenatHoct, 213-238, ISBN: 978-86-403-1537-1

M 44




P.b.

Ha3sus paga

Karteropuja

14

Dordevi¢ A., Babi¢ J. (2017). Elements of quality of leasure travel tourists:
customer perspective, The MacroTrend Conference on Social Sciences: Paris
2017, Macrotheme Capital Management, LLC Dec 27-28th 2017, 103-111.
ISBN 978-1-387-48703-5

M 33

15

Pordevié A., Sulei¢ JI. (2020). The Importance of the development of advanced
Skills for employees in the hospitality industry, SIMORG Business and Artifi-
cial Intelligence XVII International Symposium, Belgrade, September 7-9.,
109-113. ISBN 978-86-7680-385-9

M 33

16

Pordevi¢ A., Jaksi¢ A. (2021). Affinity of the Y Generation toward impulsive
buying, IMECONF Management and Economics, 4th International Conference,
Milan, May 7-9., 40-48. ISBN: 978-609-485-147-6

M 33

17

DPordevi¢ A. (2021). The importance of word of mouth (WOM) communication
in acquiring new customers, Global Academic View: Summer Conference
2021, Rovinj, August 16-19., 109-114. ISBN 978-806-776-385-9.

M 33

18

XpuctoB Cranunh b., 3eueBuh b., Dopheruh A. (2017). Paszsoj xonyenma
YIPABKAlLa NPUX0OUMA y Xomeauma - meopujcku ocepm, Xorencka kyha 2017

- NnoBanuje y Typu3My M XOTelnjepcTBy, 3naTrdop, HoBemOap 16-17., 26-34.
ISBN 978-86-920445-3-3.

M 63

19

Bopheruh A., 3euesuh b. (2021). 3uauaj erekmponcke ycmene komynuxayuje y
mypuzmy, Xotencka kyha 2021 - Xorencka HWHOyCTpHja M TypH3aMm Yy
MOCTKOBHJ] TIEPHOAY - HOBa HopMmana, 3matubop, nenembOap 4-5, (morBpaa
[pencemnuka mporpaMckor omdopa o mpuxBaheHoM pamy 3a H3narame Ha
KOH(EpeHIINju 1 00jaBJbUBAKHE Y TEMATCKOM 300pHUKY)

M 63

20

MapunkoBuh B., DBophesuh A. (2021). Aumanuza paznuuumux enemenama
spednocmu 3a nompowave y M mpeosunu Ha camuc@akyujy u Hamepy
xonmunyupanoe  xopuutherna, Kougpepenumja CeMA-e: UW3azoBu u
NEPCIICKTHBE MapKeTHHTa, 3naTndop, HoBeMOap 5-7, (morBpna Ipencennnka
nporpaMckor ogdopa o npuxBaheHoM pajy 3a u3narame Ha KOH()EpEeHUHjU U
00jaBJbHBaKE Y TEMATCKOM 300PHHKY)

M 63




I[TPUKA3 HAJBAJKHUIJNX PAZTIOBA OBJABJbEHIX

HAKOH HU3B0PA YV 3BAILE BAHPEZTHOI' IPO®ECOPA

1) Hayuna monorpadwuja, bophesuh A., Mapunkosuh B., (2019), Ynpaswarwe nompowauuma: Ilpu-
cmyn 6azupan Ha epeonocmu, LIN]J1 Exonomcku ¢dakynret y beorpamy ISBN: 978-86-403-1587-6

VY okBupy MoHorpaduje cy oOpal)eHH Haj3HAYajHUjU KOHICNTH KOJH CE OJHOCE Ha YIpaBJbame
HOTpOIIaYnMa y CaBpeMEHOM HOCIIOBHOM OKpYykemy. Hamepa ayropa Omia je u 1a UCTaKHY M pacBe-
TJIe HOBE TPEHIOBE KOjU Cy MOCIENHBUX TOAMHA MPOMEHHIIM JIUIE TPAJULHOHAIHOT MapKeTHHra. Y
TOM KOHTEKCTY, KIbHra je HapouuTo (OKycHpaHa Ha YIpaBjbambe MOTPOIIauuMa Kao KamuTalloM Tpe-
nyseha, ca moceOHUM OCBPTOM Ha MeEpeme BHUXOBE Caallllbe U Mpojekuunjy Oyayhe npodurabuiHo-

CTH.

Kmura je koHIMNIMpaHa y MET JIOTHYKH TOBE3aHHUX JIeTI0Ba KOju 00yXBaTajy YKYIHO METHAECT TJIaBa.
[IpBu geo (mpBe Tpu riaBe) odjamimbaBa yJaory HOTpollada y yrpaBibamby MapKkeTHHroMm. [pyru neo
Kibure (4eTBpTa, IeTa U LIecTa IjaBa) 6aBU ce KpeHpameM BPEAHOCTH 3a MOTPOLIaya, IITO IpecTaB-
Jba OCHOBY KOHKYPEHTCKE IIPEAHOCTH Ipeay3eha y caBpeMEeHUM ycIoBUMa IocioBamwa. Ctora cy nu-
Tamba BPEIHOCTH 3a MOTpoLIaya, caTuc(haKkiyje U JI0jaTHOCTH JIeTaJbHO ofjallmkeHa u enadopupana. Y
tpehem aemny (rnaBe cegam U ocam), ayTopH ce 0aBe MpoOIeMaTHKOM TPKHUIIHUX WHIUKATOPa U METO-
JaMa ¥ TeXHHKaMa Meperha JI0jalTHOCTH U caTtucdakimje nmotporraya. Hakon Tora, y 4eTBpToM (Ti1aBe
JIeBeT 110 jenaHaecT) OKyC ce oMepa Ka aHaIu3u Npo(UTa0MITHOCTH OTpoIIaya, pe cBera pa3ma-
Tpajyhn mepwiia nephopmancH ¥ nmpoGUTaOMITHOCTH, ca TOCEOHUM OCBPTOM Ha 00jalllihaBambe caBpe-
MeHHUX TexHHKa U kKoHrenarta nomyT RFM u CLV. Y nocneamem neny (riaBe ABaHAECT O TIETHAECT)
pasmarpajy ce cTparerdje nosehama BpeIHOCTH MOTpoIIaya Kao Kamutana npenyseha. [IpuBrnaueme
NOTpoIlada, Kpeupame U yHanpehupame BUXOBE JI0jaTHOCTH U yNpaBJbake MOPT(HOIMOM MoTpoIa-

ya, A€TaJbHO Cy pa3pal)eHu U peCTaBIbeHU.

MogepH KOHIIENITH W TEXHHKE, CTHI MUCamka, KOpUIIheHH W3BOpH JUTEpaType W MpPUMEPH, JaTu
3aKJbYUll M TPETOpyKe, caMO Cy HEKH Ol KBaIUTETa MOHOrpaduje Vnpasmware nompowiauuma:
IIpucmyn 6azupan na épednocmu, XKoja je HaMEHCHA KaKO CTYJICHTHMA 3aBPIIHUX TOAMHA OCHOBHHX
CTyIja, TAKO U MacTep CTYACHTUMA W TOCIOBHUM JbyauMa. Anekcanaap bophesuh nao je 3navajan
JOIPHHOC, a TO Ce, MOPEe KBAIUTETa TEKCTa, H3JI0KEHHUX IIPpUMepa U MOJCPHUX KOHIIENaTa, BUIU U 10
ToMe Ja je Ouo ayTop rnasa 1, 2, 3,4, 6, 12, 13 u 14, ogHocHo ykymnHO 342 o 462 cTpaHuIle TeKCTa

(omHOCHO 011 492 yKIbyuyjyhu npearoBop u IuTeparypy).



2) Hayunm pan y meljyHapomnom uacormcy (M22): Kalini¢ Z., Marinkovi¢ V., Djordjevi¢ A. &
Liebana-Cabanillas, F. (2020), What drives customer satisfaction and word of mouth in mobile
commerce services? A UTAUT2-based analytical approach, Journal of Enterprise Information

Management, 33(1), 71-94. DOIL: 10.1108/JEIM-05-2019-0136

Pax ce GaBn OocHOBHHMM (akToprMa KOjH yTHYy Ha caTuc(akldjy W HaMmepy MOTpolladya aa Kpo3
yCMEHY KOMYHHUKaIWjy IMpernopyde Apyruma yciayre M TproBuHe. AHanm3a y pany je Oa3upaHa Ha
YTAVYT 2 mozeny npuxBaTama TEXHOJIOTHje Of] CTpaHe moTpomiaya. Ayropu ¢y Ha ocHOBY YTAVYT 2
pa3BuiM cBeOOYXBaTaH MCTPAKUBAYKH MOJIEN, Y KOMe cy aHanm3upanu yrunaje (1) Texxnosnomke edpu-
KacHocTH, (2) MoryhHOCTH cMamema Haropa y KyImoBUHH, (3) CHM)KaBama MpoJjajHe IIeHe TPOU3BO/Ia,
(3) moryhnoctu nuuHOT yKuBama, (4) conujanux edexara, (5) MoryhHoCTH KynOBHHE TTO HIKO] I1e-
HU U (6) moBepewa Ha catuchakumjy kopucHuka M TtprosuHe. Takole je anammsupan yrunaj (1) ca-
tuchakuyje, (2) HaBuke u (3) yciaoBa KyNmOBHHE Ha Hamepy MOHOBHOI Kopuinhema M TProBuHE O]
CTpaHe moTpouavya. AHAIM3UPaH je 1 yTUlaj catucakuyje Ha adeKTHBHU J0XKUBIba] MoTpoirada. Ha
Kpajy Cy aHAIM3UPaHN YTULAJH caTHC(aKIuje, HaMepe MOHOBHOT Kopuinhema 1 aeKTUBHOT JTOXKUB-
Jbaja Ha MO3UTUBHY yCMEHY KoMyHuKalujy. Kpo3 crenujaiHo KpeupaH yIUTHUK IPUKYIUBEHU CY IO-
nauu ox 402 ucnuTaHUKa y Ba TP KHA LeHTpa y beorpaxy. Y pany je ¢popMynaucaHO TPUHAECT XHIIO-
Te3a Kako OW ce carjiefiao yTHLaj pa3IMuuTHX Bapujabiu 1 HBHUXOBUX KOMOHMHAIMja Ha caTHC(aKLIUjy
KOpUCHMKAa M TproBHHE U HBUXOBY YCMEHY KOMyHHMKauujy. HakoH TecTHpamwa BalWIHOCTU Mojena
NPUMEHOM KOH(pHUpPMATHBHE (PAKTOPCKE aHAIM3€ TECTUPAHE Cy XUIOTE3€ MPUMEHOM CTPYKTYPaTHHX
CEM jenHaunHa W W3BEACHM Cy 3aKJbyUIlM O YTUIAJy Pa3IMYUTHX Bapujabim Ha caTtuchakuujy u
yCcMeHy KoMyHHKanujy. Haj3HauajHuju 3akipydak paja je na catucdakija yrude npeko ahpeKTHBHOT
JOXKHBJbAja HA YCMEHY KOMYHHKALIMjy KOPUCHHKA M TpProBuHe, Kao U Jla HABHKA UMa CHa)KaH YTHLAj
Ha Hamepy MOHOBHOr kopumihewa M tproBune. Hamepa monoBHOTr kopuimhema M TproBuHe nma
CHUTHH(HKAHTaH YTHIQ] HA YyCMEHy KoMyHHKanujy. [loBepeme moTporiaya y TEXHOJIOTHjY U CHCTEM
Kopumhemwa je Bapujabiia Koja MMa Haj3HaYajHUjU YTHIA] Ha caTUcakiujy norpomiada. Ha ocHOBY
JIoOUjeHNX pe3yJTaTta U3BeJCHE Cy 3HaYajHe UMILTUKAIMje KOje ce OJIHOCE HAa MOTYNHOCTH MpUMEHE
YTAVYT 2 mojnena y eMIUpHjCKUM HCTPaKUBAalbUMa KOPUCHUKA M TproBuHE, 00pa3lioKeH j& TeOpH;]-
CKHM JIOTIPUHOC paja, neuHUCaHe cy cMepHHIE 32 Oyayha ucTpakuBama U 00pa3iioKeHe Cy UMIUIU-

Kalije 3a MeHalepe y MocJIOBHO] MPAKCH M TPrOBUHE.



3) Hayunu pan y mehynapomaom wacommcy (M23): Marinkovi¢ V., Pordevi¢c A. & Kalinié, Z.
(2020). The moderating effects of gender on customer satisfaction and continuance intention in
mobile commerce: a UTAUT-based perspective. Technology Analysis and Strategic Management,

32(3), 306-318, DOL: 10.1080/09537325.2019.1655537

Pag ce GaBu yTunajem moja Ha catucGakiujy ¥ HamMepy KOHTHHyUpaHOT Kopulihema M TproBuHe.
Ananmza y pany je 6azupana Ha YTAYT moneny npuxBaTama TEXHOJIOTHj€ O CTpaHe MmoTpomava. Y
pany cy aHainm3upanu ytunaju (1) TexHomomke epukacHocTH, (2) MOTYhHOCTH CMamema Haropa y
KkyrnoBuHH H (3) corujaiHuX edekara Ha caTHchakiyjy KOpHUCHHKa M TproBuHe. AHaIM3UpaHH CY
yrunaju (1) carucdakumje u (2) nepuunupaHe KOMOATHOMIHOCTH O CTpaHE KOPHUCHUKA yciyra M
TProBHHE HA aHTAXXOBAHOCT MOTpOINAva. AHAIM3UPAH je U YTHLA] aHraXKOBAHOCTH IOTpoIIayda Ha e-
MICTEMHOJIOIKY BpeaHocT. Ha kpajy cy ananusupanu ytunaju (1) catucdakuuje, (2) enucreMuosno-
IIKe BpeaHOCTH, (3) moBepema u (4) KoMIapaTHBHE BPEJHOCTH MOOMITHE TPTOBHUHE y OJIHOCY Ha Tpa-
JULMOHANIHE 00JMKe TPrOBUHE Ha HamMepy IOHOBHOI Kopuilhewma. Y OKBUPY CBUX aHajM3a carjiefa-
BaHE Cy pa3jMKe Y 3aBUCHOCTH O]l TI0JIa UCTIUTAaHUKA. Y pajy cy CBU (DaKTOpH KOjU Cy aHAIU3UPaHU
JeTaJbHO TEOPUjCKU 00jalIlbeHn Ha OCHOBY BHIe o1 50 pejeBaHTHUX H3BOPa. AHKETUPAHEM Y OKBH-
PY €MIIMPHjCKOT UCTPAKUBAKA Cy NPUKYIJbEHH TOAAlM Ha OCHOBY KOjUX Cy W3BEIEHH 3aKJby4llH. Y
pany je hbopMymHcaHO JeceT XUIoTe3a Kako OU ce carjeiao yTUllaj pa3IuiuTUX BapHujadiid Ha caTHC-
(hax1yjy KOpHCHIKA M TPrOBHHE M HaMepy KOHTHHYHpaHOT Kopuinhema. HakoH TecTHpama BalnumIHO-
CTH MoJieJla IPUMEHOM KOoH(pupMaTHBHE (aKTOpCKe aHaIu3€e TeCTUpaHe cy xunorese npumenom CEM
jenHadyrHa. 3aKJbY4eHO je Na je catucdaxiuja Haj3Ha4ajHUjU (PaKTOp KOjU yTHUUE HAa HAMEPY KOHTH-
HyupaHor kopumhema M TproBuHe U KOJ MyIIKapana ¥ KOJ JKeHa, alli Ja je HBeH yTUIlla] CHTHU(DU-
KaHTHUJU KOJA MyllKapaua. Takole je 3akbydeHo a KOMIapaTUBHA BpeAHOCT M TProBUHE y OJHOCY
Ha TpaJUIMOHAIIHE OOJIMKE W CTENEH KOMITATUOMITHOCTH UMa]y 3Ha4ajHHUjH YTHIIA] KOJ| )KeHa Ha Hame-
py KoHTHHYHUpaHor kopuithema M Tprosune. [IpomeHom mozgena YTAVYT je 3aksby4eHo Ja je TEXHO-
Jomka e(h)UKacHOCT Haj3HAYajHHUjH MMOKpeTay catuchakirje KopucHuKa M TproBuHe, JIOK je KoMIiapa-
THUBHA BPETHOCT M TProBUHE y OJHOCY Ha TPaJAUIOHAIHE 00JIHMKE TPrOBUHE OCHOBHHU (DAKTOP MOCTO-

jama Hamepe Ja ce M TproBuHa KOHTHHYHPAHO KOPUCTH.

4) Hayunu pam y uacomucy (M24): DPordevi¢ A., Marinkovi¢ V. (2017) The identification of
satisfaction drivers of vacation traveling tourists, Ekonomika preduzeca, 65(5-6), 403-412.

DOI:10.5937/EKOPRE1706403D

VY pany ce KpeHyJo oIl YMIbEHUIIE Ja je caTuc(axiuja TypucTa jeaH O OCHOBHHX (haKTOpa MOCIOB-
HOT' ycCIlexa TYpUCTHYKHUX Ipexy3eha v BaykHa KOMIOHEHTa MapKeTHHra JACCTUHAIMja. Y pany je aHa-
JM3UpaH yTULA] pa3InYUTHX YCIIyra Koje TYPHCTH KOjH MyTyjy 300 0IMOpa KOPUCTE Npe MyTOBamba U

y TOKy IyTOBama Ha BHUXOBY caTtuchakuujy. MctpaxuBame ce 0azupalio Ha YHIHCHULM Ja j€ TYpH-
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CTUYKH IIPOU3BOJ KOMILJIEKCAH U J1a Y HBer0BOj UCIIOPYLIM YUECTBY]€ BEJIMKU OpOj pa3IMUUTUX aKTepa.
AHanmza je ypalleHa Ha OCHOBY €MITMPHjCKOT HUCTpaKMBamba Ha y30pKy of 341 ucnuranuka (ucruTa-
HUIM YUjU Cy YIIUTHALIW OWin BaymaHu) n3 CpOuje KOju Cy KOPUCTHIIN YCIIyTe TYPUCTUIKUX areHIrja
U MyToBaJX Ha oaMmop y I'puky Ha octpBo 3akuHTOC. Onmabup TypucTa KOjHU KOPUCTE YCIyre TypH-
CTHYKHX areHiuja je ypaheH kako Ou y aHanM3u MOTJIe J]a ce 00yXBaTe CBE YCIIyre KOjeé OHH KOPHCTE
0]l MOMEHTa JIOHOLIEHA OAIyKEe O MyTOBamYy 10 IIOBpaTKa ca MyToBama. [IpuMeHoM KOHpUpMaTUBHE
(bakTOpCKE aHaNmM3e TEeCTHpaHa je BATUIHOCT MOJENA, JAOK Cy y TECTHpamy XHIIOTe3a KopuiiheHa
CEM anammza u T Tect. OBOjeHO Cy MOCMaTpaHe yclIyre Koje TYpUCTH KOPUCTE Ipe MyTOBama U
yclyre Koje TYpUCTH KOPUCTE y TOKY IyToBama. Pe3ynraT cy nokasanu Ja je KBaJuTeT AeCTUHAlH]je
HajBaXHUJH TIOKpeTay caThc(hakiyje TyprucTa (KBUTUTET MOpa, YPEIHOCT IDIaXKa U Caapkaj y IeCTH-
HAallMjH), 0K pajJ 0cobJba y TYPUCTUYKO] areHIMjU, TYPUCTHUYKHA BOJIUYM W OpraHu3anudja (paxymira-
TUBHHX YCJIyTa UMajy HajMamH yTulaj. Takohe, mo0pa opraHu3saipja TpaHCIIOpTa HCTHYE ce Kao (ak-
TOp KOjU MMa CHUTHH(HMKaHTaH yTHIA] Ha caTHChakuujy. 3aK/byUeHO je Ja TYPUCTH IPUMApHO Keie
Ja mTo OprKe W ca IITO Mame Haropa CTUTHY 10 XKeJbeHe JecThHanuje. JJoOujeHn pe3ynTaTtu npyxajy
KOPHCHE CyTecTHje 3a KpeaTope yciyra jep ykasyjy Ha CMEpHHIIE O Haj3Ha4ajHHjUM ITOKpeTadyuMa ca-

TUC]aKIIHje.

5) Hayunu pan y uacomucy (M24): Suleié J., Pordevié A. & Zeéevi¢ B. (2019), Transport services
in the creation of package tours by tour operators, Ekonomika preduzeca, 67 (7-8) 493-505.
DOI:10.5937/EKOPRE1908493S

VY pany je aHanu3upaH 3Ha4aj TPAHCIOPTHUX yCIyra y IakeT apaHKMaHMMa KOje KOPHUCTE TypUCTU
KOjH IyTYjy 300T oaMopa. YCMEpEeHOCT aHaIN3e ayTOpH CYy HOTKPEIMIIN TEOPHjCKUM 3aKJbydIMa J1a
Cy TypoIepaTopy Haj3HA4ajHUjH TPXKUIIHHU aKTep Y UHIYCTPUjU OPraHU30BaHUX MYTOBama. Y BHIIE
ol 95% maket apamkaMaHa TypoIepaTopa cy caapaHe TPaHCIOpTHE yciyre. TeoprjcKkoM aHaIn30M
j€ 3aKJby4eHO Jia IOCTOjH BHUIIE 0OIHMKa TPAHCHOPTHUX YCIyTa Koje TYypOIepaTopH YKIbYUyjy Y MaKkeT
apamXMaHe M Jla OHE MMajy pasnuuuTe Kapakrepuctuke. Llwb pana je 6uo na ce npumenom AXII
METO/OJIOTH]€ aHalM3upa 3Haya] Pa3MuUTHX KapaKTepUCTUKA TPAHCIOPTHUX YCIyra Koje ce
MHTETpUILy y IaKeT apamxkMaHe. AHaiu3a je ypaeHa Ha OCHOBY EMIIHMPHJCKOT HCTPaXKUBamba
cnposegeHor y CpOuWju MpHUKYIUbalkeM IMOJATaKa Oll TYPHCTa KOjU Cy Y TOCIEAlE TPU TOAHMHE
MHUHHAMAJIHO JEJHOM KOPUCTWIM TMAaKeT apamkMaH HeKor Ttypomeparopa. Ha ocnoBy AXII
METOJI0JIOTHje YTBpheHe Cy BpeITHOCTH OIEHA 33 CBAKY KapaKTEPUCTUKY TPAHCIIOPTHUX YCIyTa, JTOK
Cy NPUMECHOM KJIACTEp aHAIM3€¢ WICHTU(PHUKOBAHU Pa3IMYATH CETMEHTH HAa OCHOBY HpedepHpaHux
KapakTepucTuka. [IpuMeHOM aHanmuM3e BapHjaHCE 3aKJby4eHO je Ja CerMeHTaluja Ha OCHOBY
npedepeHnrja npyxa 0osbe pesynTare oA aHaJIM3e NpeMa TPaAULHOHATHUM KpUTEpUjyMUMa (IO,
CTapocCT, UT/.). 3aKJbyU€HO j€ Ja MOCTOoje /IBa KIbyYHA CETMEHTa UHhje pa3iiuKe TyporepaTopu Tpeda na

yBaXke MPIJIMKOM Kpenpama naker apamkmana: Cerment | koju npunaje sehu 3nauaj Op3uHu goacka
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JI0 TYpUCTHUKE JeCTHHAIMje W YAOOHOCTH TpaHcrmopTHOr Bo3uia u CermeHr 2 Koju mpedepupa

oOuJlacKe U IocMaTpame aTpakliyja Koje ce Hajas3e u3Mel)y pelenTuBHe U eMUTHBHE I€CTHHALH]E.

V. AHAJ/IM3A HCITYBBEHOCTHU OBABE3HUX U U3BOPHUX YCJIOBA 3A U3BOP Y
3BAIE PEJOBHOI IPO®ECOPA

VY tabenu 2 nmpukazaHu Cy MUHUMAaJIHM 00aBE3HH YCJIOBH, y JI€BOj KOJIOHH, HEONXOIHHU 3a U300p pe-

JOBHOT mpodecopa 3a 1oJbe APYITBEHO XyMaHUCTHYKMX HayKa Ha YHHUBep3UTeTy y beorpamy, 1ok cy

y JI€CHO]j KOJIOHM TIpUKa3aHH pe3ysTaTu Ap Ajekcanapa Bophesuha kao moTBpaa ocTBapema yciosa.

Tabena 2. Hcnyrwenocm obasesnux yciosa 3a uzbop op Anexcanopa Bophesuha y 36armwe pedogroe

npogecopa.
OobaBe3nn i
HCIyH-€HO- Oopasnoxeme
YCJI0BH
CTH
Kanaunar uma 17 rogunaa uckycTBa y n3Bohemy HacTaBe (Ipena-
Bama W/WIM BexxOM) Ha EkoHOMCKOM dakynrety y beorpany. Y
3Bamby aCHCTEHTA U3BOJHO je BexOe Ha mpeaMeTuMa [lonawaree
nompowaya, Menaymenm npedyseha y mypusmy u xomenujep-
cmay, Exonomuxa mypusma, Mapxemune n Mapkemune y mypu-
3my; Y 3Bamy JOLEHTA U BaHPEAHOT podecopa U3BOIUO je
Yenos 1. Yenos je | HacTaBy Ha npeameruma: [lonawaree nompowiaya, Menaymenm
Hckycrso y me- ucnymen | pedyseha y mypusmy u xomenujepcmey, Menaymenm epednocmu
AaTOIIKOM paly nompowaua.
Kannmunat nma 8 rouHa HCKyCTBa y HACTaBH Ha MacTep aKaleM-
CKUM CTyJ#jaMa Ha IpeAMeTuMa: Mcmpasicusarne nompoulaia y
mapkemunzy u Cmpamezujcku MeHAUMeHm MypUcmuyKux npeoy-
3eha (HaKOH HajHOBHje aKpeauTalje IpeaMeT HOCH Ha3uB
Tocnosne cmpamezuje u unosayuje y mypusmy u xomeaujepcmay).
VYcnos 2.
ITo3uTHBHA O11€E-
Ha MeIaromKor [IpoceuHe o1eHe y CTYJEHTCKUM aHKETaMa Koje Cy cripoBoheHe y
panmay CTyaeHT- Vienon e IpeTXoAHe 4 TOnUHE 3a 1B npemMeTa Ha KOjHMa je U3BOJIHO
CKHM aHKETama — HAacTaBy Ha OCHOBHHM ctynujama ([lonawarse nompowaua nu Me-

TOKOM LIEJIOKYTI-
HOT MPETXOIHOT
H300PHOT MepH-
oJa

Haymenm npeoyseha y mypusmy u xomenujepcmey) cy ouie y
unTepBany on 4,11 1o 4,51 (ckana ox 1 1o 5).
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O0aBe3Hn
YCJI0BH

Onena
HCIyH>€HO-
CTH

Oopazioxeme

VYcios 3.
O0jaBsbeH jenan
pan u3 KaTeropu-
je M21, M22
i M23 of
npBoT u3dopa y
3Bam-€ BaHPE.I-
HOT TIpodecopa
u3 Hay4YHe o0ua-
CTH 3a KOjy ce
oupa

Ycinos je
UCITYEH

Kannmupaar je o6jaBuo aBa paja U3 OBOT YCIIOBA, M TO je/laH y 4aco-
nucy Journal of enterprise information management (M22; IF
5.396; area: management 74/226 - pax mox peaHuMm Opojem 2 y
tabemu 1) W jeman pan y uaconucy Technology Analysis &
Strategic Management (M 23; IF 2.874; area: management
154/226 - pan nox pexHuM Opojem 3 y Tadenu 1).

VYcios 4.
O06jaBJbeH jenan
pan u3 KaTeropu-
je M24 on mpsor
n300pa y 3Bame
BaHPEHOT IIPO-
(ecopa u3 Hayu-
He 00J1acTH 3a
KOjy ce Oupa

VYcnos je
UCIYHCH

0O0jaBJbeHO je BHIIIE pajioBa U3 oBe kateropuje; M 24 (Tpu pajaa) -
panoBu noj penHuM OpojeBuma 4, 5 u 6 y tabenu 1.

VYcnos 5.
O06jaBsbeHO et
pajoBa u3 Kare-
ropuje M51 on
MOCIEIIbET U3-
Oopa y 3Bame
BaHPEIHOT MPo-
(ecopa u3 Hayu-
HE 00J1acTH 3a
KOjy ce Oupa.

Ycinos je
UCILYyHCH

O0jaBspeHa cy yeTHpH paaa kareropuje M 24* (pagoBu nox
pennumM OpojeBuma 7, 8, 9 u 10) u aBa pana kateropuje M 51 (pa-
J0BHU oA pegHuM OpojeBuma 11 u 12 y tabenu 1); u jenan paa
kareropuje M 44** (pan mox penanm Opojem 13 y TabGenn 1).
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O0aBe3Hn

Onena

HCIyH-€HO- Oopazioxeme
YCJIOBH
CTH

YkynHo 92 xereponuTara npema npema Google Scholar, Research
Gate u Scopus 6a3ama, y TpEHYTKY MOJHOIICHA MPUjaBe HA KOH-
Kypc, ogHOCHO mpeko 100 xereponuraTta y TpEeHYTKY IHCamba
W3zBemraja (Buie nHpopMaiyja BUISTHA HA
linkuhttps://scholar.google.com/citations?user=C4n3m90AAAAJ
&hl=sr). Kana je y muTamy HUTHPAHOCT WiaHaka AJIeKCcaHapa
Bopheruha y 3Bamy BanpeaHor mnpodecopa, KOju ce Hanaze y
WOS-y, yrBpheHo je 1a je 3a 1Ba Haj3HAUajHU]a paja 00jaBJbeHa
HaKOH n300pa y 3Bame BaHPEIHOT mpodecopa (pagoBu IO pex-

VYcnos 6. oo e HUM OpojeBuMa 2 u 3 y Tabenu 1), 6mio 28 xereponuTara, Oj Tora

Hutupanoct y yak 22 y yaconucuma Koju ce tTakohe nanaze y WOS-y. Ilpernen

10 xereporurara HeTyrben XEeTepOLMTUPAHOCTH JABa HaBeleHa paja aat je y [Ipumiory 2, ¢
TUM Ja TpeOa HAalIOMEHYTH J1a Ce OJ] TPEHYTKa Npeceka (Kpaj aBry-
CTa) KOjH je MPUIIOXKHO KaHOUaT, Opoj XeTepouTaTa OBa J[Ba pa-
Ja noBehao Ha yak 71, ITO ce MOXKE BUICTH HAa FOPE NATOM JIMH-
Ky. Ocranu pazoBu cy y TpEHYTKY KaJa je KaHIUIaT IIPaBUoO TIpe-
ceK uMana 64 xerepouuraTa y yaconucuma International Journal
of Retail & Distribution Management, Exonomuxa npedyseha, Te-
me, Economics of Argriculture, Mapxemune, Exonomcke meme u
Ip., Kao U y pajoBuMa 00jaB/beHUM y 300pHHIMMA ca MelyHapoa-
HUX U HAaI[HOHATHUX HAYYHHUX KOH(epeHnuja.

VYcnos 7.

JBa pana ca me-

hynapoaHor Ha- Veiio je Kanmupnar y kareropuju M 33 numa yeTupm paga y nu300pHOM Ie-

YYHOT CKyIa puoxy (pagoBu nmoa peauM OpojeBuma 14, 15, 16 u 17 y Tabenu

o0jaBJbeHa Y Iie- Henymen ).

JIUHU KaTeropuje

M 31 wu M 33

VYcios 8.

JBa pana ca Ha-

YYHOT CKyIa

HAIMOHATHOT YcnoB je | Kangunar y kareropuju M 63 uma Tpu paga y u300pHOM MEPUO-

3Hay4aja 00jaB- UCTylheH | oy (pamoBu moj penHuM Opojeuma 18, 19120 y Tabenu 1).

JbeHA Y LIEIUHA
kateropuje M 61
wii M 63
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Onena

O0aBe3nn
HCIyH-€HO- Oopazioxeme
YCJI0BH o

VYcios 9.

Onobpen u

00jaBJbeH yHU-

BEP3UTETCKH

YUOCHHUK 3a

npeaMeT U3 CTy-

JIMjCKOT TIporpa-

Ma (akyTera, O06jaBspeHa je HayuHa MoHorpaduja, kareropuje M 42 (pede-

OJIHOCHO YHH- Veiio je penna nox penauM OpojeM 1 y tabenu 1). Monorpadwuja ce kopu-

BEP3UTETA WIN s CTH U Kao YUIOCHUK Ha IPeMETY Menawuenm epeonocmu

Hay4YHa MOHO- nompowaya Ha OCHOBHUM CTyAHjaMa Ha EKOHOMCKOM (akynreTy

rpaduja (ca y beorpany.

NCBH 6pojem)

u3 Hay4YHe o0a-

CTH 3a KOjy ce

Oupa y nepuony

on uzbopa u

IPETXOIHO 3Ba-

Be
[ToTnHCHUK MHUIM]aTHBE U YWIaH KOMUCH]E, y IEPUOAY Kaja je
OMO aHT2)XO0BaH y 3Bamy JOLEHTA, 32 N300p JeAHOT aCUCTEHTA 32
npeamere Menaymenm y mypusmy u xomenujepcmey 1 Mapke-
mune y mypusmy Ha ExonoMckoM dakynrety y beorpany. U3za-
opan Urop Kosauesuh;
[ToTnHCHUK MHUIM]aTUBE U YWIaH KOMUCH]E, y IEPUOAY Kaja je
OWo aHTa)KOBaH y 3Baby BaHPEIHOT Ipodecopa, 3a u300p jea-
HOT JIOLIEHTA 3a NpeaMere Menayumenm y mypusmy u xomeaujep-

VYcnos 10. cmey u Maprkemune y mypuzmy Ha ExoHOMCKOM (hakynrety y

Pe3yn.TaT1/1 y Veros je Beorpany. M3abpan Urop KoBauerwuh;

pa3Bojy Hay4HO- . .

HCIYHeH UnaH KkomucHje, y EpUoy Kaja je 0o aHraKOBaH y 3Baby

HaCTaBHOT ITOI-
MJIaTKa

BaHpEHOT Tpodecopa, n300p jemHor BaHpeaHOT mpodecopa 3a

npeaMer MeHnaymenm mypucmudKux a2eHyuja u opeanu3amopa

nymosarba Ha QaKkynTeTy 3a XOTEIHjePCTBO U TypH3aM y
Bpmaukoj bamu. M3adpan Jlapko JJMMUTpOBCKH;

UnaH KoMHCH]je, Y IIEpHOAy Kaja je OMo aHTa)KOBaH y 3Bamby
BaHPEIHOT Ipodecopa, 3a U300p jeAHOT JOIEHTA 32 MPEAMET

Menaymenm y xomenujepcmey Ha Pakynrery 3a XOTEIH]jEPCTBO

U Typu3aMm y Bpmwaukoj bawu. zabpan Jlejan Cekynuh; u

Unan Uzbopuor Beha Exonomckor ¢axyntera y beorpany.
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O0aBe3Hn

Onena

HCIyH-€HO- Oopazioxeme
YCJIOBH
CTH

MenTop Ane 3exarurie Ha EkonoMckoM dakynrety y beorpany.
Komucwuja y cacray: np Anekcanmap bophesuh, 1p Mupjana
I'muropujesuh, np ['opan [lerkosuh, ap Bnamumup Bacuh u np
Hanka Pagynosuh. OnOpameH IpBH KOJOKBHjYM;

VYecios 11. Uian koMucHje 3a OIIeHy ITOJI00HOCTH TeMe U KaHaunata bpanu-

MenTOpcTBO WK cnaBe Xpucro Cranunh Ha ExonomckoMm (akynrtery y beorpany.

YJIAHCTBO Yy JIBE VYcnoB je | Komucwuja y cacraBy: np bojan 3euesuh, np Anekcanmap Hophe-

KOMHCH]€e 32 ucnymen | Buh, ap Urop Kosauesuh, np Biramumup Bacuh u np Bessko Ma-

u3pany IOKTOp- punakoBuh. OnOpameH Ipyru KOJIOKBUjyM; U

cie AucepTatije UnaH KOMHCHje 32 OIIeHy B 0Z0paHy JOKTOpCcKe aucepTarmje [e-
jana Cexynuha Ha ExonomckoMm ¢akynrery y Kparyjesiy. Komu-
cuja y cactaBy: 1ap Bessko Mapunkosuh, np Anexcannap bophe-
Buh, np ['opnana PanocassbeBuh u qp Bnagumup Cennh. Onopa-
CHA JIICEPTALIH]a.

VYcinos 12.

VYuenrhe y komu-

CHjH 32 0710paHy buo je mentop u uspaau 7 mactep pajgosa Ha ExoHomckoM daky-

N Venosje | TeTy y Beorpany;

pana Ha aKaieM- ; )

CKHM crienHja- HCIYEEH | Bro je wiaH 27 KoMHCHja 32 o,_z[6paHy 3aBpUIHOT MacTep pana (He

JTMCTHYKEM OJI- pauyHajyhu pajioBe y Kojuma je 60 MEHTOp).

HOCHO MacTep

CTyUjama.

VYcnos 13.

Bpoj panosa xao Kangunar uma:

a - . .

YCIoB 3a MeH . - 9 pagoBa Koju HOCE 4 WK BHILE MOEHA, U To: M22 (je-

TOPCTBO y Bohe- yeos je JaH pan), M23 (jeman pan) u M24 (9 panosa); n

Y TOKTOPCKE UCITyH-eH ’ ’

JHCepTaIje - Bume ox 45 oeHa y pajoBIMa Y HaBEICHUM KaTerOpH-

IpeMa IpaBHII- jama (Buzpetu tabeny 1 u [pumor 1).

HUKY. **%*

Hanowmesne:

*, ** [Ipema IIPABUJIHUKY O MUHUMAJIHUM VCJIOBUMA 3A CTULIAIE 3BAIbA HACTABHHUKA HA YHUBEP3UTETY ¥V
BEOI'PALLY (,,I'nacuux Yuusepsurera y beorpany* 6p. 192/16, 195/16, 199/17, 203/18 u 223/21) Ynau 9. Cmatpahe ce a je kaHau-

JIaT Koju je 00jaBro paj Koju JoHOCH ucTh min Behu 6poj M 6omoBa npeaBuljernx [IpaBHIHHKOM O TOCTYIKY U HAYHHY BPEAHOBAbA H

KBAHTHTATUBHOM HCKa3MBakby HAyYHOMCTPAXKMBAYKHUX PE3YJITaTa UCTPAXKMBAYA Ol OHOT KOjH HOCH PaJl KOjU CE 3aXTeBa K0 MUHUMAI-

HH YCJIOB 3a H300p y ozipeljeHo 3Bambe, a Koju ce He HABOAU y OBUM MUHUMAIHUM ycioBuMa (Hnp. M11-M14 nnun M41 -M45), taj

ycnoB ucnysno. Ocum Tora, npema uctom IpaBuinHuKY ,,Jl0JaTHO HCIyE-CH YCIIOB U3 Kateropuje M24 moxe, jeaaH 3a jeaaH, na 3ame-

HHM yCJIOB U3 Kateropuje M51.¢

**% MeHTOp y HOJbY JPYIITBEHO XyMaHHUCTHYKHX HayKa MOXKe OMTH HaCTaBHUK KOjH je y nperxoauux 10 roguHa ocTBapuo Hajmame 24

6o1a, u To: - HajMame 4 6oxa y yacomnucy ca smcra SSCI, ERIH, HEINONLINE i Econ Lit win y gaconucy M24 u - Hajmame 20 6010~
Ba 3a pajioBe y Kateropujama: M11, M12, M13, M14, M21, M22, M23, M24, M 31, M32, M33, M34 u M51.
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VY tabenu 3 cy npukazaHu U300pHH YCJIOBH, y JIEBOj KOJIOHH, 3a U300p peloBHOT Mpodecopa 3a MmoJbe

JpYLITBEHO XyMaHUCTUYKHUX Hayka Ha YHHUBep3uTeTy y beorpaany, 10k Cy y IeCHOj KOJIOHM NpHKa3a-

HM pesyiraTu Ap Anekcanapa bopheBuha xao aHammusza ocTBapema yciosa. IloTpeOHo je na Oyny

UCITyHeHa MUHUMAITHO 2 07 3 ycjoBa. Y OKBHPY CBaKOT yCJOBa HajMame MOTPeOHO je na Oyny ucmy-

BeHa 2 n30opHa ycioBa. M300pHH yCIIoB je HCIYHeH aK0 MMa MUHUMAITHO jeIHY OJPEIHUILY.

Tabena 3. Hcnymwenocm uzbopnux ycioea 3a uzboop op Anexcanopa bBophesuha y 36arve pedognoz

npogecopa

YciaoB 1. CtpyuyHo npodgecroHaJIHU JONPHHOC

YCJIOB JE HCIIYEBEH

VYenos 1.1.

[pencennuk wim unan ypehu-
BAYKOT 0/100pa HAy4YHHUX Yaco-
nrca Wwin 300pHHKA paoBa y
3eMJbH U HHOCTPAHCTBY

Unan ypehusaukor ogbopa Hay4uHOT daconuca Mapketusr, ox 2016.
rOIMHE, KOjH je KaTeroprucaH Kao Bojaehu gacommc HaIlmOHATHOT
3rauaja (M51 - ISSN 0354-3471)

Vcnos 1.2.

[IpenceqHuK WM 4iIaH OpraHH-
3aLMOHOT WJIM Hay4HOT o00pa
Ha HayYHHM CKYIIOBHMA HAIHO-
HaJIHOT WM Mel)yHapoJHOT HU-
BOA

[Ipencennuk opraHu3aIoHOT 000pa KoH(pepeHiuje Cprnckor
yIpyXema 3a MapkeTuHr: 3a30Bu caBpeMeHnor mapketunra 2019,
HOBeMOap 2019, 3natubop, Cpbuja;

[Ipencennuk opraHu3aIoHOT 0100pa KoH(pepeHiuje Cprnckor
VAPYKEHa 32 MapKeTHHT: 3a30BH 1 IpoOIIEMU CaBpEeMEHOT MapKe-
tuHra 2017, HoBembap 2017, 3natudop, Cpouja; u

Unan Hay4HOT (TIporpaMcKkor) ondopa koHpepennuje Cprckor
YApYKera 3a MapKeTHHT: V3a30BU U IEPCIEKTUBE MapKETHHTA, HO-
BeMOap 2021, 3matudop, Cpouja.

VYcaos 1.3.

[IpenceqHuk UM 4jaaH KOMUCH]a
3a U3pajy 3aBpLIHKUX PaI0Ba Ha
aKaZeMCKUM MacTep WIH J0K-
TOPCKHUM CTyAHjama

IIpencennux nnu unad 27 KoMucHja 3a 010paHy 3aBpIIHUX MacTep
panoBa Ha Exonomckom akynrety y beorpany u menTop 7 mactep
panoBa Ha Exonomckom dakynrery y beorpany;

UnaHn jegHe KOMHUCH]j€ 3a OLIEHY U oA0paHy JOKTOPCKOr paja Ha E-
KOHOMCKOM (akynrety y Kparyjesiy; u

Unan JBe MEHTOPCKE KOMHCH]jE 32 OLIeHY MOJOOHOCTH TeMe JJOKTOP-
CKe aucepTanyje u kannuaata Ha Ekonomckom dakynrety y beo-
rpany.

Vcnos 1.4.

PyxoBoamian iy capaJHUK Ha
nomahuM 1 MeljyHapoTHIM Ha-
YYHHUM IIPOjeKTUMA

HctpaxnBau Ha IpojekTy MUHHCTapCcTBa MPOCBETE U HayKe Perry-
omuke CpOuje: Yiora caBpeMEHHX MeTo/la MEHAlIMEHTa 1 MapKe-
TUHTa y yHanpehemy KoHKypeHTHocTH npeny3eha y Cpbuju y mpo-
necy meHe unrerpanuje y Esponcky Yaujy og 2011.; u

Hcrpaxusad Ha npojekty JyraBckor Tpancaknuonor ITporpama
non HasuBoM Excellence in Research, Social and Technological
Innovation Project Management Tokom 2017. u 2018. rogune
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YcioB 2. /lonpuHoc akageMCKOj M IIMPOj 3ajeTHUIH

YCOJI0B JE HCIIYHHLEH

VYeos 2.1.

UnaucTBo y noMahum miu
MHOCTPaHHUM aKaJeMujama
HayKa, WIAHCTBO Y CTPyd-
HUM WJIM HayYHHUM acollija-
Mjama y Koje ce 4jaH oupa

Uian Cprickor yapyskema 3a mapkeTur (CeMA)
Uian Hayunor npymrea exkonomucra Cpouje
Uinan UctpaxkuBaukor ¢popyma EBpornckor nmokpera 'y Cpouju

Unan ynpyxema JumiomMana GpaHIyCKOr BHCOKOOOPa30BaHOT
cucreMa

VYcnos 2.2.

Ipenceaank win yian
Oprasa ympaBJbamba, CTpyd-
HOT OpraHa WM KOMHCH]ja
Ha (hakynTeTy Wi YHUBEp-
3UTETY Y 3eMJbU MU HHOC-
TPaHCTBY

[Ipe u3bopa y 3Bame BaHpeaHor mpogecopa: Cexperap Karenpe 3a
MOCJIOBHY €koHoMHjy u MeHayumeHT (ox 2009. no 2012.); Unan
HacraBHe komucHje EkoHoMmckor akyntera y beorpamy (ox 2009. no
2012.); lpencennuk Kiny6a acuctenata Ha EKOHOMCKOM dakynTeTy y
Beorpany (ox 2009. mo 2012.); Ynan JucumminHacke komucuje Exo-
HOMCKOT ¢akyireta y beorpany (2012. o 2015. ronune);

VY 3Bamy BaHpeaHor npodecopa je wian Komucuje 3a mactep akaaeM-
cke cryauje Ha Exonomckom daxynrery y beorpany (ox 2015. roau-
HE /10 JIaHac);

VY 3Bamy BaHpeAHOT mpodecopa je y Buile HaBpaTa 6uo uian Komu-
cHje 3a peanu3aldjy yIrca Ha MacTep akaJeMcKe cTyauje Ha Exo-
HOMCKOM (hakyntery y beorpany.

VYcnos 2.3.

UnaH HaIMOHATHOT CaBeTa,
CTPYYHOT, 3aKOHOAAaBHOT
WITH IPYTOT OpraHa Hin KO-
MUCH]j€ MHHUCTapCTBA

Ycios 2.4.

Vuemhe y HacTaBHAM ak-
THBHOCTHMA BaH CTYAH]-
CKHX IIporpama (lepMaHeH-
THO 00pa3zoBame, KypceBu y
opranusanuju npodecuo-
HAJHUX YIPYXKemha U
WHCTUTYLIH]ja, IPOrPaMH
e/TyKaIlyje HaCTaBHHUKA) AN
y aKTHBHOCTHMA IOIYJIapH-
3alje HayKe

[IpenaBau Ha [leToj KOH(EpeHLUjU 32 HACTABHUKE CPEOHHX CTPYY-
HUX mKona "EKOHOMHja, TOCIOBHO YINpaB/bakbe M CTATHCTUKA -
caBpeMeHe TEHIIEHIIHje y CPEelbeM CTPYYHOM oOpas3oBamy'" akpenu-
TOBaHa Of CTpaHe 3aBojia 3a yHanpeheme o0pazoBama U BacIUTabA,
onpxane y beorpany ampuna 2021. Tema: M3a30Bu caBpemeHOr Map-
KETUHra IoJ yTHLajeM INPOMEHe MapaJurMe IOoHallama MOTpolIaya
y3pokoBaHe nanaemujom Kosu 19;

Kpearop nporpama u mpenaBay MEeHallepuMa TYPUCTHUKUX areHIHja
y opranmzanuju JYTA (VY npyxeme TypucTnikux areHimja Cpouje) y
okto0py 2017. Tema: CaBpeMeHH TPEHIOBH Y TYypOIEPATOPCKOM
MOCTIOBAbY;

Kpearop nporpama u mnpenaBad IpeicTaBHULUMA TYpUCTHYKE HpU-
Bpeae y opranmszanuju PAPHC-a (PernoHanna pa3BojHA areHiuja
Hctoune Cpouje) y oktobpy 2017. rogune. Tema: YHanpeheme mpo-
naje v e(UKaCHOCTH MapKETHHT aKTUBHOCTH; U

[IpenaBau y Behem Opojy mpemyseha u opranusanuja y Cpouju (LC
Waikiki, Typuctuuke opranuzanuje mupom CpOuje WUTH) y IHIBY
nepMaHeHTHe eaykanuje 3anocieHnx. Oprannzanuja HULED.
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Ycios 3. Capa)n-ba Ca APYIruM BHCOKOUIKOJICKUM, HAYYHOUCTPA)KUBAYKHUM YCTAaHOBaMa, OTHOCHO
YcTanoBaMa KyJType€ WJIH YMETHOCTH y 3¢€M/bM U HHOCTPAHCTBY

YCJIOB JE HCIIYEHBEH

Vcaos 3.1.

PykoBoheme nm yuenihe y melhyynapo-
HUM HayYHUM HJIM CTPYYHHM NPOjeKTUMA
WK CTyIujama

HUctpaxusau Ha npojekty JyHaBckor TpaHCcakMOHOT
IIporpama nox HasuBoM Excellence in Research, Social
and Technological Innovation Project Management y me-
puoay Tokom 2017. u 2018. rogune

Vcnos 3.2.

PanHo aHra)KoBarme y HACTABU MM KOMH-
CHjaMa Ha JIPYI'MM BHCOKOIIKOJICKHUM HIIH
HAYYHO MCTPOKHUBAYKMM MHCTUTYIHjaMa y
3eMJbH HJIH HHOCTPAHCTBY, UIIN 3BAHHE
roctyjyher npodecopa Wi UCTpaKuBava

UnaH jemgHe KOMIECHjEe 3a OIEHY M OJ0OpaHy JOKTOPCKOT
pana Ha ExonomckoMm ¢dakynrery YHuBepsurera y Kpary-
Jesuy;

Unan koMucHje 3a U300p jeHOr BaHPEAHOT npodecopa Ha

dakynTeTy 3a XOTENUjepCTBO U Typu3am y Bpmaukoj ba-
BU; U

Unax xomucHje 3a m300p jenHor goneHta Ha Dakynrery 3a
XOTEJIMjepCTBO U Typu3aM y Bpmaukoj bamu.

VYcaos 3.3.

PyxoBoheme pagom miiu 4IaHCTBO y Opra-
HY WK PO(ECHOHATTHOM YAPYKEHhY WIN
OpraHu3alyjyu HAMOHAIHOT WK MehyHa-
POIHOT HUBOA

I'enepannu cexperap CpIicKOr yapyKemba 3a MapKETHHT
(om 2015. mo 2019. ronune)

Vcnos 3.4.

VYuenthe y nmporpaMmumMa pa3MeHe HaCTaB-
HHKA U CTy/€HaTa

Pa3MeHa cTyzeHaTa OCHOBHUX CTY/Mja: pEIOBHA Capaiba
ca CTyJeHTUMA KOjH Cy y IOCTYNKYy MehyHapoHe MoOmII-
HOCTH J0a3uin Ha ExonoMcku daxynrer, mpeameru [o-
Halllalkhe NoTpoladya ¥ MeHaMeHT y Typu3My U XOTelu-
jepctBy (eBuneHnmja y Llentpy 3a MehyHaponHy capagmy
Exonomckor ¢akynrera y beorpany)

VYcaos 3.5.

VYuenthe y uzpanu u cipoBolhewny 3ajen-
HUYKHUX CTYAMjCKUX ITporpama

Oppelhen kao HacTaBHUK Ha mpenmeTy Priniciples of
marketing Ha xypcy Business and Management, koju ce
peanusyje y capanmu ca London School of Economics 3a
mkoncky 2021 - 2022. roguny

VYcaos 3.6.

IIpenaBama 1o nNo3uBy Ha YHUBEP3UTETH-
Ma y 36MJbH WJIX HHOCTPAHCTBY.
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VI. 3AK/bYYAK U IPEJJIOT KOMUCHUJE

Ha ocHOBY mpeTxoiHO U3HETHX aKaJeMCKUX, IeJarouKiux U npoeCHOHATHUX pedepeHy KanauaaTa

Ip Anexcannpa bophesuha, n3Bogumo cienehe 3akipyuke:

IIperxonHo obpa3oBame kaHauaarta Ap Anexcanznpa DBophesuha je mOTHyHO afeKBaTHO Hay4yHO]
obJnacTu 1 3Bamy 3a KOje je pacmucaH KOHKypc. Anekcannap DopheBuh je aummommupao, maruc-
Tpupao u IoKTopupao Ha ExoHOoMckoM ¢akyntery y Beorpamy, u To cBe y OKBHpY Iporpama
MOCJIOBHHX ycMepema. Takohe, CTeKkao je IUIIoMy MacTepa npecTkHe nocinosHe mkone HEC u3
[Napuza. CredeHo oOpa3oBame je y MOTIYHOCTH y CKJIaAy ca HaydHOM obnamrhy 3a Kojy je pacmu-

CaH KOHKYpC;

[Iperxomno pamgHo uckyctBo Ha ExoHoMmckoMm (akyntery, YHuBep3urera y beorpamy, ap Auek-
cannpa HBophesuha kBanudukyje 3a u360p y 3Bame peroBHOT mpodecopa. OH je y 3Bamy aCUCTEH-
Ta, JOLEHTa U BaHPEJHOI Ipodecopa 3arocieH BUIlle oJ] IeTHaecT roquHa Ha ExonoMckoM dakyii-
TeTy y beorpany, rae je u3Bonuo BexxOe U NpegaBama Ha NpeAMeTHMa U3 HayyHe 00JacTu 3a Koje
je pacnucaH KOHKypc. HacTaBHe akKTUBHOCTH Yy MPETXOAHOM MEPHONY j€ CABECHO, CTPYYHO U IPO-
(ecronanHo o0aBspao. McmosbeHe meaaromke CrocOOHOCTH, €BalyMpaHe OLECHOM CTyAEHaTa, y
IPETXOHOM IepUONy HOTBpYyjy BeroBy noceheHocT M KBaJIMTET y 00aBJbakby HACTaBHUX akK-

TUBHOCTHU Ha YHHUBEP3UTETY;

Hayunoucrpaxupauku pag ap Anexcannapa bophesuha mo xBanutery u obnactuma kojuma ce 6a-
B, OJroBapa yCJIOBMMa U oOlacTHMa 3a Koje je pacmucaH KOHKypc. HaBeneHo je carienano Ha
OCHOBY: YBHJa y CIHCaK pajoBa, cajpkaja HaydyHe MoHorpaduje Kojy je objaBuo, caapikaja
00jaBJbeHUX pajioBa, TeMa HAyYHHUX KOH(EpEeHIMja Ha KOjUMa je YYeCTBOBaO M OOJIACTH KOjuMa
NpUIAanajy 4acorucH y KojuMa je o0jaBjbHBao pagoBe, YKJbydyjyhu aBa paga o0jaBibeHa y peHO-
MupaHuM MehyHapoaHuMm dacomucuma ca SCI mucte. CBe HaBEOEHO je MPEBAaCXOJHO YCMEPEHO
npeMa HayqHOj 00IacTH IOCTIOBHE SKOHOMHjE H TPETHpa MPOoOIeMaTHKy MEHAIMEHTa U MapKETHH-

ray IocjoBHOM YIpaBJbamy;

Ha ocHoBy eBanyanuje, mpema BaxxehiM KpuTepujyMiUMa BpeHOBama 3a 300D y 3Bambe Ha YHH-
Bep3uteTy y beorpany, yrBpaunu cmo aa Ap Anexcangap bophesuh mo crpykTypu 00jaBibeHHX
pamoBa u Opojy HaydyHHX pajioBa Koje je 00jaBHO HAKOH W300pa y 3Bame BaHpemHOT mpodecopa,
UCITyH-aBa KPUTEPHjyMe 3a CTUIIAEhE 3Bamba PelOBHOT mpodecopa Ha YHuBep3ureTy y beorpany.
Kareropu3zanuja pagoBa u3BpIleHa je HA OCHOBY NMPaBHJIHMWKA HAIUICKHOT MUHHCTApCTBa U YHU-

Bep3uteTa y beorpany. [loceOHO HarnamasaMo Aa Cy panoBH 00jaBJbeHH y NPECTHXKHUM MehyHa-
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POAHUM U ,I[OMahI/IM qacornrucuma KOjI/I Cy n3 00JIaCTH MOCIIOBHE eKOHOMI/Ije U MCHAIIMCHTA - Hay4-

He 00JIacTH 3a KOjy je paciucaH KOHKYPC;

- Y mporexnom nepuony Anexcangap bophesuh je 06aBibao ycrenHo HU3 3Ha4YajHUX BaHHACTABHUX
U CTPYyYHHX AKTHBHOCTH, NPY)XHO je NONPHUHOC HIUPO] CTPYYHO] U aKaJeMCKOj 3ajeTHHIN U
yCIIeIHO capahBao ca APYruM BHCOKOIIKOJICKAM YCTaHOBaMa, IITO C€ M Y KPUTEPUjyMHIMA 32 H3-
00p y Hay4HO 3Bame pPeJOBHOT mpodecopa Ha YHUBEp3uTeTy y beorpaay Harnamasa Kao 3Ha4ajaH
KpUTepujyM. AKTHBAH j€ WIaH 3HAYajHUX yIpyXkema U Gopyma U3 001acTi eKOHOMH]E, TIOCIIOBHE
EKOHOMHM]E U MapKeTHHTa. Y4ecTBOBao je y BehieM Opojy cTpyunux eaykanuja. Takohe je abupmu-
CaH Kao yCHelIaH KOHCYJITAHT Yy MOCIOBHO] PAaKCH Ha HAIIMM IPOCTOpPHUMA U3 00JacTH MOCIOBHE
€KOHOMH]e, IITO MPEJCTaB/ba BaJOPU3aLNjy TEOPHjCKOT 3Hama Koje pa3BHja y OKBHPY HAy4HOUC-

TPaXXUBAYKOT paja.

Komucuja, Ha 0CHOBY cBera IITO je€ IPEeTXOJHO aHAJIM3UPaHO U HAIMCAHO, OLiekYje Ja je Ap AJleKcaH-
nap Bophesuh kBaquTeTaH KaHIUAAT KOjJU UCIIyHaBa CBE 3aKOHOM IIPOIMCAHE YCIOBE U KPUTEPHUjyMe
VYuusepsurera y beorpany, xoju ra kBanudukyjy 1 npernopydyjy 3a u300p y 3Bame peloBHOT pode-
copa 3a yXKy Hay4Hy o0JacT 3a Kojy je pacmucaH KoHKypc. CTora mpemiaxemo wianopuma U3oop-
Hor Beha Exonomckor ¢gakyarera y beorpaay na uzadepy np Anexcannpa Hophesuha y 3pame

penoBHor npodecopa 3a y:xky Hay4Hy o6JacT IToc/ioBHA eKOHOMMja M MEHAUMEHT.

V¥ Bbeorpany, 13.12.2021. roqune

Ipwutor 1. Crincak pasoBa 00jaB/beHUX MIpe U300pa y 3Bambe BaHPEIHOT TIpodecopa
[punor 2. Crimcak xeTepouTara 1Ba Haj3Ha4ajHUja pajaa (kareropuje M22 u M23)

[punor 3. Caxerak pedepata KOMUCH]jE O IPUjaBJFEHUM KaHAUAATAMA 33 U300p y 3Bamke

(o6pazarr 4 I
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I[MOTIINCU YJIAHOBA KOMUCHUIJE

npod. ap Cama BesskoBuh

Exonomcku ¢pakyntet, YHuUBep3uTeT y beorpany

npod. 1p Mupjana I'muropujesuh

Exonomcku ¢akynter, YHuBep3ureT y beorpany

nipo¢. ap T'opan [TetkoBuh

Exonomcku ¢akynter, YHuBep3uteT y beorpany

npod. ap bojan 3eueuh

Exonomcku ¢pakyntet, YHuUBep3uTeT y beorpany

npod. ap Cysana DBykuh

Exonomcku dakynret, YHuBep3uteT y Hurry
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IPUJIOT 1. CIIMCAK PAJTOBA OBJAB/BEHUX ITPE U3BOPA Y 3BAIBE
BAHPEJHOI TIPO®ECOPA

A. CITIUCAK PAJOBA OBJAB/BEHUX HAKOH M3BOPA VY 3BAILE JOLHEHTA U ITPE
N3BOPA Y 3BAILE BAHPEJJHOI' IIPO®ECOPA

Ha3us paga u myoaukanuja

1 Dordevi¢ A., Hristov B., (2016) Creating package tours in tour operator business: Analysis of key
benefits for tourists, Ekonomika preduzeca, Br. 3-4, 2016. Beograd, str. 249 —263. ISSN 0353 - 0443X

2 Pordevi¢ A., Kovacevi¢ 1., Zecevi¢ B., (2017), Importance of different attraction factors within
summer tourist destinations for tourist, Teme, Vol. XLI, br. 3, Ni§, str. 687 —709. ISSN 0353-7919

3 Bopheruh A., (2013) 3nauaj nuapopManyja 3a KOPUCHUKE TYPUCTHUKUX YCIyTa Y JOHOUICHY OJUTyKe
0 MyTOBamwYy, yaconuc Mapketusr, Bou. 44, 6p. 1, 2013. Beorpan, ctp. 75 — 85. UCCH 0354-3471

4 Mapuuuh b., BesskoBuh C., Dopheuh A,, (2013) Mepeme catucdakmnuje morpoiiada, 4acomuc
Mapketunr, Bon. 43, 6p. 4, Beorpan, ctp. 235 — 245 MCCH 0354-3471

5 Marici¢ B., Pordevi¢ A, (2015) Strategic market segmentation, yvacornuc Mapketunr, Bou. 46, 6p. 4,
Beorpan, ctp. 243 — 252. UCCH 0354-3471

6 3eueBuh b., Dopheruh A, Hukonuh J., (2016) Mepeme catucdakimje mocetunamna MehyHapogHHX
KynTypHHX gorabhaja, uaconuc Mapketunr, Bon. 47, 6p. 2, 2016. Beorpag. UCCH 0354-3471.

7 Pordevi¢ A, Zecevi¢ B., Hristov B., (2016) Importance od varius service types in hotels - empirical
analysis, Ekonomske teme, Vol. 54, br. 3, ISSN: 0353-864

8 Pordevi¢, A. Veljkovié, S. (2012), Segmentation of Tourist Market Based on Brand Significance in
the Value Chain, The Role of Contemporary Management and Marketing Methods in Improvement of
Competitiveness of the Companies in Serbia within the Process of its Integration to the European Union,
editor Nebojsa Janicijevi¢, Belgrade: CID - Faculty of Economics, ISBN: 978-86-403-1259-2, pp.351-
383

9 Dordevi¢ A., Vojvodi¢anin M., (2012) Efficiency of different media usage in promotion activities of
travel agencies, ,,The role of contemporary management and marketing methods in companies in Serbia
within the process of its integration to the European Union“, N. Janiéijevi¢ editor, Faculty of
Economics, University of Belgrade, ISBN: 978-86-403-1259-2, COBISS. SR-ID 195212044 str. 329 -
351

10 Veljkovi¢, S., Pordevi¢, A. (2014), Possibilities of Market Segmentation Based on Geographic and
Demographic Variables, Contemporary Management and Marketing Methods in Improving
Competitiveness of Companies in Serbia in the Process of its Integration in European Union / editor
Nebojsa Janicijevi¢. Belgrade: CID - Faculty of Economics, ISBN: 978-86-403-1394-0, pp. 135-154

11 Bophesuh A., 3eueBuh b., BpemHocTH 3a KOpHCHUKE yclyra TYPHCTHYKUX areHnuja,: [Topeheme
e(pUKACHOCTH PAa3NUYUTHX KpUTepujyma cermeHTauuje, (2015) 30opuuk: Kpempama BpeaHoCTH,
Ypeauuu: 'b. Kanwuanun, J[. Jlonyap, borertuh 3., Togoposuh M., II1]/] ExkoHOMCKH (akynTeT y
Beorpany. 35-55, UCBH 978-86-403-1433-6 ctp. 75 — 90.

12 'Bopheruh, A. (2012). CermeHTaruja TYpPUCTHYKOT TPXKHINTA HA OCHOBY OueKuBaHHMX U
npedepupaHux BpenHOCTH,,CaBpeMEHH TPEHIOBH Yy MEHalIMEHTy u MapkeTuHry” b. boruhesuh



Munukuh penaktop, Exonomcku dakynrer Yausepsuter y beorpamxy, UICBH 978- 86-403-1217-2,
HOBUCC.CP-M]] 191275532, ctp.1-20

13 Mapuuuh b., Bophesuh A., (2012), Kpenpame n ncnopyunBame BpenrHocTH morpomaanma, [[A]]
Exonomcku ¢axynrer y beorpany, beorpan. UCBH: 978-86-403-1229-5

14 Bophesuh A., 3eueBuh b., (2014), Kpeupame Bpeanocti y Typusmy, LIJ] EkoHomcku dakynTer y
Beorpany, beorpan. UCBH: 978-86-403-1229-5

15 Pordevi¢ A., Zecevi¢ B., Competitiveness of package tours of tour operators — significance of
transport services, international conference, ABSRC, Gea College Milan, October 2016 ISBN: 978-
961-6347-60-0

16 Filipovi¢ J., Pordevi¢ A., (September 2012) Differences in preferences of various advertising
appeals according to gender, 3rd EMAC CEE Regional Conference: Marketing Theory Challanges in
Emerging Societies, Faculty of Economics, University of Belgrade, 2012. ISBN: 978-86-403-1240-0,
COBISS.SR-ID 193143308, pp .69-76

17 Pordevi¢ A., Mijuskovi¢ V. (Oktobar 2012) Designing service value chain with the aim of
maximizing total user satisfaction, 8th EBES International conference, Warsaw, ISBN 978-605-61069-
7-2, pp. 550-561.

18 Zecevi¢ B., Veljkovi¢ S., Pordevi¢ A., (Septembar 2012), Development of Tourism in Serbia During
Global Economic Crisis Period, From Global Crisis to Economic Growth. Which Way to Take?
International conference, Faculty of Economics University of Belgrade, Belgrade, September 20-22,
2012, ISBN 978-86-403-1279-0, pp. 187-201.

19 Bopheruh A., (2016), QFD meTomonoruja y aHaJIu3u KOPUCTH 32 IOTPOIIAYE y YCIY>KHOM CEKTOPY,
Wudopmanmone TexHoioruje, o0pazoBame U Mpeay3eTHHIITBO, Y HUBep3uTeT ¥ Kparyjesmy, Uauak,
2016. UCBH 978-86-7776-200-1 ctp. 259 - 269.

b. CIIMCAK PAJIOBA OBJAB/BEHUX ITPE N350PA Y 3BAIBE JJIOIIEHTA
Ha3us paga u nyosukanmja

1 Mapuunh Bpanko, Bophesuh Anexcangap, ®ununosuh Jenena, Kpenpame ncKycTBa y XoTenuma y
oMby noBehama KOHKypeHTCKe NpeaHocTH, MoHorpaduja, HoBu MeToan MeHalIMeHTa U MapKeTHHTa
y noJiu3amy KOHKypeHTHOCTH cpricke npuBpene, [/, Exonomcku dakynrer y beorpany, 2011,ctp.
217-232, ICBH 978-86-403-1179-3

2 dununoruh Jenena, Bophesuh Anexcanmap, CrerupuIHOCTH MApPKETUHIIKUX UCTPAKUBama Ha
neudjeM TpxumTy, 38. CUMIIO3MjyM O OIEpaliOHHM HCTpaKHUBamuMa, 300pHHK paaoBa ca
koH(pepennuje Cumonuc 2011, UICBH 978-86-403-1168-7.

3 Filipovi¢ Jelena, Pordevi¢ Aleksandar, The effects of a shop’s functional features on children’s store
preferences, South East European Journal of Economics and Business, Vol 5, No. 2, 2010. 107-113;
ISSN: 1840-118X

5 BesbkoBuh Cama, Hophepuh Anekcannap, Bpennoct Opennia 3a motponiade, yaconiuc MapKeTHHT,
Boum. 41, bp. 1, 2010. ctp. 3-17 UCCH- 0354-3471

6 ®unmunosuh Jenena, HBophepuh Anexcannmap, “Anenn Kao OCHOB CTpaTeruje MO3UIUOHUPAKA HA
neurjeM TpxxumTy”, BU Majcka koHdepeniuja o ctpateriujckom meHanmenty, 2010, MICBH: 978-86-
80987-77-4



7 bophesuh Anexkcanmap, Besskouh Carmra, Ynpasipambe KBUTUTETOM Y CaBPEMEHOM MapKETHHTY
YCMEpEeHOM Ha moTpoinaue, 37. CUMIIO3UjyM O ONepalioOHUM HCTpakuBambuMa, 300pHUK pazoBa ca
koHpepennuje Cumornmc 2010.

8 Filipovi¢ Jelena, Pordevi¢ Aleksandar, “Store’s characteristics influencing children’s favourite
marketplaces”, Zbornik radova sa konferncije International Conference on Economics and Management
of Networks — EMNet, 2009,.

9 Dordevi¢ Aleksandar, Creating value of tourist services in selling, EIAT International Tourism
Conference, Zbornik nauc¢nih radova, 2009. ISBN 978-86-88145-00-8

10 bordevi¢ Aleksandar, Filipovi¢ Jelena, “Challenges and possibilities of creating additional value of
tourist services in final sale - referring to significance of employee competence”, Economic Policy and
Global Recession, 2009.

11 BopheBuh Anexcanmap, ®ununosuh Jenena, “3nauaj mpumene AXII monena y nedunucamy
cerMeHara moTpolnava y MapkeTHHTy”, 300pHUK panoBa ca koHpepenmuje Cymormc 2009, ctp. 443-
446, UICBH: 978-86-80593-43-2

12 Filipovi¢ Jelena, Dordevi¢ Aleksandar, “Comparison of marketing activities between MNCs and
domestic companies in Serbia”, Zbornik radova sa konferncije Regional Cooperation and Economic
Integration — Challenges and Opportunities, 2009, pp. 241-250, ISBN: 978-608-212-007-2

13 ®wummmnosuh Jenena, hHopheruh Anekcannap, “3amruta aene morporraya y Cpouju”’, 300pHUK
pamoBa ca koHpepenuuje Exonomcka momutuka Cpouje y 2010. romurau — Ka HOBOM Mozemy
MakpoekoHoMcke ctabuiHoctu, 2009, ctp. 517-529, UCBH: 978-86-403-1048-2

14 Aleksandar Pordevi¢, Jelisaveta Deli¢, Influence of employee training on increasing consumer
lifetime value in tourism, 4th Interantional conference “An Eterprise Odyss: Tourism — Governance
and Enterpreneurship”, Faculty of economics Zagreb. 2008. ISBN: 978-953-6025-23-7

15 Anexcannap bophesuh, Ympasmpame 0a3upaHo Ha MOTpoIIaYMMa y XOTENCKUM mpeny3ehuma,
Hayunu cunosujym Xotencka kyha 2006, Konaonuk, 2006, ctp. 163 — 172, UCBH 86-7041-045-1

16 Anexcanmap bBophesuh, Maja Dykuh, Cuctem Harpahupama 3amocieHUX Y XOTENHjEPCTBY Y
¢yuakmmjn mMotuBanuje, VHrepHanmonaman Hayunm Ckym: Capemene Tennennmje y Typuswmy,
XotenujepctBy u ['actpoHomuju 2005., HoBu Can, 2005. JY UCCH: 1450-6661

17 bojan 3eueBuh, Anexcangap bophesuh, Konrpona mapkeTrHra y XoTelckoM nocioBamwy, Hayunn
ckym: Xoren wian 2005., beorpaa. Yaconme Xoren muHK Op. 6, ctp. 51 — 58 UCCH 1451-5113

18 Anexcannap Bophesuh, [1ojam TpeH10Ba HA AEBU3HOM TPXKHILTY U YTHIIA] HA TIOCIIOBHE aKTUBHOCTH
y typusmy, Wnrepnanmumonanau Hayunm Ckym: Ilpomecm Harerpamuje y Epomnu, Exonomckmn
¢akynrer Humm, Oxrobap 2005. rogune. Yaconmc Exonomcke teme 2005. crp. 405 — 415 JY MCCH:
0353-8648

19 Aleksandar Dordevi¢, Maja Buki¢, Influence of strategic decision on creating EVA in hospitality
companies, International Scientific Symposium: Contemporary Trends in Tourism Industry, 2005.
Ohrid 2005.

20 Maja bByxuh, Anekcanaap DBophesuh, Ycknahusame JbyacKiX pecypca ca cTpaTerujom mpeayseha,
Wntepuammonaman Haymau Ckyn: [poriecn MaTerpanuje y EBporn, Humr, Okro6ap 2005. romusxe.
Yaconuc Exonomcke teme 2005. ctp. 163 — 173 YY UCCH: 0353-8648



PRILOG 2.

HETEROCITATI DVA NAJZNACAJNIJA RADA DR ALEKSANDRA

DORDEVICA OBJAVLJENA NAKON IZBORA U ZVANJE
VANREDNOG PROFESORA

RAD 1: Marinkovi¢, V., Dordevi¢, A., Kalini¢, Z., (2019) The moderating effects of
gender on customer satisfaction and continuance intention in mobile commerce: a
UTAUT-based perspective, Technology Analysis & Strategic Management, pp. 306-318.
ISSN: 1465-3990,
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VAZNA NAPOMENA

Pored navedenih heterocitata (ukupno 28) dva najznacajnija rada dr Aleksandar Pordevic¢a koja su
objavljena nakon izbora u zvanje vanrednog profesora, koja ujedno imaju i najznacajniji broj navoda
u medunarodnim okvirima, njegovi ostali radovi imaju 64 heterocitata u ¢asopisima International
Journal of Retail & Distribution Management, Ekonomika preduzec¢a, Teme, Economics of Argricul-
ture, Marketing, Ekonomske teme 1 dr., kao i u radovima objavljenim u zbornicima sa medunarodnih



i nacionalnih nau¢nih konferencija. Vise informacija videti na https://scholar.google.com/cita-
tions?user=C4n3m90AAAAJ&hl=sr

Na grafikonu 1 su prikazani navodi radova dr Aleksandra Pordevi¢a prema Google Scholar bazi
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Grafikon 1. Navodi (citati) radova dr Aleksandra Pordevi¢ (izvor Google Scholar) na dan 7.9.2021.
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Hutupanoct ox 10 xetepo nurara.

npexo 90
XeTepouuTaTa
(Google
Scholar),
npexo 20
XeTepouuTaTa
(WOS)

YxymHo 92 xereporurara npema npema Google
Scholar, Research Gate u Scopus 6a3zama, y
TPEHYTKY TOHONICHa IIpUjaBe Ha KOHKYPC,
onHocHO npeko 100 xeTepouuTara y TpeHYTKY
nmcama l3Bemraja (Bumre nHpopManja BHICTH
Ha
linkuhttps://scholar.google.com/citations?user=C
4n3m90AAAAJ&hI=sr). Kana je y mutamy
IIUTUPAHOCT WiaHaka AJsiekcanapa bophesuha y
3Balby BaHPEIHOT Npodecopa, KOju ce Hallaze y
WOS-y, yrBpheHo je na je 3a aBa Haj3HAYajHH]a
pana objaBjbeHA HAKOH U300pa y 3Bambe
BaHpeaHoT podecopa (Pao 1: Kalinié Z.,
Marinkovi¢ V., Djordjevié A. & Liebana-
Cabanillas, F. (2020). What drives customer
satisfaction and word of mouth in mobile
commerce services? A UTAUT2-based analytical
approach”, Journal of Enterprise Information
Management, 33(1), 71-94. M22; IF 5.396,
area: management 74/226) u Pao 2: Marinkovié
V., Pordevi¢ A. & Kalini¢, Z. (2020). The
moderating effects of gender on customer
satisfaction and continuance intention in mobile
commerce: a UTAUT-based perspective.
Technology Analysis and Strategic Management,
32(3), 306-318, (M 23; IF 2.874, area:
management 154/226) ouno 28 xereponurara,
0J1 Tora 4ak 22 y yacomnmcuma Koju ce Takohe
Hanaze y WOS-y. BaxHo je HamoMeHyTH 1a ce
y TPEHYTKY nucama pedepara 0poj
XeTepouuTaTa oBa aBa paja rnosehao, y oqHocy
Ha TIEpUOJT KaJla je KaHAMIAT T0CIao MpHjaBy, Ha
yak 71, mITO ce MOKe BUACTH HAa TOPE 1aTOM
muHKy. OCTajM pajioBH Cy Y TPEHYTKY Kaja je
KaHIUJAT MpaBuo Mpecek umana 64
XeTeporurara y yaconucruma International
Journal of Retail & Distribution Management,
Exonomuxa mpenyseha, Teme, Economics of
Argriculture, Mapketunr, EkoHOMCKE Teme u
IIp., Kao M 'y pajoBuMa 00jaB/bEHIM Y
300pHUIMMA ca Mel)yHapOTHUX M HAIMOHAIIHUX
Hay4YHUX KOH(]epeHIuja.




JIBa pana ca mel)yHapoaHor HaygHOT
cKyTa 00jaBJbeHA y HEIUHU KaTeropuje
M31 umu M33

M33 —4 pana

Pordevi¢ A., Babi¢ J. (2017). Elements of quality
of leasure travel tourists: customer perspective,
The MacroTrend Conference on Social Sciences:
Paris 2017, Macrotheme Capital Management,
LLC Dec 27-28th 2017, 103-111. ISBN 978-1-
387-48703-5 - M33

Dordevi¢ A., Sulei¢ J. (2020). The Importance of
the development of advanced Skills for
employees in the hospitality industry, SIMORG
Business and Artificial Intelligence XVII
International Symposium, Belgrade, September
7-9.,109-113. ISBN 978-86-7680-385-9 - M33

DPordevi¢ A., Jaksi¢ A. (2021). Affinity of the Y
Generation toward impulsive buying, IMECONF
Management and Economics, 4th International
Conference, Milan, May 7-9., 40-48. ISBN: 978-
609-485-147-6 - M33

Pordevic¢ A., (2021). The importance of word of
mouth (WOM) communication in acquiring new
customers, Global Academic View: Summer
Conference 2021, Rovinj, August 16-19., 109-
114. ISBN 978-806-776-385-9. - M33

JIBa pana ca Hay4HOT CKyIla HAllMUOHAIHOT
3Hauaja 00jaBJbeHa y IEIMHU KaTeropuje
M61 umn M63

M63 — 3 pana

Xpucros Cranunh B., 3euesuhi b., Hophesuh A.,
(2017). Pa3Boj koHIIENITa yIIpaBibabha IIPUXOANMA
y XOTeJMMa - TEOPHjCKH OCBPT, XoTencka kyha
2017 - VlHoBaumje y Typu3My M XOTEIIHjEepCTBY,
3nmatubop, HoBembOap 16-17., 26-34. ISBN 978-
86-920445-3-3 - M63

Bophesuh A., 3eueBuh b., (2021). 3nHauaj
EJIEKTPOHCKE yCMEHE KOMYHHUKAIHje Y TypH3MY,
Xotencka kyha 2021 - XoTencka HHIyCTpHja U
TypH3aM y TIOCTKOBHJ IIEPHOY - HOBa HOpMaUIa,
3nmatubop, geuemoap 4-5,(morpaa [Ipencennuka
nporpamckor onbopa o mpuxsaheHoM pamy 3a
n3jarame Ha KOH(EpeHIMjU M 00jaBbHBABE Y
TeMaTckoM 300pHUKY) - M63

Mapunkosuh B., Bophesuh A. (2021). Ananusa
pa3NMYUTHX  eJleMeHaTa  BpeIHOCTH 32
noTpomrade y M TproBuHH Ha catuc(akiujy u
HaMepy KOHTHHYHPAHOT kopumhema,
Kondepenmnuja CeMA-¢: N3a3oBu u
MIePCIIEKTUBE MAapKETHHIa, 31aTnO0p, HoBeMOap
5-7, (nmorBpma Ilpencennmka —mporpamckor
onbopa o mpuxBaheHOM paay 3a H3Jarame Ha
KOH(pepeHIMju U O00jaBJbUBAKE y TEMATCKOM
300pHHUKY) - M63




OnoOpeH 1 00jaBJbeH YHUBEP3UTETCKA
YUOEHUK 3a MPeIMeT U3 CTYIH]CKOT
nporpama (akyireTa, 0HOCHO
YHHBEp3HUTETa WK Hay4yHa MOHOTrpaduja
(ca ISBN 6pojem) u3 HaydHe 0bmIacTy 3a
KOjy ce Omupa, y meproay oz n3bopa y
MIPETXO/JHO 3BaME

1
MoOHOTpaduja
Koja ce
KOPHCTH K20
YUOCHHK Ha
ExoHoMckoM
®daxkynTery
YuuBep3uTera
y beorpany

Bophesuh A., Mapunkosuh B. (2019).
VYupasspame notpomaynma: [puctyn 6asupan
Ha BpenHocTH, Hayuna monorpadwuja, 1]
Exonomcku daxynret y beorpaay ISBN: 978-
86-403-1587-6 (Vkynan 6poj cmpanuya 462 00
yeea je A. Bophesuh aymop 342 cmpanuye)

Bpoj pamoBa kao ycioB 3a MEHTOPCTBO Y
Bohewy mOKT. mucept. — (crammapm 9
[IpaBwiHKKA O CTAaHIAPIMIMA...)

1. ycnoB, Butie
on 4 noeHay
M21-24

2. yCJIOB BHIIIE
oxa 20 moena y
MPETXOHUX
JIECeT ToAMHA
yMl11; M12;
M13; M14;
M21; M22;
M23; M24;
M31; M32;
M33; M34 u
MS51

3. yCIIOB Mame
on 20%
GomoBa y
KaTteropujama
M31-M34

Tauxka 9.3. [IpaBuwiIHHKa O CTaHAAPAUMA!
»MEHTOp MMa HajMame MeT HaAyYHHUX PajoBa U3
onrosapajyhe obnactu cryaujckor nporpama,
o0jaBypeHHX WM puxBaheHNX 3a 00jaBIbUBAHE
y Hay9HUM YacOMHCHMa KaTETOPHCAHUM OJL
CTpaHe MUHHCTAPCTBA HA/JIEKHOT 3a HAYKY Y
TPETXOAHUX JECET ToANHA.

VY npeTxoIHHX JeceT rofnHa Ap AjeKkcaHaap
‘Bophesuh je o6jaBuo 18 HayuHux pamoa u3
yXe HaydHe 00JacTH 3a Kojy ce Oupa.

IMoce6nu ycnou 3a J[pymITBEeHO-XYMaHUCTHIKE
HayKe:

,,MEHTOp Ha JOKTOPCKUM CTyIHjaMa y MoJby
JPYIITBEHO-XYMaHUCTHYKUX HAyKa MOXKE OUTH
HACTABHUK KOjU je y MPETXOJAHUX JCCET TOIuHA
OCTBapuo HajMame 24 6072, U TO: — HajMame 4
0oma 3a pajn y gacomucy ca qucra CCLIU,
EPUX, XEMHOHJIMHE u EuonJlut wiu y
gacomnucy kateropuje M24, u — Hajmame 20
0o10Ba 3a pajioBe y kateropujama: M11; M12;
M13; M14; M21; M22; M23; M24; M31; M32;
M33; M34 u M51. PanoBu y kateropujama:
M31; M32; M33 u M34 nonoce najuiie 20%
norpedbHux 6o0Ba.

YV IpeTXomHUX JeceT roauHa Ap AJeKcaHaap
Bophesuh je ocrBapuo 9 6010Ba 3a pagose ca
mucte CCLU, 36 6omoBa 3a pamoBe y
kareropuju M24 u 82 6o1a 3a pagose y
Kateropvjama y kareropujama: M11; M12; M13
M14; M21; M22; M23; M24; M31; M32; M33;
M34 nu M51. On Tora, pafioBu y KaTeroprjama:
M31; M32; M33 u M34 Hoce ykynHO 8 60/10Ba,
o je ucnon 10% ykymnsor 6poja.

B




MN3BOPHU YCJIOBU:

(uzabpamu 2 00 3 ycnosa) 3aoxpyoscumu 6audice oopeonuye
(Hajmarve no jeona uz 2 uzabpana ycioea)

&pr‘lHO—HpO(beCI/IOHaHHI/I @HpeHCCHHI/IK WK 4iaH ypehuBadkor o100pa HAyIHHX YaCcOIHCa UITH
AOMIPHUHOC 300pHHKA PaioBa y 36MJbH MU HHOCTPAHCTBY.

Q [IpenceTHIK WITH YWIaH OPraHU3aIlMOHOT WK HAYYHOT 0J100pa Ha HAYYHHUM
CKYTIOBUMA HAI[MOHATHOT MM MeljyHapOTHOT HUBOA.

(3 Ipescennuk umm unan KOMHCH]ja 3a U3pady 3aBPITHUX PajoBa Ha
aKaJeMCKHM MacTep WIIH JOKTOPCKUM CTY/HjaMa.

<3PyKOBOILI/IHaH WM CapaJHUK Ha JoMahuM U Mel)yHapoJHUM HayYHUM

MIPOjEeKTHMA.
‘aﬂonpm{oc aKaZeMCKOj 1 1©’{HaHCTBo y CTpaHHUM WJjH JoMahuM akajeMujaMa HayKa, YWIAHCTBO Y
IIMPOj 38j€XHALHA CTPYYHHUM WM HAYIHHUM acollijalijama y Koje ce wiaH Ompa.

(2 MIpencennuk unu 4gaH oprana ynpasibarba, CTPYYHOT OpraHa WiiH
KOMHCH]ja Ha (paKyJITeTy WIN YHHUBEP3UTETY y 3eMJbH WIIM HHOCTPAHCTBY.

3. UnaH HalMOHAJIHOT CaBeTa, CTPYYHOT, 3aKOHOAABHOT MM IPYyTOT OpraHa u
KOMHCHj€ MUHUCTApPCTaBa.

1@qumhe Yy HaCTaBHMM aKTUBHOCTHMa BaH CTYAMjCKHX IporpaMa
(mepMaHeHTHO 00pa3oBamke, KypCeBH Y OpraHU3aIliju

npodecHOHATHUX YApPYKeHha 1 HHCTUTYIIH]a, IPOTPaMHU eayKaruje
HACTaBHMKA) WIN Y aKTUBHOCTUMA MOMyJIapH3aliije HayKe.

5. lomahe nnm mehynapoHe Harpasie v IpU3Hama y pa3Bojy oOpa3oBarmba

WM HayKe.
<3Capamba ca Ipyrum (:1) PykoBoheme min yuenthe y MehjyHapoJHIM HAYYHUM WIIA CTPYIHHM
BHCOKOIIIKOJICKUM, MpojeKaTuMa 1 CTyIujama
HAYYHOUCTPAXKUBAYKIM 1@Pam{o aHra)kKOBarbC y HACTABH WJIM KOMHCHjaMa Ha IPYTUM
ycTaHOBaMa, OJIHOCHO BHCOKOIIKOJICKAM WJIM HayYHOUCTPaKUBAUYKAM WHCTUTYIIHjaMa y 3eMJbU HIIH
ycTaHOBaMa KyJType WU HWHOCTPAHCTBY, UITH 3Babe rocTyjyher npodecopa mwin ucrpaxupaya.
YMETHOCTH Y 3¢MJBH U PykoBoljeme pajioM WK WIAHCTBO Y OpPraHy WU MPo(eCHOHATHOM
HWHOCTPAHCTBY YVAPYKEHY WU OpraHu3aliju HAMOHAIHOT I Mel)yHapOIHOT HUBOA.

VYuenrhe y nporpamuma pa3MeHe HACTABHUKA U CTyICHATA.
5)VYdemhe y u3panu u cripoBol)emby 3ajeTHUYKUX CTYIHjCKUX TpoTrpama
6. [IpenaBama 1o MO3MBY HA YHUBEP3UTCTHMA Y 3MJbH MM UHOCTPAHCTBY.

NN

*HanomeHa: Ha kpajy mabene Kpamko onucamu 3a0KpyiceHy 00peoHuyy

1. CrpyuHo-nipodecuoHamHu nonpuHoc (Mcnymene onpennutie 1, 2, 3 u 4):

Uinan ypehuaukor ogdopa HaygHOT Yacormrca MapKeTHHT - aCOTHC 32 MApKETHHT TEOPHjy U mpakcy ox 2016.
TOJIMHE KOjH je KaTeropucaH kao Boaehu gacomnuc HammonanmHor 3Hadaja (MS51 - ISSN 0354-3471);

- Tpencennuk opranuzairoHor oadopa koHdepenuuje CpIcKor yApYKerma 3a MapKeTHHT: V3a30BH caBpeMeHOT
MmapketuHra 2019, nosembap 2019, 3natutdop, Cpouja;

- IIpencenHuk opranuzanoHor o100pa KoHpepeHiuje CpIcKor yapyKema 3a MapKeTHHT : 13a30Bu 1 mpobiemMu
caBpemeHor MapketuHra 2017, nHoBembap 2017, 3natutdop, Cpouja;

- Unan nHay4Hor (mporpamckor) onxdopa koHdpepeHnuje CpIickor yapyxkema 3a MapKeTHHT: M3a30BH U
MIepCIIeKTHBE MapkeTuHra, HoBemOap 2021, 3matubop, Cpbuja;



- IIpencennuk wim wiad y 27 xoMucHja 3a oOpaHy 3aBpLIHMX MacTep pajoBa Ha EKOHOMCKOM Qakynrery y
beorpany;

- MenTop 3a m3pany 7 mactep pagoa Ha ExoHoMckoM ¢akynrery y beorpany;
- UnaH jemHe KOMHUCH]j€ 3a OIIEHY U 0JI0OpaHy TOKTOPCKOT pana Ha EkoHoMckoM dakynrteTy y Kparyjesiry;

- UnaH 1Beé MEHTOpPCKE KOMHCHjE 3a OLEHYy IMOJOOHOCTH TeME JOKTOPCKE AWCEpTaIjeé M KaHIuAaTa Ha
Exonomckom dakynrery y beorpany;

- UcrpaxuBay Ha HayuHo McTpaknBaukoM mpojekty MunucrapcTsa npocsere u Hayke Pemyonuke Cpbuje 6p.
179062 nox Ha3uBOM YJiora caBpeMeHMX METO/la MEHAIMEHTa U MapKeTHUHra y yHanpelemby KOHKYpEeHTHOCTH

npenyseha y Cpouju y poiiecy meHe uaterpanuje y EBporicky Yuujy o 2011. roaune;

- Hctpaxusad Ha nipojekty ynaBckor Tpancakimonor [Iporpama mox HazuBoM Excellence in Research, Social
and Technological Innovation Project Management y neproxy Tokom 2017. u 2018. rogune

2. JlompuHOC aKkageMCKOj ¥ ITUPOj 3ajeqHUIH (MCIyheHe onpenuuie 1, 2 u 4):

- Unan Cprickor yapyxkema 3a MmapkeTHHr CeMA;

- Unan HayuHor qpyIinTBa eKOHOMHUCTA;

- Unan UctpaxuBaukor popyma EBponckor nmokpera y Cpouju;

- Unan yapyxema auuioMana $ppaHilyCKOT BHCOKO 00pa30BaHOT CUCTEMA;

- V nepuoay mpe m3bopa y 3Bame BaHpemHor mpodecopa: Cekperap Karempe 3a MOCIOBHY €KOHOMHjY H
meHauMmeHT (ox 2009. mo 2012. rogune); Unan HacraBae komucuje Ha ExoHomckoMm dakynreTy y beorpamy
(0m2009. mo 2012. rogune); [Ipencemnuk Kiry6a acucrenara Ha EkonomckoM dakynrety y beorpamy (o12009.
1o 2012. rogune); m Ynan Juctumuinacke koMmucuje Ha ExonomckoMm (akynrery y beorpany (ox 2012. mo

2015. rogune);

- ¥V 3Bamy BaHpeaHOT mpodecopa wiaH Komucuje 3a Mactep akageMcke cTynuje Ha EKOHOMCKOM (akyiTeTry y
Beorpany (ox 2015. romune 10 naHac);

- ¥V 3Bamy BaHpeHOT Ipodecopa y Bullle HaBpaTa wiad Komucuhje 3a peanu3anyjy ymnuca Ha MacTep akaJaeMCcKe
crynuje Ha EkoHOMCKOM dakynteTy y beorpany;

IMpenaBau y okBupy Ilere xoH(epeHuHje 3a HACTAaBHUKE CPEAUX CTPYUHHUX MIKOJA - €KOHOMCKE TpyIe
npeaMera "ExoHOMHja, TIOCIOBHO YIIPaBJhakhe U CTATUCTUKA - CAaBpEMEHE TEHICHIIN]jE Y CPEIbeM CTPYIHOM
obOpasoBamy" akpeaUTOBaHa OJ cTpaHe 3aBoja 3a yHanpeheme oOpa3zoBama U BacluTama, Koja je oapKaHa y
Beorpany y Anpury 2021. rogune. Tema: M3a30Bu caBpeMEHOr MapKETHHra IMOJ[ YTHIAjeM MPOMEHE
napajurme MoHaniama NoTpoIada y3pokopane nanaemujom Kosun 19;

- Kpearop nporpama (cemuHapa) u npeiaBad MeHallepuMa y TYpUCTHYKHM areHiujama y opranusanuju Y Y TA-
e (Yapyxemwe Typucthnukux areHuuja Cpouje) y okrobpy 2017. romune. Tema: CaBpeMeHH TPEHIOBH Y
TypONEepaTopCcKOM MOCIOBAY;

- Kpearop mporpama (ceMuHapa) 1 mpenaBad MpeacTaBHAIIIMA TYPUCTHIKE puBpee y oprannszanuju PAPUC-
a (Permonanna pasBojHa areniuja Mctoune Cpouje) y oktobpy 2017. romune. Tema: YHanpehemwe nponaje u
e(MKACHOCTH MapKETUHT aKTHBHOCTH;

- TlpenaBau y Behem Opojy npemyseha u opranmszanuja y Cpouju (JIL Bankuku, Typuctruke opraHu3aimje
mupom CpOuje WTH). y NMWBY MepMaHeHTHe enykamuje 3amociieHnx. Opranm3anuja HUIE® Exonomcku
¢axynrer y beorpany.



3. Capagma ca JpyruM BHCOKOILIKOJICKUM, HAyYHOUCTPAXKMBAYKHM yCTaHOBaMa, OIHOCHO yCTaHOBaMa
KyJIType UM YMETHOCTH y 3€MJbU U MHOCTPAHCTBY (UcIymeHe oApeanune 1,2, 3,4 u 5):

Hcrtpaxusau Ha nnpojexty dyHaBckor Tpancakiuonor [Iporpama nox nHasuBom Excellence in Research, Social
and Technological Innovation Project Management y neproay Tokom 2017. u 2018. romune;

Unan jemHe KOMHCHje 3a OLleHY M oA0paHy JDOKTOpCKOr pana Ha ExoHoMckoM ¢axynreTy YHUBEp3UTETa y
Kparyjesuy;

Unan xomwmcuje 3a m300p jeqHor BaHpeaHor npodecopa Ha DakynreTy 3a XOTEIMjEPCTBO U TypH3aM y
Bpmwaukoj bamy;

Utan koMuUCH]je 32 H300p jemHoT AoleHTa Ha DaKkyNTeTy 3a XOTeIHjepCcTBO U Typu3aM y Bpmaukoj bamu;

I'enepannau cexpetap Cprickor yapyxkema 3a MapkeTusr (o1 2015. mo 2019. rogune);

Pa3zmeHa cTyaeHaTa OCHOBHHX CTyAHWja: PelOBHA capaliiba ca CTyJEHTHMA KOjH Cy y MOCTYIIKy MelyHaponHe
MoOMITHOCTH Jonaszuiy Ha ExonomMcku ¢dakynret, npenmeru [lonamame norpomada 1 MeHaIMEHT y TYypU3MY
n xorenujepcty (eBuaeHnrja y Llentpy 3a mehynapoany capanmy ExkonoMckor dakyntera y beorpany);

W3Bonu HactaBy Ha npeamerty Priniciples of marketing na kypcy Business and Management, koju ce peanuzyje
y capaamu ca London School of Economics 3a mkoscky 2021 - 2022. roauny.

III - 3BAK/bYYHO MUIIJBEE U ITPEJAJIOT KOMUCHJE

Ha ocHOBY NpeTX0JHO H3HETUX aKaJIEMCKUX, ICIATOIIKUX U MPOPECHOHATHUX pe(epeHIM KaHAUIaTa AP
Anexcanapa Hophesuha, uzBogumo cienehe 3akpydke:

[IpetxomHo 006pa3oBame KaHIUAATa Op AJekcanapa bBoplesuha je TOTIyHO aeKBaTHO HAy9IHO] OOJIACTH U 3BAIbY
3a Koje je pacnucaH KOHKypc. Anekcannap bophesuh je mumuiomupao, MarucTpupao u J0KTopupao Ha EkoHOMCKOM
¢dakynrery y Beorpany, u To cBe y OKBHpY IporpaMa IOCIOBHHUX yecMepema. Takole, cTekao je IMIioMy Macrepa
npectiokae nmocnoBHe mkone HEC u3 [Napuza. CteueHo 00pa3oBame je Y HOTIYHOCTH Y CKIIAAY ca HAyIHOM
obnanrhy 3a Kojy je pacricaH KOHKYpPC;

[IpeTxomHo pagHO UCKYyCTBO Ha ExOHOMCKOM (hakynreTy, Y HUBep3uTeTa y beorpamy, np Anekcanapa
Bophesuha kBanndukyje 3a u360p y 3Bambe pepoBHOr npodecopa. OH je y 3Bamy aCHCTEHTA, IOLEHTA U
BaHpeHOT Npodecopa 3amocieH BHIIe 0] IeTHaecT roguHa Ha EkonomckoM ¢akynrety y beorpany, rae je
M3BOJIMO BEKOE W MpeIaBama Ha MpeMeTHMAa U3 HayTHe 00JIaCTH 3a Koje je pacnucaH KoHKypc. HactaBHe
AKTHBHOCTH y IPETXOIHOM IIEPHOJTY j€ CABECHO, CTPYYHO M IpodecHoHaHO 00aBIbao. McnosseHe neparomke
CHOCOOHOCTH, €BaJyHpaHe OLIEHOM CTyJIeHaTa, Y IIPETXO0AHOM nepuoay noTteplyjy meroBy nocsehenoct u
KBaJINTET Y 00aBJhaby HACTABHUX aKTHBHOCTH Ha Y HUBEP3UTETY;

Hay4anouctpaxuBadku paj np Anekcanapa Bophesuha mo kBanurery u ob1acTiuMa KojuMa ce 0aBH, OAroBapa
ycIoBHMa U 00J1acTUMa 3a Koje je pacrucad KoHKypc. HaBeneHo je carjieZjaHo Ha OCHOBY: YBUA Y CIIHCaK
parnoBa, cajip>kaja HaygyHe MOHOTrpaduje Kojy je o0jaBHo, cagprixaja 00jaBJbeHUX pazoBa, TeMa HayYHUX
KoH(pepeHIMja Ha KOjuMa je YI4ECTBOBAO M 00JIACTH KOjuMa MPHUTIaIajy YaCOMUCH Y KOjuMa je 00jaB/bUBa0
panoBe, ykJbydyjyhu nBa pana objaBibena y peHomupanuM mehynapomaum gaconrcuma ca SCI imcre. Cee
HaBEJICHO j€ MPEBACXOJHO YCMEPEHO NpeMa Hay4qHOj 00J1acTH IOCIIOBHE EKOHOMU]jE U TPETHpa Mpo0IeMaTuKy
MEHA[IMEHTA U MapKETHHTa Y MIOCIIOBHOM YIIPaBJhAbY;

Ha ocHoBy eBanyaryje, mpema BaxxehnM KpUTEpHjyMUMa BPEIHOBaba 32 M300p y 3Bame HA Y HUBEP3UTETY Y
Beorpany, yrBpammm cMo na np Anekcannap bophesuh mo cTpykTypy 00jaBIbeHUX pasioBa U Opojy HAydIHUX
panoBa Koje je 00jaBuo HaKOH n300pa y 3Bame BaHPEAHOT Npodecopa, UCITyhaBa KPUTEPHjyME 33 CTUIIAbE

3Bamba peJoBHOT Ipodecopa Ha YHuUBep3uTeTy y beorpany. Kareropusamnuja pasoBa u3BplIeHa je HA OCHOBY




MpaBUJIHHUKA HaAe:)KHOT MuHHCTapeTBa 1 YHUBep3uTeTa y beorpany. [loceOHO Harnamasamo Ja Cy pajgoBu
00jaBJpeHH y MPECTIHKHAM Mel)yHaporHiM 1 foMahuM gacomrcrMa KOju Cy U3 00JIaCTH IOCIOBHE €KOHOMH]jE U
MEHalIMEHTa - Hay4JHe 00JIaCTH 3a KOjy je paciucaH KOHKYPC;

Y npotekiom nepuoay Anekcannap bopheBuh je 06aB/bao yCHENIHO HA3 3HAYajHUX BAHHACTABHHUX M CTPYYHHUX
AKTHBHOCTH, TIPYKHO j€ IONIPUHOC LIIMPOj CTPYYHO] M aKaJeMCKO] 3ajeIHUIN U YCIELIHO capahuBao ca 1pyrum
BHCOKOIIKOJICKAM yCTaHOBaMa, IITO Ce U Y KPUTEPHjyMUMa 3a M300p y HAY4HO 3Bare PEIOBHOT npodecopa Ha
YuuBep3uteTy y beorpany Harnamasa kao 3HadajaH KpUTEPHjyM. AKTHBAH je WIaH 3HAYajHUX yAPYKemha U
(dopyma n3 0b1acTH EKOHOMH]E, IIOCTIOBHE EKOHOMHjE M MapKETHHIa. Y4ecTBOBao je y Behem Opojy cTpydyHnx
enykanuja. Takole je apupmucan kao ycrenman KOHCYJITAHT y TIOCJIOBHO] IIPaKCH Ha HAIlIUM TIPOCTOpUMA U3
00JacTH MOCIOBHE EKOHOMH]E, IIITO MPECTaBIba BAIIOPU3ALIH]Y TEOPH)CKOT 3Hamka KOje pa3BHja y OKBUPY
HAYYHOUCTPAKUBAYKOT Paja.

KomMmucuja, Ha OCHOBY CBera IITO je MPEeTXO0HO aHATM3UPAHO W HAITMCaHO, OlelkYje aa je Ap Anekcannap bophesuh
KBaJIUTETaH KaHIUIAT KOjU HCITyhaBa CBE 3aKOHOM IPOMICAHE YCIOBE U KpUTEpUjymMe YHHUBep3uTeTa y beorpany,
KOj¥ Ta KBATH(UKY]jy U PENopydyjy 3a H300p y 3Bamke peIoBHOT Mpodecopa 3a YKy HaydHy 00JIacT 3a Kojy je
pacnmcaH koHkypc. Crora mpemiaxkeMmo unanosuMa Mz6opror Beha Exonomckor dakynrera y beorpany na
u3abepy ap Anekcannpa hHophesuha y 3Bame peqoBHOT podecopa 3a yxky HaydHy odnact [locioBHa ekOHOMUja U
MCHAIIMCHT.

V¥ beorpany, 13.12.2021.

[OTIIMCH YTAHOBA KOMUCHUIJE

npod. ap Cama BesskoBuh

Exonomcku ¢axynret, Yausepsurer y beorpany

npod. 1p Mupjana ['muropujesuh

Exonomckwu ¢axynret, YHauBepsuret y beorpany

mpod. ap I'opan ITerkoBuh

Exonomcku dakynrtet, YHuBepsuteT y beorpany

npod. ap bojan 3eueBuh

Exonomckwu ¢axynret, YHuBepsuret y beorpamy

npod. np Cysana Bykuh

Exonomcku daxynret, YauBepsurer y Humry
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U3zjapa o uzBopHocTH

Wwe v npesnme kanauzata Y AER CAHAAP HoOPtep il

Carnacuo unay 26. cras 3. Kopexca npodpecnnanse etuxe Vunsepsutera y Beorpany,
H3JAB/BYJEM

- Zia je CBAKM MOj paji i AOCTHIHyhe, H3BOPHH DE3YJITAT MOT HHTE/IEKTYATHOT Pajia ¥ a Taj pajl He
CalIp/KH HMKAKBE H3BOPE, OCHMM OHIX KOjH CY HaBEICHH Y pajy,

/1a HHCaM KpLIMO/JIa ayTOPCKa NPasa M KOPHCTHO/ 1A METEICKTYAlHY CBOJHHY JpYTHX JHUA,

Hornuc ayropa

/0
/

Y Beorpany, /‘7 /}4 iog«"




